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University of Ald. 


The easier, safer application of your product— 
afforded by WIRZ Applicator Tubes—can appreci- 
ably increase its appeal. In some instances, these 

TABLISHED 195, specially designed WIRZ tubes and tips have proved 
to be keys to new markets. Why not discuss this 


phase of your packaging problem with us? Take 
advantage of WIRZ engineering and experience. 


4s 

Crinn, wr 
"a's Pioneer Tube manuta® 

Chester, Pa. representative, or write us direct. 


Export Division—751 Drexel Bldg., 
Philadelphia 6, Pa. 


It involves no obligation. Just call our nearest 


NEW YORK 17, N.Y. CHICAGO 4, ILL. MEMPHIS 2, TENN. LOS ANGELES 36, CALIF. HAVANA, CUBA 
50 E. 42nd St. 80 E. Jackson Blvd. Wurzburg Bros. 435 S. La Cienega Blvd. Roberto Ortiz Planos & Son 


e Lacquer Linings e Wax | gs e West res e Soft Metal Tubing e Household Can Spouts e Applicator Pipes « Compre n and Injection Molding 
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GRASSE, FRANCE ESTABLISHED 1817 


This old world leader is entering its one hundred and 
thirty-third year of continuous, successful operation. Not 
content to rest on laurels previously won, many improvements 
have been effected within the entire Charabot organization. 
As a result, today, a Charabot product comes to you as an 
example of the very highest quality natural floral essence 
which human ingenuity can prepare. Ungerer & Company are 
exclusive American representatives. 


<r NE 


HYPERESSENCES* 

The volatile solvent process by which these products 
are prepared was revamped and brought to its highest 
state of development by Eugene Charabot with his 
unique methods and technical equipment. These Hy- 
peressences are natural products in a superlative and con- | 
centrated form, and they retain the finer shadatives which 
are inevitably lost by less perfect methods of production. 
They represent the highest perfection attainable today 
in the adaptation of natural products to the use of the 


perfumer and are inimitable in quality. 
© Reg. U.S. Pat. Off. 


@ JASMIN, ‘Selecta’ 
®@ OAK MOSS INCOLORE 


® OAK MOSS “Selecta” | 
® ROSE | 
SX " | 

161 SIXTH AVENUE- NEW YORK 13, N.Y. 

Plant and Laboratories, TOTOWA, N. J. 
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MYSORE 
SANDALWOOD OIL 


Since 1913, when the Mysore Department of One of the most famous of Mysore’s many prod- 


Industries was instituted, the industrial ucts is Sandalwood — Santalum Album 


and agricultural development of My- (Linné). Obtained from selected My- 


sore has gone steadily ahead. Plans to sore heartwood, Genuine Mysore 


develop Mysore’s vast resources will con- Sandalwood Oil, distilled at our 





tinue a record of progress that has earned for My- Linden, N. J., plant, is the chosen standard 


sore its proud title of “The model state of India.” of purest quality by all leading Perfumers. 


“I Olpefte Effence Piftifltrs” 


Ww. J. BUSH & CO. 


INCORPORATED 
Essential Oils * Aromatic Chemicals * Natural Floral Products 
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PRODUCED AT OUR BROOKLYN FACTORY 


OILS 


CLOVE BALSAM PERU OPOPONAX 
NUTMEG CELERY PIMENTO 
ORRIS LIQUID, Conc. GERANIOL OLIBANUM 
STYRAX CITRONELLOL SANDALWOOD 
CASCARILLA PATCHOULY 


also 


LINALOOL CITRAL EUGENOL 
RHODINOL 























RESIN LIQUIDS 


OLIBANUM STYRAX 
LABDANUM BALSAM PERU 
OPOPONAX BALSAM TOLU 
ORRIS TONKA 
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OFFERING ROSE ABSOLUTE 


GEORGE LUEDERS & CO. 


427 WASHINGTON STREET, NEW YORK 13, N. Y. 
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Editorial 


Comment 


By Reducing Taxes Canada 
Increased Its Revenue 


If hidden taxes, excise taxes, sales 
taxes, nuisance and other taxes 
which plague the consumer are re- 
duced it is probable that as a result 
of more money being left in the 
pockets of the people the volume 
of business will increase to such 
an extent that the revenue of the 
government will be greater. This is 
the experience of the Canadian gov- 
ernment under the tax reduction 
program inaugurated by Minister of 
Finance D. C. Abbott. 

When he announced the tax re- 
duction program he said: “The 
Commonwealth has produced a 
record quantity of consumer goods 
and at the same time has produced 
and installed a huge amount of capi- 
tal equipment which promises still 
greater output in the years ahead. 
We must make sure that the people 
have the money so that they can buy 
the goods we are making and will 
mé ake.” 

‘Taxes on transportation, amuse- 
ments and telephone bills were re- 
pealed. The taxes on cosmetics, lug- 
gage, fountain pens, cigarette light- 
ers etc. were cut 10 per cent on the 
manutacturers’—not the retailers’— 
price. Income taxes were reduced by 
increased personal exemptions and 
by lowering the rates. Double taxa- 
tion on corporate profits was elimi- 
nated. 

Reporting on the results of the 
tax reduction program to date, a re- 
sponsible Canadian government 
official said: “The program has 
given the people more money to 
spend. Business is booming. From 
every side we get reports of increased 
business—increase income. We are 
sure now that the revenue flowing 
from the increase in business and in 
our national income will more than 
offset the immediate loss of revenue 
from tax cuts. 

Commenting on this our own Sen. 
Walter George chairman of the Sen- 
ate Finance Committee _ stated: 

“Canada is moving in the right di- 
rection. We can and must follow a 
similar path. We can raise taxes 
with the risk of depressing business 
and reducing our income, or—we 
can lower taxes, taking a temporary 
loss in tax revenue with the cer- 
tainty that any loss will be more 
than made up by the stimulation to 
business, n.ore employment and 
greater national income.” 
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8 out of 10 say it’s best for 
FLAVOR 
CLARITY 
UNIFORMITY 


Yes, more than 80% of all 
the lemon oil used in the 
United States is Exchange 
Lemon Oil! 


This overwhelming endorse- 
ment by the trade is your 
guarantee that Exchange 
Lemon Oil delivers quality... 
quality in the form of superior 
flavor and unmatched clarity 
and uniformity. 


Always specify it by the brand 
name when you order— 
Exchange Oil of Lemon. 

For complete satisfaction, 
accept no other brand. 


Distributed in the United States exclusively by 


FRITZSCHE BROTHERS, INC. 
76 Ninth Avenue, New York 11, N. Y. 


DODGE & OLCOTT, INC. 
180 Varick Street, New York 14, N.Y. 


Distributors for: 
CALIFORNIA FRUIT GROWERS EXCHANGE 
Products Department, Ontario, Calif. 


Producing Plant: 
Exchange Lemon Products Co., Corona, Calif. 
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A lilting tune, a delightful 
fragrance...each depends on 
the harmony of its notes. The 
purity and fineness of Verona 
aromatic chemicals will help 
you achieve harmony in your 
products and add a fresh note 
of distinction to them. 
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MASTERPIECES OF 


St Li TLL Y 


AROMATICS DIVISION 
VERONA CHEMICAL 
COMPANY 


26 VERONA AVENUE 
NEWARK, N. J. 
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In each of these great centers of the Soap, Perfumery and Cosmetics industries there 
is a Chiris company, with a complete production and distribution service. These com- 
panies pool all the experience and cals technical resources which nearly 
200 years of outstanding leadership <b in the World’s Essential Oil and 


Aromatic industries have made gang available to the House of CHIRIS. 


ANTOINE CHIRIS Go, Inc 


119 WEST 57th STREET, NEW YORK 19, N. Y. 


ESTABLISSEMENTS ANTOINE CHIRIS ANTOINE CHIRIS, LTD 
GRASSE- PARIS LONDON 


442 June, 1950 ‘ The American Perfumer 





Sl 


P 
> 


Get a good grip on sales with easy-to-grip Duraglas containers 





3 
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PUT HE-MAN HANDINESS IN YOUR BATHROOM PRODUCTS 


Pick one of the 1400 Duraglas containers 


‘functioneered” for good looks and good grip 


When you put your ‘“‘he-man”’ 
product in a good-looking con- 
tainer that’s easy to use, you have a 
combination that’s strong for sales! 


You get this selling combination 
in any one of more than 1400 func- 
tioneered Duraglas bottles. They're 
made to your customers’ prefer- 


ences, yet meet the practical needs 
of your filling-line. Easily individ- 
ualized by distinctive closure and 
label treatment, they are also low 
in cost. 


If you should prefer a custom- 
made container, Duraglas Center 
specialists are ready to create a sales- 


appealing design, produce it with 
the most advanced technical skill. 
It will have the strength, tough- 
ness and durability that mark a// 
Duraglas containers. 


For everything from bottles to 
closures to shipping cartons, call 
your local Owens-Illinois office. 


DBunraglas Bottles are Hrotectors of Quality 


OWENS-ILLINOIS GLASS COMPANY + TOLEDO I, OHIO + BRANCHES IN PRINCIPAL CITIES 
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WISELY 


Right at the start of planning, consider 
carefully your selection of the perfume 
that is destined to carry your new 


product to success. 
Perfume is persuasive ... Plan it wisely! 


Consult the skill and experience of 
van Ameringen-Haebler’s perfume 


chemists. 





521 WEST 57 STREET, NEW YORK 19, N. Y. 









LIKE THE PROVERBIAL OAK, Avon Allied Products, 
Inc. has its roots deep-down... nourished in the basic 
traditions of our industry. Firmly foundationed on 
the founder’s ideals of integrity, sincerity and crafts- 
manship, the Company has flourished and matured 
into the largest manufactory of Private Brand Cos- 


metics in the world. 


Today, Avon Allied’s branches extend from coast to 
coast and into Canada to serve you more efficiently. 
Yet, its efficiency is never dissipated by over-eager 
attempts to serve a vast number of clients, lest the 
results fall short of the Company’s purpose: To pro- 


duce and assemble products built to the highest 


A GREAT OAK «++ 





standard known to the American cosmetic industry. 


When you are considering improving a product or 
creating a new one, it is good to know these things 
about Avon Allied. Take advantage of the opportu- 
nity to use the superior facilities and knowledge 
which Avon Allied’s technical staff puts at your dis- 
posal: Men with a wealth of experience and special- 
ized skills and the most modern scientific equipment 
that can be bought or developed. 


By utilizing Avon Allied’s highly specialized service, 
developed during more than sixty years of successful 
operation, you too may confidently look forward to 


the fulfillment of your own long line of “Great Oaks” 


Moon Aid Ppodacti we 


Makers of the World’s Finest Cosmetics +- Private Brand Specialists 
30 ROCKEFELLER PLAZA, NEW YORK 20, N.Y. 
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spring sales strategy 
begins with 
Dreyer essences for 


BATH SALTS, So 
POWDERS 


AND LIQUIDS 


/ 








Spring’s perennial favorites are ready 


for you...or if you desire, essences may be 119 We rwer Co., 1 
. ° St 19th 
blended to your special requirements. Cintties Str 
en 


The Dryer Perfume Stylist awaits the opportunity of 
serving you... with the fragrances preferred by the 


fashion-wise... priced for today’s toiletry needs. 


PINE, GARDENIA, APPLE BLOSSOM AND OTHERS 


¢ Company __ nag 
) Stret__ 7 
City, - 
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Let us solve your 
peame problem 











Avail yourself of the outstanding 
knowledge and experience 


of our experts in this field 


schvumnmel & CoO., une. 


| 601 West 26th Street, New York, 1, N. Y. 
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Use govt scents to 


make smart products... use Ay 









CHICAGO + LOS ANGELES 
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Smart products pay . .. smart products sell. Plan a 
smart, new line, distinguished by your own mem- 
orable, modern fragrance. 





Choose your NORDA ORIGINAL and make your 
whole line unique. A NORDA ORIGINAL odor 
has that lingering, spicy-fresh bouquet women like 
because it’s so different. Plan new best-selling co- 
lognes, toilet waters, creams, lotions, lipsticks, 
perfumes, deodorants, and soaps. A NORDA 
ORIGINAL will help you make them most popular. 


Ask Norda—first to talk sales scents—for your free 
samples. Test the smell that will sell your new 
products. Send to Norda now—today. 


NOR KES 
GO NTS 


Norda ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


MONTREAL 


TORONTO 


601 West 26th Street, New York 1, N. Y. 


* HAVANA + MEXICOCITY + LONDON ~+ PARIS 
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F. P. B. A. * 
Competition 


First Prize in Cosmetics Class 
to Gair for bright silver 
Playtex Mitt carton created 
for International Latex Cor- 
poration, Dover, Del. 


Honorable Mention to Gair 
for striking gold book carton 
produced for Max Factor, 
Hollywood, Calif. 


“Folding Paper Box Association of America 
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SALES OF YOUR PRODUCTS WILL REALLY SOAR WHEN 
PACKED IN THESE BRILLIANT MULTI-COLOR FOIL CARTONS 


Ww a Gair-Reynolds foil package is dis- of your products...with Gair Foil Cartons. 
played on the dealer’s counter, showcase, Keep your package fresh looking, clean and 
shelf or in the window, a sensational sales sparkling. Yes, and here’s another sterling fea- 


impact is automatically created. In many in-  ture...FOIL WILL NOT SOIL. 
stances sales have doubled and tripled 


through the persuasive influence of 
these brilliant, multi-color foil cartons. 


There’s an effective range of color 
combinations for name and product 
reproduction in these glittering foils 
..definitely accentuated through the 
process of embossing...truly an aris- 
tocratic appearance with incompa- 
rable sales appeal. 


Speed up your sales..,jump ahead 
of competition...step up the prestige 





Write for samples and information 


ROBERT GAIR COMPANY, INC. 


NEW YORK + TORONTO 


PAPERBOARD - FOLDING CARTONS + SHIPPING CONTAINERS 
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COSMETIC RAW MATERIAL 
WATER SOLUBLE GUMS 
FOOD COLORS 


Many Manufacturers of 


COLOGNES, TONICS, LOTIONS, DEODORANTS 


are consistent users of 


ORBIS ALCOH-SOLS 


BECAUSE —Alcoh-sols are perfume oils that have 
been especially “solubilized” to facilitate their 
ready solution in low proof alcohol. 


BECAUSE —Alcoh-sols are ideal for the perfuming 
of colognes, toilet waters, tonics, lotions, barber 
supply specialties, deodorants, etc. 
BECAUSE—Alcoh-sols will incorporate in 15 to 
35% alcohol the same amount of perfume that 
would normally require 50 to 90%, thereby stretch- 
ing your supply of this vital material. 


BECAUSE—Alcoh-sols dissolve clearly, elimi- 










PERFUME BASES 
ESSENTIAL OILS 











CHICAGO PHILADELPHIA MEXICO, D.F. BOSTON LOS ANGELES 
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QUINCE SEED 
OLEO RESINS 
FRUIT FLAVORS STEARIC ACID 





UNRETOUCHED PHOTO 


nating troublesome filtration. Important because 
time and money saving. 


BECAUSE—Alcoh-sols are entirely free from all 
sulphonates or sulphonated products, thus avoid- 
ing decomposition of the perfumes. They are 
nonreactive with other ingredients in_ tonics, 
lotions, deodorants, ete. 


BECAUSE —Alcoh-sols are available in a wide 
range of floral and bouquet odors to meet most 
demands. Odor list, prices and samples available 
to interested manufacturers only. 


ORBIS 


PRODUCTS 
CORPORATION 


215 PEARL STREET, NEW YORK 
FACTORY AND LABORATORY: NEWARK, N. J. 
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7 The skill of our Perfumers, founded on extensive 
A) American and European experience, is available to 
N you as it finds expression in their creations —finished 


Perfume Oils of every type and fragrance for Per- 












fumes, Colognes, Soaps and every variety of Toilet 
Preparation. 

Creative ability, imaginative use of new aromatic 
bodies, meticulous care in the selection of raw mate- 
rials and conscientious attention to every detail— 
all combine to make fleuroma the preferred source 


for. fine Perfume Oils. 
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Beauty of design, durability, uniformity and 
dependability are characteristics of these 
SWINDELL bottles. Available from 1g ounce 
to 16 ounce sizes. 


When you think of Lottles, think of 


AR 


Here is proof that true beauty of 
design and the American system 
of mass production can go hand 
in hand! 


The L-33 stock bottle has eye- 
catching grace and appeal that 
makes it an ideal package for any 
product to be sold to or used by 
women. 


And it also has the traditional 
SWINDELL quality that protects 
your product and insures you 
against undue shipping losses. 


L-33 is immediately available 
from stock in the following sizes: 
14 ounce, 1, 2,4, 6, 8 and 16 ounce. 
Write for samples of the sizes in 
which you are interested. 





G) PRIV 
Creative and artistic designs for 
private mould bottles (hand or 





machine made) are a SWINDELL 
specialty. Call on us for ideas. 


SWINDELL BROTHERS, BALTIMORE, MD., 40 w. 40th ST., NEW YORK-18, N. Y. - ROBERTO ORTIZ, HAVANA, CUBA 
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announces that the distillation and manufacturing of their Spring Products 
is now completed and they have the pleasure of offering the following: 


OIL NEROLI BIGARADE PETALES SUPER 
ABSOLUTE ORANGE FLOWERS 
ABSOLUTE ROSE DE MAI 


Samples and prices will gladly be submitted on demand . 
Exclusive Distributor for the United States and Connde 


Si LABORATORIES, INC. 
CHICAGO 6, ILL. * NEW YORK 61,N. Y. * LOS ANGELES 13, CALIF. 


DALLAS 1 + DETROIT 2 + MEMPHIS 1 + NEW ORLEANS 13 + ST. LOUIS 2 + SAN BERNARDINO + SAN FRANCISCO 11 
FLORASYNTH LABS. (CANADA) LTD.—MONTREAL + TORONTO + VANCOUVER + WINNIPEG - FLORASYNTH LABORATORIES DE MEXICO S. A., MEXICO CITY 





& Essential Oil Review June, 1950 °455 





® 


PERFUMERY SPECIALTIES - ESSENTIAL OILS - AROMATIC CHEMICALS 


NEW YORK *® CHICAGO * LOS ANGELES * TORONTO 
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Sequesterant 


For sometime sequesterants have 
been available in 100 per cent form 
as the acid, to be converted to the 
respective alkaline salt by the user 
This is no longer necessary because 
one of the large suppliers of the 
aminotetraacetic acid type now has 
the material available as the so- 
dium salt in 100 per cent form. 
This saves shipping a lot of water 
and the trouble of making your own 
sodium salt. 


Gray Hair Vitamin 


The pros and cons of the effect 
of pantothenic acid and its deriva- 
tives on hair are not the subject of 
this particular blurb. Instead, the 
availability of pantothenyl alcohol, 
a colorless, viscous, somewhat hy 
groscopic liquid, readily dissolved 
in alcohol and water, showing a 
pH of 3.0-4.0, is brought to your at 
tention as worthy of further inves- 
tigation in this field. 0.956 grams of 
the alcohol are equivalent to | 
gram of the acid, and 0.861 grams 
of the alcohol are equal to | gram 
of the calcium salt. 

Some patents have been granted 
for the use of this material in cos- 
metics in Europe. No products 
seem to be on the market contain- 
ing this substance, and whether 
this is due to its questionable value 
or not is hard to judge. 


Sun Screens 


This is the season when manu- 
facturers of sun screens most ag- 
gressively offer their product. Some 
offer transmission data on_ the 
Straight sun screen—this usually 
looks very good. Still others offer 
transmission data of the screen in a 
concentration recommended — for 
use in the finished product, which 
is good. However, since the aver- 
age cell thickness is two or three 
times that of a probable thickness 


& Essential Oil Review 


esiderata 


by MAISON 
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of a layer of the screen on the skin, 
it is readily seen that the data are 
lopsided. Hence, you should re- 
quest your supplier to get transmis- 
sion data in cells not greater than 
0.02-0.03 millimeters in thickness. 
Since this thickness is not always 
possible to obtain, the concentra- 
tion of sun screen used should be 
propor tionately smaller. 

There are some minor innova- 
tions in the sun screen field at this 
time. The writer’s laboratory has 
tested a great many, and particu- 
larly it has checked the long range 
usefulness of beta methy! umbelii- 
ferone. Notes on this will be pub- 
lished elsewhere at a future date. 


Bath Salts 


With summer approaching, in- 
quiries on bath preparations al- 
ways increase in number. The most 
enchanting idea to all new comers 
entering the field is the potential 
sales value of an effervescent bath 
salt or tablet. Yet this type of prod- 
uct is easy to make in some respects 
and very difficult and troublesome 
in some other ways. 

The pharmaceutical text books 
are replete with data on the manu- 
facture of effervescent salts by the 
usual fusion and subsequent granu- 
lating process. Obviously, to form a 
tablet one need only form uniform 
granulations and compress. 

But this is only the beginning 
because traces of moisture cause 
the tablets or the granulated salt to 
slowly decompose, sometimes form- 
ing a solid mass within the con- 
tainer, and at other times they may 
even explode the bottle or jar due 
to the pressure of the carbon diox- 
ide gas liberated. As a result, most 
people go back to sodium sesqui- 
carbonate crystals which are easy to 
manipulate and form a nice look- 
ing product. Perfumes can be dis- 
solved in alcohol or other solvents 
and sprayed on to the carbonate to- 





M. G. deNavarre at work in his laboratory 


gether with dissolved color while 
stirring in the pony mixer or simi- 
lar device. 

In England the sesquicarbonate 
is also available in pea crystals 
which give a little more latitude 
and variety. An innovation is to in- 
clude a small amount of surface ac- 
tive agent which will tend to fur- 
ther prevent the formation of bath 
tub ring. 


New Deodorant Soap 


While attending the meeting of 
the scientific section of the T.G.A. 
and the meeting of the S.C.C., it 
developed that a new deodorant 
soap had been conceived by a fel- 
low that was odorless in itself, non- 
ionic, contained no phenol or phe- 
nolic compounds, no formaldehyde 
and possessed limited bacteriostatic 
properties—but the soap was a de- 
odorant. The bar was actually pro- 
duced, and at this writing is avail- 
able on outright sales or possibly 
on some kind of private label roy- 
alty arrangement. 

A sample has not been available 
here for checking purposes, hence 
accordingly this department can- 
not vouch for its effectiveness. The 
description, however, sounded so 
good that we hasten to pass it along 
to our good readers. 


Hexylene Glycol 


This material has been known 
for sometime as 2-methyl-2,4-pen- 
tanediol. During the War and 
shortly thereafter it found some 
use as a replacement for glycerin. 

For a given weight per cent, it 
reduces the surface tension of wa- 
ter about 20 per cent more than 
does propylene glycol. 

While the mz terial is believed to 
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be mildly irritating to the skin on 
prolonged exposure, its absorption 
through the skin is practically nil. 
On mice it is about as toxic as nor- 
mal propyl or normal butyl alco- 
hol. 

The material shows some possi- 
bilities in prespotting soaps for dry 
cleaners, as a coupling agent, a 
solubilizer for special materials 
such as some of the natural gums 
and resins. Some work in England 
has indicated its usefulness in lip- 
stick as a dye carrier or solvent. 


New Borate 

Recently reported at the Ameri- 
can Chemical Society meetings 
was the value of a new _ borate 
known as cyclohexyl pyroborate. 

The pyrobor: ite is bactericidal 
and fungicidal. It is thought to be 
astringent and dehydrating as 
well as deodorant. If the original 
claims for it are found to be true, 
the material may be worth investi- 
gating further in cosmetic work. 


Clarifying Shampoo 

We sometimes lose sight ol 
things because they are so close to 
us. That is the case with the syn- 
thetic detergents classified as al- 
kylolamides. As  foamers, they 
don't quite stack up to alcohol sul- 
fates and some others, but they 
have other interesting properties. 


Thus a 20 per cent potash coconut 
oil shampoo can be made with a 
lower chill point by the addition of 
a small amount of an alkylolam- 
ide. It acts to keep poorly soluble 
stearates in solution without chang- 
ing or upsetting pH. In addition, 
alkylolamides are good dispersing 
agents for hard water soaps. Often 
they tend to increase the viscosity 
of a liquid soap or shampoo. 


Preventing Tooth Decay 


Appearing to be more effective 
than fluorides is the complex. so- 
dium monofluorophosphate in pre- 
venting or controlling tooth decay. 
Animal tests show the material to 
be less toxic than sodium fluoride. 
When used in effective concentra- 
tion, there is no mottling of the 
teeth. Growing teeth are said to 
pick up more of the monofluoro- 
phosphate than of the fluoride in 
actual use. 


Drum Discharger 


A special drum head for stand- 
ard steel drums has a permanently 
moulded pneumatic vibrator and 
an operating valve. When = at- 
tached to an open head drum con- 
taining dry granular material, the 
drum can be hoisted over the top 
of a tank and the contents can be 
discharged with fingertip control. 


Questions and Answers 


810: STANDARD WAVE SOLUTION 
As I have missed the earlier 
copies of the AMERICAN PERFUMER 
where cold waving, etc. was dis- 
cussed, I would be very grateful 
you could give me a standard for- 
mula for cold waving upon which 


[ could base my experiments. 
S.D.B., England 


1. There is no standard formula 
for cold waving solution. You 
don’t state if it is for home or shop 
use. Generally the concentration of 
ammonium thiog!ycolate varies be- 
tween about four and. seven per 
cent with approximately two pe) 
cent free ammonia. To this is 


added an emulsified and compatt- 
ble oil. 


811: TINCTURE OF GREEN SOAP 

Q. Would you please send us the 
chemical make up of tincture of 
green soap. Also the best places to 
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buy bottles wholesale for bottling 
soap—about 4 and 8 oz? Z.P.A., 
Penna. 


1. Tincture of green soap is an of- 
ficial product, formula for which 
follows: soft soap, 150 gm.; junipe) 
tar, 20 cc.; alcohol, a_ sufficient 
quantity to make 1000 cc. Proce- 
dure: Soften the soap by warming 
it in a dish on a water bath; re- 
move it from the heat, mix it with 
750 cc. of alcohol, and when it has 
dissolved, add the juniper tar. 
Then filter the liquid, and wash 
the filter with sufficient alcohol to 
make the product measure 1000 
cc. Mix well. Alcohol content— 
from 74 to 80 per cent, by volume. 
You can leave out the juniper tar 
and use lavender or any other fra- 
grance. As far as bottles are con- 
cerned your best bet is to check the 
yellow section of the telephone di- 
rectory of your city and you will 
find there usually listed under 


glass or bottles dealers in small 
quantities. If not, try your local 
drug wholesale house. 


812: THERAPEUTIC BATH 
Q. We want to make a therapeutic 
bath prepari ation and would like 
your views on the wane” 


N. Pa. 


A. In regard to the data on bath 
preparations, particularly in_ the 
treatment of skin diseases, we hasten 
to point out that ow magaz ine 1s 
devoted principally to cosmetic in- 
terests and only to those drug as- 
pects as have been inherited by the 
industry. For example, anti pe rspty- 
ants are a drug in the light of the 
new law although they have always 
been considered a cosmetic. Ou 
own opinion is that whatever may 
be a therapeutically valuable bath 
for one person may be a sensitize) 
for another. Ve ry few materials lend 
themselves to bath useage because 
of the possible absorption from a 
large surface of the skin under the 
conditions of a bath. As a result, 
even sulphur baths have to be very 
dilute for this purpose. The only 
other thing that we can suggest is 
a non-ionic emulsion of some ty pe 
of fat, such as lanolin, for example, 
which would be added to the bath 
for the purpose of replacing some 
of the natural oils lost during 
bathing—which is of doubtful value. 


813: CITRUS ANTIOXIDANT 


We refer to the article “‘Anti- 
oxidant Studies” in your October 
1949 issue in which a-tocopherol is 
recommended as an antioxidant for 
orange oils. We are interested to 
know whether Tocopherols are re- 
garded as an antioxidant for all cit- 
rus oils and also for fine chemicals 
which are subject to oxidation when 
used in perfume. Kindly supply us 
with the names of manufacturers of 
this product as we wish to obtain 
samples for experimental purposes. 
We consider this article a very use- 
ful one indeed. 

A. D. G., South Africa 


1. The Tocopherols are antioxi- 
dants for many animal, vegetable 
and mineral fats and oils. The ma- 
terial is rather specific as are all 
antioxidants and while it may be 
useful for citrus oils that does not 
mean it is necessarily useful for 
other aromatic chemicals. (N.D.G. 
A. has been used with citrus oils.) 
Special stabilizers for “hydroxy” and 
for alpha-amylcinammic alde hyde 
have been devised for example and 
are patented. The manufacturer's 
name comes to you by letter. 
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Estrogenic Hormones in Cosmetics 


Positive effect in improving appearance of aging skin produced by local 


rather than by systemic action. . . . No evidence of risk to health connected 


with regular use of properly formulated cosmetic hormone preparations 


DR. E. G. KLARMANN* 


NUMBER of different cosmetic preparations con- 
taining estrogenic hormones lave been on the 
market for some thirteen years. During this period 
of time, a substantial amount of clinical and other infor- 
mation has accumulated which bears either directly or 
indirectly upon the use of the estrogens in cosmetic for- 
mulations. In the following lines, an attempt has been 
made to review and to evaluate such evidence 
deemed to be relevant to the subject under consideration. 


as is 


THE ACTION OF COSMETIC HORMONE CREAMS 


Most cosmetic hormone creams, available on the mar- 
ket today, contain from 7500 to 10,000 International 
Units (1.U.) of estrogenic substance per ounce of vehicle. 
This substance is usually of natural origin and consists 
essentially of estrone; smaller proportions of alpha-estra- 
diol, equiline and equilenin may be present in extracts 
from the urine of gravid mares which constitutes one of 
the most important sources of this material. 

When applied in a cosmetic cream, this hormone po- 
tency may be safely regarded as being below the thresh- 
old value for any systemic action. Assuming that a two- 
ounce jar of hormone cream with a total potency of 20,- 
000 I.U. is used up over a period of one month, the in- 
dividual daily application would contain 666 I.U. It is 
known, however, that absorption from an externally ap- 
plied ointment does not take place to the extent of 100 
percent; at best, it is not greater than 40 percent, and 
usually considerably less. Therefore, a maximum ab- 
sorption of 290 units should be taken into account, which 
certainly is far less than required for any systemic effect. 
\ccording to the “New and Nonofficial Remedies” (a 
publication of The American Medical Association), the 


+ Reprinted by courtesy of the Journal of the Society of Cosmetic Chemists. 
® Vice-president in charge of research, Lehn & Fink Inc., Bioomfield, N.J. 
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therapeutic dose is 2,000 to 10,000 I.U., by intramuscular 
injection, once or several times weekly, depending on the 
patient’s response. As much as 50,000 I.U. per week may 
be required in certain cases. Of course, intramuscular in- 
jection results in a practically complete absorption, in 
contradiction to percutaneous application. 

An experiment with a cosmetic hormone cream (con- 
taining 7500 I.U. per ounce) was conducted by Curth? 
on women ranging in age from 26 to 65 years. Fora period 
of four weeks the hormone cream was applied to one 
thigh, and the cream without the hormone to the other 
thigh every day, preceded by cleansing with soap and 
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Fig. 1—Average response of senile female skin to continuous appli- 
cation of ointment containing 242 international units of estrogen 
per gram (7,500 international units per ounce). 

A—Biopsy specimen from the skin of the back before treatment. 
Note the essentially normal epidermis with large, well developed 
pegs and vesicular cells. 

B—Biopsy specimen of the skin of the back afte) application of an 
estrogen-free ointment for 30 days. There is thickening of the e pi- 
dermis, greater cellularity, and slight waviness of the basal cell layer. 
C—Biopsy specimen after application of estrogenic ointment for 
30 days. Note the increased sizes of the epidermal cells and the pro- 
nounced waviness of the basal cell layer, indicating proliferative 
activity. 

Reproduced from the paper by Eller and Eller in the Archives of Derma- 
tology and Syphilology 59, 449 (1949). 

water. The subjects did not know which cream contained 
the hormone principle. At the end of the four week 
period, biopsies were performed on each of the areas 
treated. 

The most constant finding appeared to be succu- 
lence of the epidermal cells in those biopsies which rep- 
resented the skin treated with the active cream. 

Another experiment with the same cream formula was 
carried out by ‘Traub and coworkers’; as a control, the 
cream vehicle which did not contain the hormonal sub- 
stance was used on the opposite side of each subject. 
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‘Twenty-five women, ranging between the ages of 35 and 
55, were selected for this experiment. ‘They were given 
the hormone cream to use on the right side of the face, 
neck and the right hand. The control cream was used on 
the left side of the face neck and back on the left hand. 
The subjects used the creams for a period of more than 
six months continuously. They were under the observa- 
tion of a number of physicians, and a nurse was in con- 
stant charge of the experiment. None of the subjects con- 
fused the cream by using it on the wrong side 

At the conclusion of the experiment twenty-four of the 
patients showed a greater improvement on the hormone 
treated right hand as compared with that on the left. In 
one of the cases, no difference could be noted between the 
two sides. Twenty-three of the women appeared to have 
improved more decidedly on the hormone-treated right 
side of the face and neck than on the left. In one, the op- 
posite side appeared to be better. In one case no ap- 
preciable difference could be noted between the two 
sides. There were no untoward local effects whatever ob- 
served on the skin, or complained of during the course of 
the experiment, nor was there any evidence of systemic 
action, although no special study was undertaken to 
verify this point. 

A comparative histologic study was undertaken using 
the original sections of skin, one from each hand, re- 
moved from the subjects prior to the onset of the experi- 
ment, and those from the same subjects at its conclusion. 
The dermatological interpretation of these findings may 
be summarized as follows: 

1) The original sections conformed to the histologic 
picture of the skin of the back of woman’s hands rang- 
ing between the ages of 35 and 55. 

2) The final sections, both from the hormone-treated 
side and the control side showed that the use of the 
creams did not affect the epidermis. 

3) It was possible from the histologic sections to differ- 
entiate between the active and the control sides. 

4) The active side was recognized by observing vari- 
ous degrees of dilatation of the blood vessels, an in- 
crease in simple cellular elements, a greater succulence of 
the derma, as well as a betterment of the elastic tissue. 
There appeared to be no essential changes in the ba- 
sophilic strands when the final sections removed at the 
conclusion of the experiment were compared with the 
original sections of the skin. 

Gross examination indicated also a tendency toward 
the diminution of senile pigmentation or freckling. 

Moreover, it could be shown by a comparatively 
simple experiment that skin areas treated with the hor- 
mone cream developed a greater avidity for taking up 
fluids (physiological saline) than the control areas. 

In two more recent publications, Goldzieher* reported 
upon the topical application of hormone creams to se- 
nile skin. He used one preparation assayed at 10,000 I.U. 
to the ounce, and another one containing the synthetic 
estrogen diethylstilbestrol (1 milligram per ounce). With 
biopsies taken from both the treated and untreated areas 
(of the inner surfaces of the thighs and forearms) he 
found striking changes following a daily application of 
the hormone-bearing ointments over a period of six 
weeks. There was evidence of aregeneration of the surface 
epithelium. There were also significant changes in the 
mesoderm; thus the water content of the estrogen-treated 
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site was greater, the number and size of the capillaries 
seemed increased, the bundles of collagenous fibers ap- 
peared less fragmented and the elastic fibrils were more 
numerous. No such changes were elicited with the hor- 
mone-free ointment base. 

It is argued that topical application of estrogens affects 
the skin to a much greater degree than oral or parenteral 
administration because by the latter modes of adminis- 
tration substantial amounts are lost for the skin through 
excretion, through inactivation by the liver, through 
attraction to the genital and mammary tissues and 
through dilution by body fluids. In Goldzieher’s opinion, 
the demonstrated absorption and utilization by the skin 
of topically applied estrogens opens a new field of 
therapy applicable to skin conditions not only induced 
by a hormone deficiency, but also to those involving 
other pathologic changes. 

Jaffé* who reported earlier upon the treatment with fol- 
licular hormones of dermatoses of ovarian origin, states 
that the stimulating effect upon the regeneration of the 
epithelium is in evidence also in the case of a healthy 
skin. He advocates, therefore, the application of a hor- 
mone cream in those cases (of flabbiness, etc.) where its 
positive action is likely to produce the appearance of a 
younger skin, owing to an improved skin tone and to an 
intensified capillary circulation. He indicates his aware- 
ness of the temporary character of this procedure by stress- 
ing the decline of its effectiveness upon the discontinu- 
ance of the application of the hormone cream. 

An extensive investigation of hormone creams was car- 
ried out by Eller and Eller.® It was found that estrogenic 
hormone ointments (with 7500 to 15,000 1.U. per ounce 
of excipient) produced consistent proliferative effects 
upon the skin epithelium (Fig. 1), the response varying 
with the age of the subject, the concentration of the estro- 
gen, the duration of the individual application, and the 
total duration of the treatment; no epithelial response 
was obtained in the case of young women (20 to 30 years 
of age) who were free of any symptoms of endocrine dys- 
function and who exhibited a fully developed epidermis 
of normal thickness (Fig. 2). 

Definite histological changes were observed in all 19 
post-menopausal subjects (aged 51 to 79) whose control 
biopsies showed senile atrophy with thinning of the epi- 
thelium. These changes were: 

a) the cytoplasm tended to increase in volume, 

b) the nuclei increased in size and assumed a rounded 
rather than ovoid form, 

c) the basal cell layer increased in waviness indicating 
proliferative activity, 

d) the epidermis gradually increased in thickness, and 
the epidermal pegs reappeared, 

e) the capillary blood supply became more prominent, 

f) the supportive elastic fibrillar structures became 
more pronounced, 

g) the elastic tissue and collagen (of the underlying co- 
rium) was affected only to a minimal degree. 

The changes in the skin’s epithelium reached a maxi- 
mum at some time between thirty and fifty days; this 
maximum was attained more promptly with the large 
doses, and with the more prolonged period of contact 
with the estrogenic material. They were maintained as 
long as the application was continued; omission of treat- 
ment caused reversion to the original atrophic condi- 
tion. 
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Fig. 2—Absence of response in skin of a young woman. 


1—Biopsy specimen from the skin of the back before treatment. 
Note the essentially normal epidermis with large, well developed 
pegs and vesicular cells. 

B—Biopsy specimen taken afler inunction of estrogen-free ointment 
for sixty days. There is no perceptible change. 

C—Biopsy specimen taken after inunction of ointment containing 
242 international units of estrogen per gram. There is no difference 
between this and the control biopsy specimen. 


Reproduced from the paper by Eller and Eller in the Archives of Derma- 
tology and Syphiloelogy 59, 449 (1949). 


‘There was a latent period of 10 to 20 days before the 
appearance of a demonstrable effect. 


SUPPLEMENTARY ILLUSTRATIVE DATA 


J. Goldzieher*® studied the effect upon the senile skin of 
estrogenic (and androgenic) hormones applied by spray- 
ing (in the form of alcohol-ether solutions). While biop- 
sies revealed distinct regenerative changes in the epider- 
mis, his findings are of a lesser relevance to the considera- 
tion of the subject matter of this presentation, since the 
concentrations of the steroids employed were far above 
che physiologic range.* 

By way of supplementary information, reference is 
made to several selected papers which bear upon the 
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general problem of local action of estrogenic hormones. 
It has been known for some time that topical hormone 
therapy gave excellent results in kraurosis vulvae and 
other regressive conditions of the female genital tract. 
However, according to Fried and Goldzieher,’ estrogenic 
hormones stimulate also other epithelial structures, such 
as those of the mucous membranes of the nose and eyes; 
thus it was shown that the epithelial changes in kerato- 
conjunctivitis sicca (Sjégren’s disease) are affected fa- 
vorably by topical estrogen therapy. Mortimer, Wright 
and Collip*, as well as Ruskin’, reported spectacular the- 
rapeutic results in atrophic rhinitis and ozena of the 
aged, following topical application of estrogens. 

Goldzieher® found that the effect of estrogens applied 
topically goes further in the restoration of the physiologi- 
cal function of the epidermal cells, including correction 
of the abnormal process of keratinization which is char- 
acteristic of the senile skin and which accounts for its 
dryness and scaling. There was also an improvement in 
the clinical manifestations of these processes, notably in 
senile pruritus (of both sexes). 

A high potency hormone cream was used by Shapiro’ 
in treating a number of resistant cases of acne, with 
promising results. A combination of parenteral, oral 
and topical modes of administering estrogens was found 
by Drant" to be effective in the control of chronic, recal- 
citrant eruptions of a psoriasis-like character; recurrence 
of the cutaneous lesions, if treated at their inception, 
could be checked by topical application of a high po- 
tency estrogen cream. 

Ziskin'? found topical estrogen therapy of value in 
treating certain atrophic changes in the buccal and gin- 
gival mucous membranes; Van Minden" used estrogenic 
hormones successfully in the treatment of chronic des- 
quamative gingivitis. 

The action of estrogenic hormones has been observed 
also on the skin of animals. Working with infantile and 
senile rats, Kun'™ found an increase in the thickness of 
both the epidermis and the corium; there was also an 
increase in the number of the oil glands. The blood ves- 
sels appeared dilated and the blood flow intensified. A di- 
latation of the blood vessels of the corium was observed 
also by Selye'® on “rhino” mice, in addition to certain 
other local effects. The experiments by Reynolds and 
Foster’® on the peripheral vascular action of estrogens, as 
observed in the ear of the ovarectomized rabbit, belong 
in this chapter. 


TOPICAL VERSUS SYSTEMIC ACTION 

All these findings indicate the logical need of assuming 
the existence of a direct action upon the skin of topically 
applied estrogenic hormones. Since the avidity of the 
different organs for materials of this type varies (the 
female genital system having the greatest capacity for 
attracting estrogen), it is not surprising that the skin may 
not receive its due share. This observation may be 
combined with that referred to previously, viz., that a 
major part of the estrogenic hormone applied percutane- 
ously is not available for those organs which are primar- 
ily susceptible to estrogenic medication. 

It follows from these considerations that if the hor- 
mone dose is below the threshold value for systemic ac- 
tion in the potential case of complete absorption, topical 
application is bound to result in an entirely local utiliza- 
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tion, i.e., leaving practically nothing over for any sys- 
temic effect. Since the hormone potency of the properly 
formulated cosmetic hormone cream is of an order of 
magnitude answering the above description, only a local 
and no systemic action might be expected. 


There is direct evidence in support of the latter con- 
tention. Eidelsberg'* carried out a series of experiments 
on a cosmetic hormone cream (of 7500 1.U. per ounce 
of natural estrogenic substance) with the specific pur- 
pose of ascertaining the existence of any variations in 
the estrogen content of the urine, and in the appearance 
of vaginal smears following the use of such a cream. He 
employed fourteen subjects who ranged in age from 
eighteen to fifty-six years. The hormone cream, as well 
as a hormone-free control cream, were applied nightly 
for three to four months. At the end of the experiment, 
no difference was found between the two groups with re- 
spect to the over-all pattern of urinary estrogen and of 
the vaginal smears. From this Eidelsberg concluded that 
in the amounts used and by the method applied, the 
estrogenic hormones did not produce any systemic effect. 

Eller and Eller® whose work has been referred to previ- 
ously, also report insignificant variations in the appear- 
ance of the vaginal smears of their subjects from which 
they draw the conclusion that under the conditions of 
their procedure the absorbed estrogen affects the cutane- 
ous epithelium directly, rather than via the systemic 
route. The postulate as to a direct, local action is borne 
out also by an ad hoc experiment in which the hormone 
cream was applied to one thigh, and the hormone-free 
excipient to the other; regeneration and thickening of 
the epidermis took place only in the former instance. 
(Fig. 3). 

Davis,'* too, is convinced that a cosmetic hormone 
cream containing around 7500 to 10,000 I.U. per ounce 
of estrone is unlikely to exert systemic action in view of 
the fact that the amount of estrogen absorbed by the 
skin is far below the level required to produce such an 
effect. 

Of course, where the estrogen potency employed is sub- 
stantially higher (as, e.g. in the several instances men- 
tioned in the chapter headed “Supplementary Illustra- 
tive Data”) the probability of combined topical and sys- 
temic effects must be considered. In such cases, however, 
the pertinent formulations are no longer of a cosmetic 
character; instead they assume therapeutic functions in 
connection with the treatment of the particular patho- 
logical conditions involved. 

Parenthetically, it might be added at this point that 
even though the topical application of estrogens pro- 
duces spectacular results in a number of instances, there 
exists a valid physiological and embryological reason for 
this phenomenon since the several varieties of tissue sus- 
ceptible to the action of estrogens have the same em- 
bryonic derivation. Thus, while the vaginal mucosa or 
the endometrium is affected causally by estrogens it must 
be kept in mind that the skin represents but another de- 
velopmental form of the same basic embryonic tissue. 
Another causal connection between estrogenic hormone 
action and skin condition is evident from the frequent 
occurrence of atrophic skin changes during the meno- 
pause. 

Occasionally one encounters in the literature warnings 
as to the potentially carcinogenic action of estrogenic 
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hormones. Their origin appears to stem from the experi- 
ments of Lacassagne!® who showed that the admnistra- 
tion of estrogenic hormones to young male mice from a 
cancer susceptible strain, increased the rate of cance) 
incidence in later life, as compared with the spontaneous 
cancer incidence of the controls. In the case of mice free 
from susceptibility to spontaneous mammary tumors, the 
treatment did not produce such a reaction. Incidentally, 
in order to produce this phenomenon, Lacassagne had 
to employ doses which are many times higher than would 
correspond to those administered in the most intensive 
estrogen therapy, let alone in cosmetic usage. 


ARE HORMONE COSMETICS DANGEROUS? 

The following random quotations are given in further 
reference to this matter. 

Shorr?® “Analysis of the data leads to the conclusion 
that no evidence exists that estrogenic hormones, given 
in physiological doses, have led to the development of 
carcinoma in man. 

Geist and Salmon?': “It is obviously impossible in 
human beings to administer the huge doses of estrogens 
over the long periods of time that would justify compari- 
son with the experimental production of carcinoma in 
rodents. However, the conclusion seems warranted, on 
the basis of these studies, that, within the limits of the 
dosage used in this investigation (up to 53,400,000 I.U.) 
there appears no evidence to justify the fear that carci- 
noma of the genital tract may result from the therapeutic 
use of estrogens.” 

Hawkinson**: “It is true that carcinoma can be pro- 
duced in susceptible animals with estrogen. This would 
seem significant were it not for the fact that the work 
has been done chiefly in the rodent, with relatively huge 
doses, and with animals having a high hereditary tend- 
ency to the development of carcinoma.” 

Emge**: “Evidence is accumulating to prove that the 
action of estrogenic hormones is controlled by definite 
biological patterns, and that their cancer-provoking 
faculty in small laboratory animals is strictly limited 
by hereditary tendencies. We are not convinced, 
because estrogen favors spontaneous mammary cancer 
in mice highly susceptible to this malignancy, that other 
species of mammalia are likewise affected.” 

Goldzieher®: “Warnings against the application of 
estrogens to the skin, lest they stimulate latent carcino- 
genic tendencies, are speculative, and not based on 
solidly established evidence. As a matter of fact, senile 
hyperkeratosis, including the pigmented variety, has 
been classified with the precancerous lesions of the skin, 
yet it is favorably influenced by estrogens and may com- 
pletely regress in the course of prolonged topical appli- 
cation.” 

Dodds**; ‘“(Lacassagne’s results) do not constitute a 
contraindication to the clinical use of estrogens, since 
the doses given to human beings are fractional compared 
with those administered by Lacassagne to mice.” 

Eller and Eller:° “Particular attention was paid to the 
cytologic character of the epidermal cells of the patients 
showing a response to estrogen. It can be stated un- 
equivocally that no abnormalities were observed. There 
was no increase in the number of mitoses, or any sug- 
gestion of changes other than those of simple regenera- 
tion.” 
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Fig. 3—Absence of a generalized cutaneous effect of topically ap- 
plied estrogen. 


{—Anterior surface of thigh after inunction of 484 international 
units of estrogen per gram. Regeneration and thickening of the 
epidermis have taken place. 

B—Skin of opposite thigh after inunction with estrogen-free oint- 


ment only. There is no perceptible change, showing that neither 
estrogen-free ointment nor topically absorbed estrogen has any 
generalized cutaneous effect. 


Reproduced from the paper by Eller and Eller in the Archives of Derma- 
tology and Syphilology 59, 449 (1949). 


Davis'*: “An estrogen becomes a carcinogenic factor 
only when used on a strain of mice that have a strong 
hereditary tendency toward the formation of cancer.” 

Mazer and Israel**: “The authors have observed the 
development of uterine cancer in only 2 of 1000 climac- 
teric women who had received as much as 10,000 rat 
units of estrogen every fourth day for periods varying 
from six months to two years. According to the law of 
averages, more of these patients will eventually develop 
breast or uterine cancer, but its relationship to estrogen 
treatment of two or more years previously would be more 
than doubtful.” 

Dunbar*®; “There has been a considerable amount of 
work on the carcinogenic properties of these materials. 
In highly susceptible strains of rats under very special 
conditions the administration of the estrogens has ap- 
parently produced carcinoma, but with ordinary labora- 
tory animals and in all studies so far on human beings 
there is no evidence whatsoever that these products are 
carcinogenic. We have investigated the files of a 
number of firms producing these products searching for 
evidence of injuries. We have not found such evidence.” 

The latter reference deserves particular attention since 
it is based upon information gathered by the Food and 
Drug Administration. 
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It should be noted, in this connection, that no quantity 
of estrogen administered for therapeutic purposes can 
produce a concentration in the blood stream comparable 
to that during the second half of gestation. As shown by 
Salter, Humm and Oesterling,”’, also by Jailer?*, the ex- 
cretion of natural estrogen in the urine of the normal 
female, at its peak, amounts to an estrone equivalent of 
600 to 1000 I.U. daily. (Between the peaks the variation 
is from 50 to 200 I. U. daily.) Nevertheless uterine and 
mammary carcinomas do not occur in childbearing 
women more often than in nulliparous women of the 
same age and hereditary background. 

In any case, because of the great difference in the com- 
parative sizes of dosage, it is hardly admissible to con- 
sider the relevance of the carcinogenic aspects of estro- 
genic hormone therapy to the cosmetic application of 
these materials. The cosmetically applied “dose” of a 
correctly formulated hormone cream is but a fraction of 
the “therapeutic” dose; whereas the latter is adminis- 
tered to produce systemic action, affecting particularly 
the functioning of the feminine gonadal apparatus, the 
former almost surely is without any systemic action, 
its effect being topical and restricted to the skin. In this 
latter connection reference may be made to a statement 
by Schwartz®® to the effect that “the Section of Derma- 
toses Investigations of the U.S. Public Health Service 
has no record of skin damage resulting from the use of 
hormone creams.” 

Cosmetic hormone preparations have been on the 
market for over thirteen years during which time mil- 
lions of jars have been used by the consuming public. 
There is no published or other medical record as to any 
harmful results attributed to the use of properly com- 
pounded hormone cosmetics. 


REGULATORY ASPECTS 


There exists no federal, state or municipal regulation 
or ordinance prohibiting the sale of hormone cosmetics. 
True, there have been several instances of some restrain- 
ing action being considered; however, upon investiga- 
tion of the pertinent evidence, such action was either 
dropped directly or it resulted in some form of amended 
procedure. Thus the New York State Board of Health 
which, some time ago, had started to restrict the sale of 
hormone creams, dropped its action to this effect. The 
states of Virginia, Kentucky and Massachusetts rescinded 
their proposed restrictive regulations upon review of the 
facts involved. Perhaps the most publicized case is that 
of the State of Louisiana which terminated with the 
promulgation of the following regulation: 

“No cosmetic or beauty preparation containing as one 
of its ingredients estrogenic hormone, or any of its deri- 
vatives, or any synthetic chemical product possessing 
be manufactured, processed, packed, sold, or distributed 
properties similar to those of estrogenic hormone, may 
in Louisiana unless its label bears adequate directions 
for use and a statement of the quantity, in units, of such 
products.” 

As to the labeling of hormone cosmetics, it must be 
borne in mind that their mode of action is such as to 
make them fall in the category of drugs (in addition to 
that of cosmetics) within the definition of the term 
“drug” given by the Federal Food, Drug and Cosmetic 
Act. This classification calls (among other things re- 
quired by this statute) for a statement of the active in- 
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gredients upon the “labeling” of the hormone bearing 
product. If the latter is to be sold in a state or a country 
having special labeling or selling requirements, due cog- 
nizance must be taken of them before placing the prod- 
uct on the respective market. 


CONCLUSION 


While there are some differences of opinion as to the 
exact modus operandi of the topical action of estrogenic 
hormone cosmetics, it appears to be well established that 
their positive effect is one of improving the appearance 
of the aging skin, and that this effect is produced by a 
local rather than by a systemic action. 

Evaluation of pertinent data does not disclose any 
health risk attaching to the regular use of properly for- 
mulated cosmetic hormone preparations. 

Hormone preparations with a potency of 7500 to 
10,000 1.U. per ounce produce satisfactory cosmetic re- 
sults. The use of preparations with higher hormone 
potencies for cosmetic purposes appears to be neither 
necessary nor justified at this time. 

® Comparatively high concentrations of estrogenic and androgenic hor- 
mones (estradiol benzoate and testosterone propionate) were employed by 
Chieffis0 who compared the effects of their local and parenteral administra- 
tion upon the elastic properties of senile skin by means of Schade’s 
elastometer as adapted previously by Kirk and Koorning.31 Chieffi found 
that massage of the skin of females with estrogen in olive oil resulted in an 
improvement of the elastic properties of the skin as shown by a return 
towards a more youthful type of curae. Parenteral estrogen produced no 


change. The elasticity curaes of the males were not improved either by 
parenteral of topical administration of androgens. 
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The Task of Research 


T may still be possible to sell a bad product—once. 

But neither sales promotion nor advertising can make 
a continued success of any product that fails to perform 
or stops improving. In an age of science business must 
depend upon scientific knowledge—to find new products, 
to improve products that already exist. This is the task 
of research. Whether a product is a chemical or a motor 
car it must meet the needs of the buyer—it must meet 
competition at a price. 
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Industry on threshold of its greatest growth Charles A. 


Pennock tells members at 15th annual T. G. 
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MORE intimate, a more human and perhaps a 
more effective way of bringing the work done 
by the Toilet Goods Association home to _ its 
members was adopted at the fifteenth annual meeting 
in the Waldorf Astoria hotel New York, N.Y. May 
16, 17 and 18 when the innovation of a panel of the 
association’s staff to answer questions was introduced. 

Ihe innovation proved to be popular and if the re- 
ception accorded the idea at this meeting is evidence 
of its value it is likely to be continued in future meet- 
ings. Relevant questions were asked from the floor 
which received direct and .informative 
members of the staff. 

S. L. Mayham, executive vice president reaffirmed 
the position taken by the association that the cosmetic 
industry is better equipped to educate physicians as to 
possible harmful results from the use of cosmetics than 
the committee on cosmetics of the American Medical 
Association. He also cautioned members not to be 
alarmed over the reorganization of the Federal Trade 
Commission. (The subject is treated in this issue in a 
dispatch from Arnold Kruckman under Washington 
Panorama.) Hugo Mock, counsel for the association, 
later declared that the members of the commission are 
disposed to cooperate with the industry and not at- 
tempt to over regulate it. Some of the highlights are 
briefly given in the following paragraphs. 

A demand for some form of guaranteed annual wage 
is bound to come within the next two years according 
to John P. Currie, labor relations consultant who has 
been studying personnel relations and trends in the 
labor field carefully. Before that, however, a minimum 
wage is on the government schedule; and the Depart- 
ment of Labor is to begin hearings within a month on 
a minimum wage for the toilet goods industry. 

Naturally the ‘Toilet Association will be 
called on to testify and to arm it with facts Mr. Currie 
urged all, large and small, to supply the information 
requested by the association for its wage survey which 
will form the basis of its testimony. 

If the excise tax on cosmetics is not repealed this 


answers by 


Goods 
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year, F. Weaver Myers, Washington counsel, felt that 
it would become a permanent tax. 

Hugo Mock, counsel for the association emphasized 
that the right of a manufacturer to select his customers 
was deeply rooted and not likely to be changed. In dis- 
cussing trade marks he pointed out that under the 
Lanham Act a mark is protected throughout the 
United States even though it is registered in only a 
few states. 

Any manufacturer he pointed out may appoint ex- 
clusive sales agents in various parts of the country pro- 
vided he does not prohibit such an agent from selling 
the goods of a competitor if the agent should desire to 
do so. 

H. D. Goulden, director of Scientific Research and 
Standards, pointed out that a deodorant is a drug if it 
inhibits perspiration but if not it may properly be la- 
beled a cosmetic. It must be labeled as a drug if it con- 
tains an anti perspirant. Much care should be taken 
he pointed out on research and presale testing of new 
cosmetics. 


New Officers 


Newly elected officers are: 

President, Joseph Keho 

Vice Presidents: John A. Ewald, Davis Factor, Jean 
Despres, and H. J. Lehman. 

Secretary, William F. Denney, Jr. 

‘Treasurer, Philip Smith 

Directors: Clifford M. Baker, Philip Blazer, Ralph P. 
Lewis, Frederick J. Lueders, Roy L. Murphey, Rich- 
ard Salomon, L. B. Whitehouse, C. A. Mooney, A. E. 
Johnston, J. I. Poses, Guy Rocherolle, Lessing Kole, 
Oscar Kolin, F. N. Langlois, J. H. McShane, Wrisley 
Bb. Oleson, G. A. Pfeiffer, Martin Revson, Cecil Smith 
and Northam Warren. Honorary members of the di- 
rectorate are: H. L. Brooks, chairman; Paul Vallee, 
treasurer; H. Gregory Thomas and E. B. Hurlburt. 

The staff officers are: 

Executive vice president, S. L. Mayham 

Director of Scientific Research and Standards, H. D. 
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1. R. Hollenberg delivers his dissertation on the formulation of cold 
wave preparations at the Scientific Section meeting. 


Goulden; Counsel, Hugo Mock; Associate Counsel, 
Gail S. Selig; Assistant Secretary, Henry Etsch. 

John L. Harvey, director of regulatory management 
of the F. D. A. read a paper on toilet goods and the 
law and Robert E. Freer, former member of the Fed- 
eral Trade Commission spoke on the reorganization of 
the Federal ‘Trade Commission, Not many questions 
were asked. 


On Threshold of Greatest Growth 


Many people in the United States do not know that 
cosmetics have moved out of the luxury class into 
staple necessities of our every day life and have no 
conception of the dynamic development of the indus- 
try into a major factor of our national economy 
Charles A. Pennock, president, pointed out in his stim- 
ulating address. “All of us in the industry have a ser- 
ious obligation to make the public more cosmetic con- 
scious,” he said. 

“Right now we are on the threshold of our greatest 
growth. We have only scratched the surface, consider- 
ing all factors—our national wealth and income, the 
wide distribution of this income, the growing popula- 
tion, the greater leisure time—and hence the greater 
opportunity for social activities. Our per capita con- 
sumption of cosmetics is much too low.” 





Eugene Barton calmly surveys the registration group while Joseph 


Leshin and Victor Marquis find other interests. 
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J. H. Majesky and Philip Blazer in a joyful mood after comparing 
notes on business prospects for the balance of 1950. 

Selling forces was the theme of the paper read by 
Donald M. Hobart, director of research of the Curtis 
Publishing Co., at the merchandising panel. Points 
made by him were: 

1. Study the product from the standpoint of the 
consumer as to design, styling, packaging, price, per- 
formance and quality. Only by having a quality prod- 
uct styled, packaged and priced right for a market can 
you hope to reach your future sales objectives. 

2. Analyze markets. You must know who makes up 
the market, where they live, what they need and want, 
what they will pay, when and how often they can be 
sold. 

3. Plan efficient distribution. You must know where 
the profitable outlets are located. 

4. Organize and train an adequate sales organiza- 
tion. 

5. Develop strong advertising and merchandising 
plans. The primary function of merchandising is to 
move the product toward the customer: the primary 
function of advertising is to move the customer toward 
the product. We must never lose sight of the fact that 
the two prime essentials of successful selling are qual- 
ity of product at one end of the selling line and con- 
sumer knowledge at the other. 

European tourists who return to the United States 





W. E. Rogers, Henry K. Jarrett, Albert J. Bradley, Henri Coutinho, 


Walter and Nathan Fretz have a chat together. 
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selling. Center: Orchids to the Convention Committee for good work: top row: J. W. 


Thayer, Karl Voss (chairman),Philip E.Haebler, Edward D. Russel, center row: Walter 8. Nuckols, K. W. Tracy, Paul E. Forsman, bottom 
row: Lamson M. Scovill, A. R. Ludlow Jr. (treasurer), and Michael Lemmermeyer. Right: Phyllis Carter talks on the use of solid fatty acids. 


with large amounts of perfume of a type made in this 
country will be prevented from bringing in more than 
one bottle of perfume after August | under the amend- 
ment to Rule E of the Customs Bureau based on Sec- 
tion 526 of the tariff act of 1930. In the recent past 
twice as much perfume has been brought into the 
United States by returning travelers as was delivered 
through normal trade channels, Adam Gimbel, presi- 
dent of Saks-Fifth Avenue and director of the Gimbel 
department stores, reported. 

Mr. Gimbel also pointed out that cosmetics are some 
of the largest profit items in his and other stores and 
that consequently retail outlets are anxious to cooper- 
ate with manufacturers in anything that will promote 
sales. 


Self-Service a Threat 


Mr. Gimbel acknowledged the threat to normal out- 
lets of self-service stores which he called “vending ma- 
chines.” He emphasized that these stores could not cre- 
ate demand for goods because they lack personal 
selling facilities. 

Demonstrators in stores are not doing all that they 
could, he continued. He said that these salespeople 
should be stylists, and establish the same intimate con- 
tact with consumers as do hairdressers and clothing 
fitters, rather than merely push a particular item that a 
manufacturer is anxious to move. He emphasized that 
cosmetic demonstrators should be able to advise cus- 
tomers on what was best for them without prejudice, 
and that doing so would lead to larger sales by all 
manufacturers. 

Pointing out that cosmetics, éxclusive of gifts are a 
fashion item he said that toilet products lose dignity if 
merchandised on a price basis or on a_ two-for-one 
level. 

In conclusion, Mr. Gimbel urged all manufacturers 
to keep up the quality of their products because any 
product of poor quality hurts the whole industry. 


Simplification of Lines 


Simplification of the number of items in a cosmetic 
line, simplification in sizes and shades etc., of many cos- 
metic lines would help in the problem of distribution 
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according to Charles C. Caruso, vice president of 
Schieffelin & Co. 

Christopher W. Browne explained in detail why no 
Welch award for an outstanding package was made 
this year; and added some relevant comments on the 
subject of packaging cosmetics. 


Good Scientific Papers Read 


Under the direction of Dr. Paul Lauffer the two ses- 
sions of the Scientific Section brought out some inter- 
esting discussions following the reading of eight pa- 
pers. 

I. R. Hollenberg discussed the formulation of cold 
wave preparations. The cold wave started as a war 
baby and was introduced initially for use only in the 
beauty salon. After the war the home permanent kit 
was developed. Mr. Hollenberg covered the physio- 
chemical aspects of the cold wave and dealt with in- 
tricate formulation procedures. He also analyzed pres- 
ent trends in formulations from the standpoint of 
future developments. 

Lila F. Knudsen read a paper on “Some Applica- 
tions of Statistical Methods to Biological Problems in 
the Testing of Cosmetics.” 

A new sunscreen compound was discussed fully and 
ably in a paper “Physical, Pharmacological and __Der- 
matological Studies on a Sunscreen” by Lloyd W. Haz- 
elton, Dr. John Groopman and Edward P. Morrish. 
Chemical and physical tests indicated that the sun- 
screen material is stable, compatible with cosmetic for- 
mulations, resistant to discoloration and deterioration 
and will withstand air and water exposure. 

The ultraviolet absorption characteristics were 
shown to be such as to remove the harmful wave- 
lengths while passing those essential for the develop- 
ment of an attractive tan. It was also shown to be al- 
most nontoxic to animals, and not sensitizing to the 
human skin after repeated applications. 

W. L. Griffin and Phyllis J. Carter presented a paper 
on “Solid Fatty Acids in Cosmetics.” In it was shown 
that the composition of a solid fatty acid, the propor- 
tion of palmitic, stearic and oleic acids, is an important 
factor in deciding the properties of any cosmetic cream 
in which the acid is the principal ingredient. Other 
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Directors of the Fragrance Foundation who have planned useful work to increase the sale of fragrance products: H. Gregory Thomas, Pierre 


Harang, treasurer; J. 8. Wiedhopf, honorary member; Oscar Kolin, president and Arnold L. van Ameringen. 


papers read were: “An Appraisal of the Various Meth- 
ods Used in Caries Control” by J. F. O'Donnell, R. G. 
Kesel, E. R. Kirch and E. C. Wach.; ““The Control of 
Dental Caries by Means of Oral Hygiene” by Prof. L. S. 
Fosdick; “The Development of Olfactory Preferences” 
by Dr. Dean Foster; and “Some Illustrative Phases of 
Biological Research in Cosmeticology” by Dr. John A. 
Killian, 

Most Important Link in Selling Chain 

The most valuable link in the chain of distribution 
can be measured by three feet—the three feet between 
the sales person and the ultimate consumer.while the 
sound selling is done J. S$. Wiedhopf, president of the 
Fragrance Foundation stated in his report at the meet- 
ing of the Foundation. “The trouble shooters in that 
all important three foot area are the sales people,” he 
added, “and we propose to keep them well supplied 
with amunition and know-how by way of important 
Counter Points.” (Counter Points is a monthly bulle- 
tin sent with a letter signed by the Trade Relations 
Committee to buyers of nearly 500 retailers through- 
out the country. The purpose of the service is to help 
retailers make every customer a repeat customer.) Of 
the 1950 budget, 15 per cent is to be appropriated for 
educational work and 85 per cent to publicity directly 
to the consuming public. 

The estimated total retail sale of fragrance products 
is $150, 000,000 Mr. Wiedhopf reported. To carry on 
its work the Foundation is seeking to raise $50,000 as a 
yearly fund; and hopes ultimately to obtain $500,000 
annually for its work. 

Mrs. Miriam Gibson French reported that the Foun- 
dation had sought through its general publicity work 
to reach a circulation of 236,587,147 but actually 
reached 838,000,000 through various publicity media. 
Moreover through cooperation with the Toilet Goods 
Manufacturers Association of Canada the -publicity 
work is being carried into the Dominion without cost 
to the Foundation. 

Among the speakers who followed with tangible sug- 
gestions to make the work of the Foundation more ef- 
fective were A. L. van Ameringen, J. I. Poses, Richard 
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Salomon and Oscar Kolin. Mr. Salomon had an inter- 
esting idea to carry on the educational work in com- 
munities of under 100,000 population, which, whether 
he was aware of it or not, employed a favorite device 
of a well trained: publicity expert. 

At the meeting approval was expressed generally of 
the objectives of the Foundation; but at the luncheon 
tables and in informal conversations some doubt was 
expressed as to whether the publicity sent out was of 
the best nature to accomplish the much desired pur- 
pose. It was pointed out that despite the widespread 
circulation of the publicity material, actual sales of 
fragrance products had declined while sales of cosmet- 
ics generally had increased. Mr. van Ameringen lik- 
ened the work of the Foundation to the building of a 
skyscraper. First there is a hole and in this hole a foun- 
dation is built which supports the towering structure 
which gradually rises above it. 


Orchids for Convention Committee 


The Convention Committee did a splendid job. Reg- 
istration was facilitated by advance work and every- 
thing moved promptly and efficiently. A resolution of 
thanks was passed by the association in appreciation 
of the good work of the committee which was com- 
posed of: Karl Voss, chairman; A. R. Ludlow Jr., 
treasurer; Paul E. Forsman, Philip E. Haebler, Michael 
Lemmermeyer, Walter S. Nuckols, Edward D. Russell, 
Lamson M. Scovill, J. W. Thayer and K. W. Tracy. 





Higdon Philosophy 
HE retailer is a busy man. He hasn't the time, even 
if he has the inclination, to talk up the merits of 
each item he stocks and sells. He is inclined to follow 
the lines of least sates resistance—that 1s, push the lines 
that push themselves—Phoenix Flame. 


Work is something that when we have it we wish we 
didn’t; when we don’t have it we wish we did, and the 
object of most of it is to be able to afford not to do any 
some day.—Phoenix Flame. 
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STEP towards closer cooperation on a professional 

and scientific level between the cosmetic industry 

and the medical profession was taken May 19 at 
the semi-annual meeting of the Society of Cosmetic 
Chemists when an honorary membership in the Society 
of Cosmetic Chemists was conferred on Dr. Austin Smith, 
editor of the Journal of the American Medical Associa- 
tion. The well attended meeting was held at the Savoy 
Plaza hotel, New York. 

Since the Society of Cosmetic Chemists represents a 
group of professional people whose interests in cos- 
metics is of a scientific and technical character it was 
felt that Dr. Smith should be a member of the Society 
as this would enable him and the Society to get to- 
gether in the consideration of relevant problems of 
mutual interest. The presentation was made by Dr. 
Thomas Rider, president of the Society and director of 
research for Lever Bros. Co. following an award ad- 
dress by Dr. Howard Behrman, assistant professsor of 
clinical dermatology at New York University College 
of Medicine. By becoming an honorary member Dr. 
Smith joins the other honorary member, Dr. Dan 
Dahle, who was selected at the time of his association 
with the Food and Drug Administration. 

A resume of the scientific papers presented at the 
meeting follows. 


Manufacture of Cetyl Alcohol 


A new method of manufacturing cetyl alcohol was 
described by Dr. Olga N. Jitkow of the Verley Chemi- 
cal Co. It was shown that the best grade of cetyl al- 
cohol is formed by the saponification of spermaceti 
usually using one of the following commercial pro- 
cedures: hydrolysis of wax with solid potassium hy- 
droxide, sodium hydroxide, or calcium oxide; hydroly- 
sis in a solvent medium such as water or an alcohol 
followed by either distillation or extraction of cetyl al- 
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cohol; reduction of spermaceti with metallic sodium in 
alcohol. Another method is to hydrogenate, catalyti- 
cally, palm oil, palmitic acid, or its esters under high 
pressure and temperature but cetyl alcohol thus ob- 
tained is of an inferior quality and not recommended 
for cosmetics. 


Simple Method of Saponification 


A simple method was discovered wherein the sapon- 
ification of spermaceti was carried out in ethylene gly- 
col. A stainless steel still, provided with mechanical 
agitation, was charged with ethylene glycol. Potassium 
hydroxide was dissolved in it followed by the introduc- 
tion of the wax. Heat was applied, and the glycol was 
distilled off at atmospheric pressure, during which 
time all the spermaceti was completely converted. 
Vacuum was then applied to the still and the distillate 
was chilled and pressed yielding the _ theoretical 
amount of pure cetyl alcohol. The entire process was 
carried out in a few hours. 

The advantages of this method are: no foaming, fast 
and complete saponification due to the high boiling 
solvent; no side reactions occurring during the process; 
full recovery of cetyl alcohol which is of a grade bet- 
ter than 99 per cent pure; simplicity of operations and 
equipment used. Furthermore, the soap left as a by- 
product has excellent lathering qualities equal to those 
of a good grade of toilet soap. 


Antiperspirant Actions 


Experimental studies of antiperspirant actions made 
by Dr. John A. Killian formed the theme of an inter- 
esting paper which he presented. The objective cen- 
tered around technics which have been used in inves- 
tigations of antiperspirant actions of aqueous solu- 
tions of compounds classified generally as astringents. 
As used in the discussion the term antiperspirant had 
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a twofold meaning: viz., (a) retardation of the rate of 
excretion of sweat by the skin and (b) inhibition of 
development of offensive perspiratory odors. 

The report, renewed several series of both in vitro 
tests and of experimental studies on animals and hu- 
man subjects. In vitro tests were undertaken for pur- 
poses of appraising the direct actions of astringents 
upon isolated sections of skin. Results of the in vitro 
tests were correlated with the findings in histochemical 
examinations of areas of skin to which repeated ap- 
plications of aqueous solutions of the astringents had 
been made during test periods of varying lengths of 
time. 

The major part of the report was devoted to discus- 
sions of experimental procedures adapted to quantita- 
tive measurements of rates of excretion of sweat in the 
axillas of human subjects. Results of several series of 
experimental studies were presented for purposes of 
demonstrating— (a) comparative rates of excretion of 








sweat in the two axillas of subjects in response to dif- 
ferent types of stimulation, (b) intrinsic and extrinsic 
forces influencing rates of excretion of sweat in axillas, 
(c) quantitative differentiations of sensible from in- 
sensible perspiration and (d) quantitative evaluations 
of antiperspirant actions. 

Capacities of astringents as deodorants are related 
primarily to their antibacterial actions on skin and, 
secondarily, to their retardations of rates of excretion 
of sweat. 


Evaluation of Antiperspirants 


A method for the comparative evaluation of anti- 
perspirants by Dr. Earl L. Richardson and B. V. Meigs 
of the Research and Development Department of the 
Colgate-Palmolive-Peet Co. proved to be timely and in- 
formative. The method was as follows: A stream of 
dried air is drawn under vacuum at low speed (1-2 
liters/minute) through a stainless steel cup snugly cov- 
ering a limited skin area and is passed through a 
tared U-tube containing anhydrous calcium sulfate 
whereby the perspiration moisture picked up may 
be collected and weighed. The work was done on the 
inner surface of the forearm for working convenience 
and other reasons. The apparatus are used in pairs 
for simultaneous measurements on both forearms. 

Preliminary measurements are made to establish 
that the subject’s two arms perspire equally. A test ma- 
terial is then applied daily to one arm. The other be- 
ing untreated, and daily measurements of the two arms 
are made after the subject has stayed 30-45 minutes in 
a room at 105-110° F. to initiate thermal sweating. To 
compare two antiperspirants two groups of subjects 
are used, each group using one of the antiperspirants. 
An average “per cent Effect” for each group may be 
calculated daily from the individual measurements. 
From these data a fair comparison of the two antiper- 
spirants for effectiveness with prolonged use may be 
made. 

Plotted data are shown for individual subjects using 
an effective and an ineffective antiperspirant, as well 
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as the grouped “per cent Effect” results for a group of 
subjects using the effective material and a group using 
the ineffective material. 

A correlation is also shown between the average 
amount of perspiration from the untreated arms ol 
eleven subjects and average daily temperature over ap- 


proximately one month. 
Bleaching Creams 


The scientific background of bleaching creams was 
explained in an interesting paper by D. F. Nealon of 
the National Toilet Co. 

Approximately filty years ago, ammoniated mercury 
ointments were first marketed as proprietary products 
under the name of creams and _ freckle 
creams. Justified and unjustified claims were made by 
some manufacturers. Justified and unjustified criti- 
cisms were directed against the products. This confus- 
ing condition continued in varying degree until the 
manufacturers of bleaching creams united and formed 
the External Products Research Institute. Investiga- 
tions in the fields of pigmentation, dermatology, ra- 
diology, pathology and pharmacology were made by 
the best available men in these respective departments. 
Investigations in recording and measuring the skin 
lightening properties of these products were made. 
These and related studies firmly established the scien- 
tific background of bleaching creams with the result 


bleaching 


that some advertising claims were modified and some 
were strengthened. At the same time unwarranted and 
derogatory references to these products were reduced 
in number and in strength. The result is a happier 
and healthier condition for all concerned. Continued 
investigations in the field of hydrophilic ammoniated 
mercury ointments have developed several products of 
great interest. 


Carragheenin and Carragheenates 


Dr. V. C. Le Gloahec of the Algin Corp. of America 
discussed the increasing use of carragheenins and of 
seaweed extracts generally. A review of the early uses 
of these colloids from seaweed (phycocolloids) was pre- 





Mrs. Samuel Iserman and Irvin S. Zeluff of Van Dyk & Co. 


among those present 


were 


& Essential Oil Review 





One of the 


numerous discussions. John §. Brace, Hans 
Wetterhahn, A. J. Dillinger 


and T. G, Ketashi gather informally to compare notes 


group 
Wagner, Dr Victor Fourman, J. 


sented, followed by a discussion of the chemical com- 
position of carragheenin. 


Physical Properties of Carragheenin 

The physical properties of carragheenin solutions 
are influenced by the degree of polymerization in the 
carragheenic acid molecule. Study of the various salts 
of carragheenic acid has shown that each of them has 
physical properties of its own, different from those of 
carragheenin which is a mixture of salts. Data was 
presented comparing the properties of solutions of car- 
ragheenin and sodium carragheenate having the same 
degree of polymerization. 

It is concluded that individual carragheenates may 
be suitable for many uses in which carragheenin does 
not provide uniform or adequate results. 


Therapeutic Dentifrice Studies 


The possibility that dental caries may be limited by 
using a dentifrice with incorporated therapeutic agents 
has recently received careful consideration Dr. Joseph 
F. Volker of the University of Alabama School of Den- 
tistry reported. Unfortunately, controlled clinical stud- 
ies in humans are both time consuming and expensive. 
In many instances, substances which give promise of 
being effective by “in vitro” tests are impotent under 
“in vivo” conditions. 

Only a limited number of experimental animals pos- 
sess dentitions with morphological characteristics simi- 
lar to humans and even fewer will ingest diets roughly 
comparable to those of man. Included in this group is 
the Syrian hamster. This animal has one incisor and 
three molars in each quadrant of the mouth. Caries 
may be initiated by the inclusion in the diet of appre- 
ciable quantities of starch, sucrose and dextrose. The 
distribution of carious lesions on the molar teeth is 
roughly that of man, occurring on the occlusal and 
proximal surfaces and the pits and fissures of the buc- 
cal and linqual surfaces. Several locally acting agents, 
including fluoride and penicillin, which have been 
shown to inhibit human caries, have a similar effective- 
ness in the hamster. 

A limited number of experimental dentifrices have 
been tested under laboratory conditions. For this pur- 
pose a toothbrush made by modifying a cosmetic eye- 
lash brush has been used. The quantity of dentifrice 
applied can be controlled by measurement in a gradu- 
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ated glass syringe. In general, the animals are placed 
on the experimental regime about the thirtieth day 
after birth and maintained for periods of sixty to 
ninety days. An increasing use of these techniques by 
dentifrice manufacturers was predicted. 


Solubilization—Theory and Practice 


The solubility of substances only sparingly soluble 
in water or non aqueous solvents is greatly increased 
by the addition of appropriate surface active agents. 
Dr. Joseph M. Lambert of theGeneral Aniline & Film 
Corp. pointed out in his interesting paper on solubili- 
zation. A large variety of phenomena involving this 
effect, summarily called solubilization, have been stud- 
ied intensively during the past ten years at a number 
of university and industrial laboratories. ‘The academic 
research in this field has been primarily directed to- 
wards the exploration of the colloidal structure of 
soap and detergent solutions. The quantitative data 
which have become available furnished valuable in- 
formation on the critical concentration of micelle for- 
mation and the micellar structure of colloidal solu- 
tions. 


Two Types of Solubilization 


The results obtained for a variety of systems includ- 
ing polar and non-polar materials indicate that there 
are at least two types of solubilization. The anomalous 
behavior of certain mixtures and the possibility of uti- 
lizing synergistic affects occurring in complex systems 
was discussed. Reference was made to dye solubiliza- 
tion tests originally developed by J. W. McBain, et al. 
which were modified and have been used for classify- 
ing surface active agents. In conclusion, some sugges- 
tions were offered for possibly extending solubilization 
studies to systems of practical importance in the field 
of cosmetics. 


Classification of Keratins 


Dr. Richard J. Block of the Department of Bio- 
chemistry of the New York Medical College, Flower 
and Fifth Avenue Hospitals, New York, discussed 
the chemical classification of keratins. 

Keratins have been classified into two main groups, 
the one is called eukeratin or hard keratin; the other 
pseudokeratin or soft keratin. The eukeratins are pro- 
teins which are insoluble in dilute acids and alkalies, 
in water and in organic solvents and are resistant to 
digestion by proteolytic enzymes. They yield on acid 
hydrolysis histidine, lysine and arginine in molecular 
ratios of approximately 1:3:10. Hair, nails, and the 
protein of tooth enamel are eukeratins. 

The pseudokeratins have approximately the same 
solubility properties as the euker ‘atins but they are less 
resistant to digestion by proteolytic enzymes and do 
not contain histidine, lysine, and arginine in molecu- 
lar ratios of approximately 1:3:10. 


Dandruff Investigated 

Human dandruff has been investigated for its amino 
acid composition by means of paper chromatography. 
On the basis of amino acid composition, it appears to 
contain more cystine than human skin but less than 
hair. 
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Two Responsibilities 


HERE are two essential responsibilities of the 

toilet goods manufacturer. These responsibilities 
must be assumed before the articles are introduced into 
interstate commerce. First, it is clearly the manufac- 
turer’s obligation to the public to determine by every 
means at his disposal that the components of the article 
he sells are safe for the use that he intends and that 
the combination of the components which make up the 
article is adequately tested and will not cause injury 
when used as director when as many may be reason- 
ably customary or usual. Fairly speaking, this responsi- 
bility imposes upon somebody an adequate pre-testing 
of the components of the cosmetic or drug by labora- 
tory means and by clinical or animal testing when nec- 
essary. It also imposes the responsibility for testing 
products and for maintaining adequate batch control 
over manufacture to insure that the finished product 
will be safe. 

After the question of safety has been resolved there 
is the question of claims that can honestly be made. 
The manufacturer has the responsibility of limiting 
his claims for usefulness to those that can be substan- 
tiated. Sound scientific testing is a basis upon which 
claims can be justified. Assumptions are costly and dan- 
gerous. It is imprudent to rely upon many statements 
that appear in medical and other scientific literature. 
If they are true with respect to a given product they 
can be verified by test—under controls which guard 
against false conclusions. 

1 am fully aware that only occasional injuries cause 
by cosmetics are now being reported and that in many 
instances those injuries that are reported are marked 
off as allergic reactions. Assuredly the safety in general 
of cosmetic and drug preparations have shown signifi- 
cant improvement within recent years and this situa- 
tion will continue so long as there is sound adherence 
to the practice of thorough and adequate investigation 
of ingredients and of products prior to distribution. 

The problem of compliance with the law is not as 
complex as it sometimes seems. After a determination 
as to the classification of an article as between cosmet- 
ics and drugs and a satisfying of the mandatory label- 
ing requirements according to classification the other 
problems are safety and truthful labeling.—John L. 
Harvey (F.D.A.) 





Cosmetic Excise Tax Collections 


Tax collections for the period ending April, 1950 are: 


1950 1949 1948 
January $ 9,836,052 $ 9,648,063 $10,371,512 
February 11,654,681 12,984,776 12,290,714 
March 6,811,063 6,796,181 6,927,991 
April 6,985,099 6,913,884 6,927,991 
May 6,983,445 6,660,851 
June 7,625,450 7,283,509 
July 6,776,881 7'332.070 
August 7,807,221 7,506,518 
September 6,859,446 6,890,757 
October 6,760,409 6,335,804 
November 7,738,779 6,872,541 
December 7,312,007 8,079,746 
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What the Retail Buyers Report 


W hat cosmetic buyers in the Midwest complain about and what 


they suggest to manufacturers to help increase sales . . . Items 


that are selling well at retail and how they are promoted 


'TRESSING the importance of fragrance in full 

page newspaper advertisements, leading depart- 

ment stores of Chicago did a larger volume of 
business in perfume and cologne for Mother's Day 
than they did for Christmas. Likewise in Los Angeles 
a leading store successfully tied in a promotion with a 
floral show to make women more aware of the beauty 
and charm of perfume. 

Home permanent sales are increasing with the in- 
troduction of new lines. Solid colognes promise to be 
good sellers during the Summer along with sun tan 
and sun burn lotions, depodorants and depilatories. 

A continuous personnel training course operated on 
a voluntary basis for cosmetic clerks by an enterprising 
department store in Dallas is showing interesting re- 
sults, 


Volume of Perfume Sold in Chicago for 
Mother’s Day Exceeded Xmas Sales 


Chicago—Perfume and cologne sales for Mother's 
Day, largely concentrated on French fragrances (7 to 
1 and 2), produced the largest total volume for the 
year. Recorded as even larger than Christmas a good 
part of this can be attributed to advertising. 

Chicago stores, Marshall Field & Co., and Carson 
Pirie Scott & Co., used full page ads the week previous 
to stress the importance of a fragrance. There was an 
average of six to eight imports and finer American 
made fragrances to those offered by well known treat- 
ment houses. Buyers are more and more of the opinion 
that makers of any fine product should stick to their 
knitting. Walgreen’s used page ads across the country 
but stressed the American perfume makers three times 
as often than those of similar types made by treat- 
ment lines. Approximately the same proportion was 
used throughout the Middle West, for leading stores 
in Indianapolis stressed French or the best of American 


perfumes. 


What Career Women Want 


An office package is wanted by career women. Travel 
kits and pre-war trial kits that retailed at $3.50 to $5 
are not of sufficient assortment to suit these women. 
Take the girl who has an important date in the eve- 
ning, or even dinner. She’s been at her desk or behind 
the counter all day. She may have 30-minutes to re- 
fresh herself. This is what she wants in a package, 
compact, to fit into the locker or desk drawer: Cleans- 
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ing and make-up creams in tubes to be easily dis- 
carded; rouge, powder, powder brush cotton to apply 
refresher astringent, cologne, perfume vial (it can also 
be carried in the hand-bag), and a tiny whisk broom 
to remove evidences of the make-up. ‘An easily and 
quickly applied deodorant, such as one of the good 
sticks has also been suggested as an aid to top-groom- 
ing. 


What Buyers Complain About 


There are too many over lapping cream types in 
same lines buyers say; too many colors in nail polish 
and lip-sticks that are so much alike that women later 
complain that they are the same as they have used. 
There are too many shampoos. There is too little con- 
tinued promotion of a new product. 

‘To add to the confusion are the many new home 
permanents which are offered three in this ter- 
ritory in less than that many weeks. Prices are growing 
higher and sales are slowing up with refills of well tested 
brands moving forward. 

“Tt used to be that if we carried two brands of home 
permanents” said a St. Louis suburban store buyer, 
“we had excellent sales. Today the business is spread 
so thin that no one and no firm is making much profit. 
The girls don’t know what to suggest. So a woman try- 
ing a new brand is left to her own selection. We 
ought to be able to advise a woman what brand is best 
for her type of hair. Lilt is proving the top-most seller 
at the moment for those women looking for a change 
in home permanents.” 


What Buyers Suggest 


Check on inventory and drop, “just d-r-o-p all slow 
selling items,” said an Indianapolis buyer. “We have 
done that and increased our sales in dollars and units. 
It may cost us some lines but that is not worth consid- 
ering because the loss on slow sellers is more than 
made up by featuring them at cost and getting them 
out to have space and money for new items for which 
there is constant call from regular customers.” 

Customer service is again recognized as highly im- 
portant if business is to be maintained at today’s 
quota. Specialty and smaller department stores, where 
the buyer often serves the customer, are very conscious 
of this and are obtaining more and more of the large 
department store business, it is reported. 

Women want more individual attention than the 
average store has time or wants to give. Specialty shops 
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offer treatment lines, perfumes and colognes, deodor- 
ants and various masque preparations with consider- 
able intelligence as to type of skin and need of the 
customer. 

“We know that no firm can be a specialist in all 
lines,’ said an Evanston buyer,” regardless of the name 
that has been made in this field. Therefore we reserve 
the right to choose the lines our customers require and 
not select others.” 

This buyer has high praise for one lip-stick firm that 
is struggling for a leading place in the field, that ac- 
cepts and exchanges any slow selling colors. ‘The line 
is short and buyers want it so continue. 


Specialty Shops Getting Independent 


Nowhere does one hear more carping about long 
lines and tie-in sales than in the specialty shops. And 
these buyers are growing as independent as the cus- 
tomer today, and also as cautious, for if an item in the 
line is slow in sales it is not accepted in any of the 
treatment lines. Salesmen will find the going hard this 
year. Manufacturers may have to revise prices and 
make adjustments to suit their customers, just as the 
retailer is now doing. The gravy train has been can- 
celled! 


Monthly Fragrance is Going Over 


The idea of a different fragrance for each month in 
the year is hitting a new high in a gift theme. Con- 
sumer beauty editors have given it a great plug. ‘The 
idea should have been offered to cover cost of one 
year . . . rather than individual unit sales per quarter. 

Looking ahead to new sales are the stores that carry 
the Haviland line with the recent announcement of a 
summer cologne. The firm is one that is pointed out as 
attending to its own knitting and therefore sales are 
steadily rising, even in the face of competition tor re- 
peat business. Rarely is only one item sold. Salespeople 
like it, and endorse it by their own personal experi- 
ence. 


Why the Specialty Shop is Winning 


Gift shops often have an item that the smart cos- 
metic buyer has rejected because she feels it belongs in 
the housewares department. There is in some high 
class shops a special air freshner in lavender, sweet 
grass, violet, trefle, rose, that comes in a plastic bottle 
and when sprayed into a linen closet or a drawer, leaves 
a lasting fragrance. For a room it is a delightful odor 
that hangs in the air for several hours. It is an excel- 
lent vacation item, easy to carry and will freshen any 
hotel, motel or cabin that one enters. This like any 
item needs promotion. 


Best Sellers 


Items at $1 to $1.50 for colognes are best sellers. 
Others are dram perfumes which are poured into a 
cologne of the same fragrance! Lipstick refills rather 
than a complete new stick as has been usual the past 
six years sell well. Tried and tested refills on perma- 
nents; hair lotions for keeping hair in condition. Co- 
lognes with atomizer tops, scaled to fit; and smart bot- 
tles for a man’s toilet gift also sell well—Jean Mowat. 
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Trend to Lighter Toned Reds in Lipstick 
and Nail Polishes 


Buffalo—Many significant trends were revealed at 
Flint & Kent’s this month. Among them was the fact 
that a large percentage of their buying public are 
switching to lighter toned reds in lipsticks and nail 
polishes. Rouge sales are lagging far behind, the “‘nat- 
ural look” finding preference among the distinctive 
clientele characterizing the customers of this store. 

Colognes and perfumes proved popular here for 
Mother’s Day gifts, a noticeable switch being discerned 
in the sizes chosen, however. This was particularly ap- 
parent in the purchases of perfume—the smaller, less 
expensive sized packages being in much greater de- 
mand than formerly. The more popular brands in- 
cluded Caron, Chanel’s Les Bois des Illes, Lentheric’s 
Rose and Muguet combination, and Eyvan’s White 
Shoulders. 

Elizabeth Arden’s treatment line remains tops here, 
with her new home permanent kit enjoying unusual 
success for a store of the “carriage trade” category. 
Frances Denney’s deep down cleansing cream is a fa- 
vorite here, and her discontinued powder promotion 
produced an excellent response. Luxurious soaps sell 
wonderfully here throughout the year—English and 
French soaps being in constant demand, their all-water 
soap proving equally popular. 

Another favorite at Flint & Kent is their own brand 
of pastel facial tissues, packaged in bundles of twelve 
boxes that sell for $3.00. 

Perfumes and colognes proved the top Mother’s Day 
preference at the Wm. Hengerer Co., too—the fra- 
grances of Ann Haviland, Matchabelli and Coty being 
well in the lead. More unit purchases of $5.00 and up 
were the order of the day than at any other time since 
Christmas. 

Staple treatment lines remain steady here, with item 
promotions producing excellent results. Most sensa- 
tional current item here is the new cream Shampoo 
Curl, something that proved equally as sensational at 
J. N. Adam’s. 

There was a significant difference in the develop- 
ments chalked up at J. N. Adam’s, during the week of 
Mother’s Day buying, as compared to those of some of 
the other department stores. This difference indicated 
that to a marked extent the mothers of plant and of- 
fice workers (the predominant customers of this store) 
were going to be “gifted” with “dry” items—the sales 
totals of the toiletries section showing no particular 
increase to indicate that mother’s presents were being 
bought in this department. 

At this store it was further noted that reduced price 
promotions don’t attract the mobs they used to, indi- 
cating that the people with limited budgets refuse to 
be lured into buying an item if they don’t need it— 
even though it’s reduced. 

Perennial favorites at J. N. Adam’s include Tussy’s 
deodorant and the cosmetics of such established houses 
as Denney, Rubinstein, Dorothy Gray, Revlon, Coty 
and Hudnut. The John Robert Powers line has main- 
tained a steady pace here, too, since its inception. 

A more positive preference for floral fragrances has 
been registered in the past two months than for any 
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GLASS 


Get your product off on the right foot with a good 
first impression. Stop shoppers with the sparkle of 
crystal clear Glass and graceful design. It's easy to do and 


economical, too, when you pack to attract in Maryland Glass, 


A wide variety of attractive styles in popular sizes is 
always carried in stock for your convenience .. . for 


immediate shipment. 


Let us send you samples. Just tell us the nature 
of your product and the sizes in which 


it is packed. There's no obligation so write today. 


MARYLAND GLASS CORPORATION 
BALTIMORE 30, MARYLAND 
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previous period—Muguet, Blue Hyacinth and White 
Shoulders are among the most frequently requested. 
Gouriellis flower-of-the-month has been a prime favor- 
ite, and their seasonal package proved to be equally 
popular.—Maggie Flemming 


Flower Show Used to Make Women Aware 
of Beauty of Perfume 


Los Angeles—Biggest stir in West Coast cosmetic cir- 
cles last month was created by the Manka Rubenstein’s 
travelling troupe. Appearing at Bullock's, Los Ange- 
ies; City of Paris, San Francisco; and Frederick and 
Nelson, Seattle, Sister Manka and her fourteen assist- 
ant instructors crowded beauty eager women into every 
store in which they appeared. A toned down version of 
the act swamped Walker’s tiny department in San 
Diego, and buyer Mrs. Greenlund there said that the 
show was certainly putting her inventory into a much 
more comfortable bracket. 

In Los Angeles special cops were in the store to keep 
the crowd moving, and again students of merchandis- 
ing were treated to more proof that if you really have 
an angle, and the money to back your play, you can 
do business in cosmetics under almost any conditions. 


Flowers Build Steady Business 


In Seattle Rhodes Dept. Store featured the fourth 
annual tie up of perfumes and flowers for the week be- 
fore Mother’s Day selling. Perfumers exhibiting were 
Dana, Lentheric, Corday, Herb Farm, Faberge, and 
Houbigant. Each display rated a special window, with 
floral exhibits both in the window and in the depart- 
ment supplied by local florists. Buyer Stella Newbill 
feels that this type of promotion is one of the very few 
that is cumulative in effect. “This is not a promotion 
where the store does a terrific business during the fea- 
tured week, and then struggles for a month with the 
problem of returns from customers carried away by 
the enthusiasm of the promoters,” she said. “We find 
that this floral and perfume promotion builds in our 
customers an awareness of what a beautiful and pleas- 
ant thing perfume is, and we have proved many 
times that the effect continues to bring business to our 
department long after the flowers and special displays 
are gone.” 

Has the week before Mother’s Day generally, and the 
Saturday before in particular, become as important in 
a toiletries merchandising sense in the rest of the coun- 
try as it seems to have done here on the West Coast? 
A salesgirl in one of the stores in Seattle complained 
of headache and a touch of fever, and the buyer in- 
sisted she go home at once. “Tomorrow, the Saturday 
before Mother’s Day,” the buyer said, “is the most im- 
portant day in the year, and we just simply can’t spare 
anybody then. Go homé now, and rest, so you'll be all 
right tomorrow.” 

Well, maybe the buyer was just putting the pressure 
on the girl. But it isn’t that kind of buyer. We think 
the buyer meant it. If buyers are really feeling that 
way about Mother's Day, are all manufacturers keyed 
to meet an acceptance for specials as enthusiastic as the 
attitude of this particular buyer would lead us to be- 
lieve exists?—Don Cowling. 
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Cosmetic Saleswomen Voluntarily Attend 
Sales Training Course 


Dallas—Maintaining the same pace already set in 
1950, Dallas department stores and chain stores, for the 
most part, showed higher sales for this year’s Mother’s 
Day than last year. . 

Items from the cosmetic counters figured promi- 
nently in newspaper advertising, window displays and 
mailing pieces on suggestions for Mother's Day gifts. 

Neiman-Marcus featured “Chaquenear-K” as the 
perfume “women can’t buy” and it sold out right 
away. A second ad along the same lines produced 
many other buyers. Neimans also suggested Marcel 
Rochas’ “Femme” as a wonderful gift. A special on 
Elizabeth Arden’s “Blue Grass Mist” with a gift atom- 
izer at a reduced price which ran in the newspapers 
with a mail order blank and telephone order was 
very successful. 

Stores here find that visits from special representa- 
tives for various lines is a good pull. Last month 
Sanger Bros. had representatives from Marie Earle, 
Breck Hair Preparations and Dermetics. Each brought 
in at least an extra 200 to 300 people per day. A mail- 
ing piece on Houbigant’s Creme Sachet package 
brought many orders. Newspaper advertising tied in 
with window displays helped push “White Shoulders” 
and “Gay Diversion.” 

Sanger Bros. has a continuous personnel training 
program augmented now and again by special schools. 
Right now 22 sales clerks in the department are volun- 
tarily attending a cosmetic beauty fashion course 
which meets for two evenings a week for an hour and 
two mornings a week for study. This all is outside 
the regular work day . . . and is completely voluntary. 


A. Harris & Co. also had three line representatives: 
Frances Denney, Shulton and Coty. The presence of 
these representatives definitely increases traffic. 

One of the best promotions of the month at A. Har- 
ris was Gourielli’s “Flower of the Month” which was 
featured in window displays and newspaper ads and 





“Which vanishing cream vanishes the quickest?” 
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Beauty of the Container Suggests 


a in the Container 
Briefly that’s the story of all H-A | 


Cosmeticware. It’s designed to protect and 
sell your product. Large and varied 
lines are available or we'll be delighted to 





work out an exclusive design for you. 











in the weekly fashion show at which cards were dis- 
tributed offering a sample to those presenting them at 
the store. Almost 100 per cent of these cards were re- 
turned for a sample. Sales were very high. 

A statement enclosure featuring D’Orsay stick co- 
logne pulled very well. Nu Guit also sold very well 
backed by windows, newspaper ads and shadow box 
displays in the department. 

One sales clerk from the department was chosen re- 
cently to take special training at the Germaine Mon- 
teil school. She will handle this line for Harris’ after 
completing her training.—Jean Shaffer 





Home Permanent Sales Increasing 
Plastic Bottles Criticised 

Pittsburgh—If every woman in the Pittsburgh area 
doesn’t have a crimp in her hair, it won't be the fault 
of home permanent manufacturers. 

New ones have been introduced, with more to ap- 
pear so that this city is figuratively engulfed by waves. 

In May Elizabeth Arden’s new package was intro- 
duced. It was in one of the city’s fanciest beauty salons, 
with trained operators demonstrating the two tech- 
niques (pin curl and regular curler method). 

According to reports, people have been buying the 
Elizabeth Arden home permanent, but not in an over- 
whelming way. 

In quick succession three others are slated to appear 
-Procter & Gamble’s “Lilt,”” Toni’s new “Bobbi” and 
(of interest in this locality)—a local product called 
“Twinkit.” 

Various opinions are expressed by those who do the 
selling as to the ultimate outcome of so many similar 
products coming out almost simultaneously. 

Some believe competition will only accelerate the 
whopping interest already evident in home _ perma- 
nents. Others think a relatively small number of new 
customers can be captured. While the real optimists 
say, “Population goes right on increasing, the market 
potential for home permanents will increase too.” 

As for criticisms—The major one is that all are so 
much alike, there isn’t a lot of difference to talk about. 
With the exception of one permanent (the Pittsburgh 
produced ‘“Twinkit’) all use curlers that are very 
much alike, enabling a woman to get one set and then 
buy refills of various new permanents to use with het 
own equipment. 

Difference in curlers of the local kit is that they 
make waves and curls—and can be used on shouldet 
length, or longer hair, as well as very short hair. No 
principle is the same as that of the earlier “¢ rocono” 
wave. 

There is interest in some items other than the “run 
of the mill” type for Father's Day promotions. 

One is the shave stick that John Hudson Moore is 
The ‘other is the stick deodorant 
has already been shown, but is 


introducing here. 
“Very Personal” that 
still relatively new in this area. 

The stick colognes and stick deodorants are ex- 
pected to receive good response from the traveling, va- 
cation-minded public this season. 

The only complaints overheard from customers on 
plastic bottles is that they are not very decorative and 
don’t have the “glamor appeal” of glass bottles. This 
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comes frcm women who have not been accustomed to 
plastic containers—and there are many who still don’t 
xnow about them! 

It was reported that this lack of eye appeal was no- 
ticeable in customers seeking gifts for Mother's Day— 
all wanted prettily packaged items.—Lenore Brundige 


Keep Cool With Fragrance to be Stressed 
in Cincinnati this Summer 


Cincinnati—The early rush for solid colognes here 
has led one cosmetic department buyer to predict that 
summer sales in the new solid scents will be higher 
than sales of the conventional liquid ones. Other buy- 
ers were only slightly less enthusiastic. The just-de- 
livered “Tweed” by Lentheric was already going fast, 
and one buyer opined that it would be better for busi- 
ness if Lentheric would stick with this one well-known 
scent and promote it, rather than seeking to extend 
business by introducing the other scents in the solid 
form. Dana, D’Orsay and Lelong are all successful 
names with this. 


Dressing Table Scents Neglected 

One buyer cautioned, however, that in teaching 
women to carry purse-flasks of scent, the industry 
has neglected emphasis on scent for the dressing table, 
and that sad results might be similar to the post-war 
slump in perfume sales because of the wartime em- 
phasis on colognes. As always in spring, florals were 
favored, with the single exception, in one store, of 
“Sweet William.” 

Another item going slowly in some spots was a $3.50 
home permanent. Price seemed to be a factor here, 
ind yet buyers did not expect great success with the just- 
introduced “Lilt” home permanent, which has several 
new features and a very low-price refill. 


Hair Preparations Selling Well 

Pinwae, the easy-do home permanent that can be 
achieved with bobby pins rather than curlers, is being 
re-ordered by all stores. Kreem-O’life, a combination 
hair preparation, shampoo, and comb-brush demon- 
stration, is attracting a buying crowd, even though a 
similar product, by Robert Curley, has been similarly 
demonstrated for months. The continued promotion 
doesn’t seem to tire Cincinnati women. Yet, it doesn’t 
take a long promotion to sell them on a hair product. 
One ad for a $1 cream shampoo which imparts curl to 
the hair brought a rush to Rollman. 

Coty’s Muguet de Bois and Rubinstein’s White Mag- 
nolia continue favorites, and Tussy’s half-price deal on 
cream deodorants and Gould’s half-price 
cream and skin freshener brought gratifying sales, 
though buyers reasoned that women had been wait- 
ing for the sales. 

Dorothy Gray’s hot weather colognes had a tremen- 
dous few days" (hot days) withcut promotion. Most 
stores will stress a “keep cool with fragrance” policy 
this summer. 

One store amazingly sold out on leg paint in one 
day, and it was not a hot day. One buyer said that, 
since women are inexplicable, leg paint might “hit” 
this season, since it flopped the last two.—Mary Linn 
White 


Barbara 
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- RODESIA — $9.45 lb. 
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Drings to mind the month of June and the soft, sweet 

fragrance of Roses. Rodesia embodies the full blooming perfume 
character of the Attar of Rose in all its splendor. Unequalled at the price 
li may be used alone or in combination with endless other odors as 

it blends splendidly with any perfume combination and for 


any purpose. Try ii out in practice——you will thank us for the hint. 


Rodesia is the answer to many formulas where character 
individuality 


and that “certain something” is required. 


May we submit a sample? 
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Drug Stores Losing Out in Milwaukee 


Shift to house-to-house sales shown by Milwaukee 


Journal survey ... Deodorants not so popular as last 


year . 


ROBERT K. 


~NMOSMETIC buying preferences in Milwaukee, Wis- 

consin, show a trend away from drug stores and 

toward variety stores, department stores and house 

to house sales. This movement was shown in the 1950 

report of The Milwaukee Journal Consumer Analysis 

and is based on comparison with the newspaper's pre- 
vious survey. 

The report shows that 49.59% of the city’s women 
regularly buy their cosmetics at department stores, 21% 
at independent drug stores, 13.1¢¢ at chain drug stores, 
&.1¢; trom house to house salespeople and 0.9% from 
grocery stores. It is interesting to note that 18.6% of 
the women answered “yes” when asked if they bought 
any toilet articles or cosmetics in grocery stores. 


Buying Habits Related to Income 


In the tabulation by income groups the survey showed 
that preference for buying cosmetics in department 
stores is directly proporticnal to wealth, while a steady 
decrease in buying from drug*stores parallels increasing 
income. Five and tens and other variety stores show 
slight increases in customers in the $2000 to $3000 
bracket compared with those who make under $2000, 
but customers fall off evenly from 16.5¢7 in the $2000- 
$3000 group to a low of 2.8% of women from families 
whose income is above $7500. House to house sales 
people have the greatest number of prospects in the 
$2000-53000 group (7.5%) with a decrease to 3.4% at 
the $7500 and up level and only 3.6°; of the cosmetic 
buyers in the under $2000 range. 


Deodorant Use Drops 


Milwaukee women are not using deodorants as much 
as they did at the time of the 1919 survey. In 1950 only 
79.4% of the women questioned said that they bought 
deodorants against 81.54 in 1949. Mum and Arrid 
were preferred with 18.6% and 17.1% of the market 
respectively and Fresh running a not very close third, 
having only 9.6% of the users. Almost every deodorant 
showed a drop in users from the 1949 level with Mum 
as the biggest seller losing almost 3°; of its customers. 

In the hand lotion field, Jergen’s kept the lead among 
the liquid lotions with 36.3°, of the market. Campana 
Balm was second in number of users with 12.99%. There 
was a drop in the number of users of this type of lotion 
as only 65.2% of those questioned said that they bought 
liquid lotion. In the 1919 survey 68.8% said that they 
bought the liquid type. Cream lotion had 34.9°7, of the 
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. Home permanent market still increasing 


NEWCOMB 


market, an increase from last year’s 34.0% which paral- 
lels the loss for liquid lotion but reflects a drop in the 
total number of users (figures for cream and liquid 
lotion add up to more than 100% as some women buy 
both types). Pacquin’s was preferred by 28.8 of the 
women who buy cream lotion with Avon, the closest 
competitor, getting 10.7¢¢ of the market. 


Home Wave Demand Up 


Demand for home wave kits shows a continuing in- 
crease. In the 1950 analysis 51.3¢7 of Milwaukee women 
said that they bought home wave kits. In 1949 50.0% 
bought them, while earlier surveys showed that the per- 
centage of buyers in 1918 and 1917 was only 38.1 and 
19.5. The tabulation by income groups for 1950 showed 
that wave kits have their greatest appeal among women 
from families with an income from $3000 to $4000. The 
kits were bought by only 45.2, of women who made 
less than $2000. 


2¢¢ of the women in the $2000 to 
$3000 range and 51!.3°% of the women in the $3000 to 


° 
DO 


* 1000 bracket said that they bought home permanent 
kits. At the S1000 to $6000 level 51.8¢7 of the women 
hought home permanents; 41.267 of women who had 
an income olf $6000 to $7500 bought them. Above the 
$7500 level 10.7¢7 of the women were purchasers. 

In brands preferred, Toni ranked first with 77.4% 
of the market; Richard Hudnut was second with 16.46; 
and Rayve was third with 2.5%. In 1919 Toni had 
86.5) of the buyers while Hudnut had only 8.707. Thus 
Hudnut and the other manufacturers took customers 
away from Toni. Two of the three other brands men- 
tioned in the survey, Rayve and Pinwae, had gone from 
less than 1°; of the users to 1.97 or more this year. 

The most important things in the Milwaukee report 
from the cosmetic view are the change in buying preier- 
ences away from drug stores and the threat to established 
outlets provided by the increased number of purchasers 
from grocery stores and house to house salespeople. In- 
teresting also is the indication that there is an oppor- 
tunity for well-promoted home wave preparations. One 
must remember, however, that Milwaukee does not 
necessarily represent national trends. Reliable estimates 
show that this city is in a favored position compared 
to other cities of more than 500,000 population. It has 
a higher income level than the national average and 
retail sales per family are 47% above the national 
average according to the Sales Management Survey of 
Buying Power. 
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Cosmetic Packaging 


TP HE cosmetic field is one in which should be fcund 

the finest packaging in all industry. The nature 
of the business demands that you present your 
goods in glamourous garb. In no field does an exqui- 
site package pay bigger dividends than in yours. In no 
field is there a comparable responsibility for keeping 
the package program on a high plane. You are the shin- 
ing target for the comedians and jokesters who make 
funny remarks about ten cents worth of sour milk in a 
90¢ container selling at a dollar or more. You are like- 
wise the mark for the self-appointed consumer guard- 
ians—who know so much better what the consumer 
ought to want and ought to purchase than does the 
consumer herself, and who express shocked horror 
when they proclaim—and I quote from one of thei 
bulletins—‘“Tests on a large number of cosmetics have 
shown that prices bear no relation to the intrinsic 
value of the preparations. Packaging and high powered 
advertising rather than products are what the consumer 
pays for.” 

Much more disturbing, however, is the unscrupulous 
producer usually a_ fly-by-night who unashamedly 
utilizes attractive packaging to promote inferior prod- 
ucts. Happily, he is in a very small minority, but he is 
numerous enough to produce ill will out of all propor- 
tion to his numbers. There is nothing you can do about 
him, however, except to maintain your own program 
of decent, truthful packaging and merchandising, trust- 
ing to the good sense of the American consumer for 
your eventual reward.—C. W. Browne 


Wholesale Help 


F you seek wider acceptance and use of your prod- 

ucts, the wholesaler can perform an economical 
service for you. Modern wholesaling is more than the 
mere receiving and shipping of goods. In addition, the 
service wholesaler can help you in marketing, in mer- 
chandising and selling. Let it be understood, however, 
that it is not his function to create a consumer market 
for you, but to substantially implement your promo- 
tional program, by affording you the use of his facilities 
for the above services. In any event, if you would be 
successful, give distribution the major consideration it 
deserves in your thinking for it is as important to your 
success as the creation of the product itself.—Charles C. 
Caruso. 


Fly-by-Night Cosmetics 


S all well know, starting from scratch, some very 
large business have been built and sizable fortunes 
made in the cosmetic industry in recent years—with 
new products that performed a real and valuable serv- 
ice, and with claims that were fulfilled by the products. 
However, where there is opportunity, there is always 
the opportunist. ‘There have been other products 
brought on the market for the avowed purpose of turn- 
ing a “fast buck’’—products which in no way fulfill the 
claims they make; products which at the very best can 
only sell once around the circle. We, as legitimate man- 
ufacturers, can do very little about the situation, but 
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our friends, the retailers, can do a very great deal. To 
them, I say, “don’t be dazzled by an extra long mark-up 
or an extra generous cooperative advertising allowance. 
Don’t be stampeded into hasty action because you hear 
a competitor is selling the particular item in gross lots. 
Examine it, test it, see that it gives consumer satisfac- 
tion and that it fulfills its claims, for whenever you 
offer such a product over your store name you are giv- 
ing it your own endorsement. So I say to you retailers, 
this problem is squarely in your lap. Your stake in our 
industry is just as great as that of the legitimate manu- 
facturers. Let’s work together to keep the industry on 
the beam of real progress. Let’s try not to go off on 
false tangents, even if at times the “fast buck” looks 
awlully attractive—Charles H. Pennock 


A Dynamic Economy 


| igpemaerasterscrnagiete! our American economy selling 
has become as important as production. Advertis- 
ing and aggressive selling are the forces which have 
created and which maintain the large volume con- 
sumption that is a prime necessity of our dynamic and 
expanding economy. In this connection, that word “‘dy- 
namic” has a very definite meaning. In a static econ- 
omy, we produce goods, then wait for customers to 
come and buy. They may come or they may stay away. 
In a “dynamic” economy, by informing people and 
arousing their desires to buy and own, we bring the 
customers to the products we have made. 

In this dynamic economy, which has brought us a 
standard of living unmatched elsewhere in the world, 
unmatched in history, we have two functions to per- 
form. We manutacture goods—that is production—and 
we manufacutre customers to absorb production—that 
is the task of the selling forces—advertising and selling. 
—Donald M. Hobart 


Retail Clerk Indifference 


N a very important part of our distribution we have 

salesclerk indifference instead of interest and enthusi- 
asm. 

As an industry we have counted heavily on salesclerk 
interest to move our goods. We spend a great deal of 
money in our sales training programs. We design our 
products, build our promotions with related selling in 
mind. Yet, somehow, many of our efforts seem to be 
misfiring. 

What is to be done about it? There is no simple and 
obvious answer. There is, however, one thing that is 
very apparent. Our own indifference to the situation can 
only compound the salesclerk’s indifference, and, conse- 
quently, like the jackpot on the radio, the situation will 
grow, and grow, and grow. Let’s, therefore, use every con- 
tact we have with the retail clerk to bring the sericusness 
of the situation home to him. Let’s alert our own sales 
forces; let’s line up our wholesalers and their salesmen; 
enlist the support of state pharmaceutical organiza- 
tions; go after chain headquarters; encourage the trade 
papers to wage a continuous, hard-hitting campaign 
on the need for intelligent, aggressive salesmanship. 
Everyone has a stake in the matter. Don’t leave it to a 
few.—Charles A. Pennock 
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Many New [ax Measures Coming 


Hundreds of revenue raising bills to be introduced in every state 
legislature in coming year. Flavoring Extract Manufacturers Assn. 


is warned at 41st annual meeting . . . Alcohol tax of $2 favored 


UNDREDS of revenue raising its annual income. For example 


measures will be introduced in 
every state legislature in the com- 
ing year, singling out industry for 
the payment of more taxes—cor- 
poration taxes, licenses and privi- 
lege taxes for the payment of reg- 
istration and license tees, excise 
taxes etc.—John 5S. Hall counsel 
and executive secretary of the Fla- 
voring Extract Manufacturers Assn. 
warned the members at the 4lst 
annual meeting in Atlantic City, 
May 7-10. 
‘The reason for this is that every 
state as well as the federal govern- 
ment is spending much in excess of 





Officers of F.L.M.A.—John S. Hall, counsel and executive secretary; W. 
mittee; George M, Chapman, advisory committee; Frank D. Nowland, first vice president; Leland P. Symmes, secretary; Lloyd E. Smith, 
treasurer; John N. Curlett, president; Leslie 8. Beggs, chairman advisory committee; 


Meyer, advisory committee; Frank W. Green 
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from 1946 through 1949 the federal 
government spent 177 billion dol- 
lars. From 1789 to 1940, or 152 
years, it spent 167 billion dollars. 
State taxation in 1940 amounted to 
about $4,200,000,000. In 1949 the 
states collected in taxes about $8,- 
500,000,000. This trend is being fol- 
lowed by local governments. ‘There 
are 29 states and the District of 
Columbia which now impose sales 
and use taxes averaging from 2 to 3 
per cent and many state legisla- 
tures are now planning to increase 
these taxes. 

“We will have to be ever alert,” 


Mr. Hall emphasized, “to combat 
all legislative bills singling out the 
flavoring products industry and al- 
lied industries using our products.” 
As an example of the latter he 
pointed out inconsistent court deci- 
sions in various jurisdictions involv- 
ing the use of certified colors in 
finished products such as orange 
drinks, a subject bound to receive 
the attention of the Board of Gov- 
ernors. 

Indirectly the report gave ample 
evidence of how diligent the asso- 
ciation has been in looking out for 
the interests of the industry and 
the allied trades it serves. In the 
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Gordon Grant, second vice president; Don C. Jenks, executive com- 


William B. Durling, advisory committee; Garrett F. 
executive committee; and Louis J. Woolf, executive committee. Third vice president William 
H. Hottinger Jr., and E. N. Heinz are absent 
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past year the association sent out 
33 informative bulletins and nu- 
merous legislative bulletins. All 
were carefully compiled and in the 
case of the legislative bulletins all 
legislation in all states and in Con- 
gress affecting the industry was 
analyzed and summarized so that 
members could quickly and clearly 
grasp the significant features of 
each bill and its import when it was 
introduced and then follow its 
course until the end of the legisla- 
tive session. 


Favor $2 Alcohol Tax 


Mr. Hall also reported in his 
usual clear and concise way, devel- 
opments in the situation involving 
the federal excise tax on alcohol in- 
tended for use in the manufacture 
of food products, flavors and flavor- 
ing extracts. The significant fea- 
tures of the various bills on these 
now belore Congress were pointed 
out. 


A group of merrymakers at the reception: Mrs. Frank Nowland, Mrs. Charles Sethness Jr.. 
Mrs. John N. Curlett, Mrs. Garrett Meyer, a guest, Ray Caulk, Charles H. Sethness Jr. and 


the group the human relations poli- 
cies and practices which members 
have instituted in their individual 
companies. Trade associations are a 
necessity and it is the concern of an 


ions and court decisions under the 
federal Food, Drug and Cosmetic 
Act of interest to flavoring extract 
manutacturers formed the theme of 
an informative talk by Dr. J. W. 





Ray Caulk, W. H. Hottinger Jr.. Dr. B. M. Smith, E. J. Packard, C. P. Messersmith and 
lovable Dr. Clarke Davis. 


association to work for the creation 
of an atmosphere of understanding 





Leslie 8. Beggs former president. 


On the final day of the meeting 
after Garrett F. Meyer, chairman ol 
the Alcohol ‘Tax Committee had 
made his report, there was an open 
discussion of the provisions of the 
various bills before Congress to re 
duce the alcohol tax burden. A vote 
was taken at the end and it was 
found that a majority of the mem- 
bers favored an alcohol tax of $2 
per proof gallon. 


Purpose of the Association 


Human relations in business and 
industry comprise the keynote to 
peace and prosperity in our mod 
ern social structure John Curlett 
pointed out in his presidential ad 
dress. A meeting such as_ the 
F.E.M.A. convention affords an ex- 
cellent opportunity to initiate in 


& Essential Oil Review 


within the entire flavor industry. 
Some recent administrative opin- 


Sale of the Federal Security 
Agency, Food and Drug Adminis- 
tration. He pointed out that the ad- 
ministration does not regard the fol- 
lowing antioxidants as poisonous 
or deleterious substances: resin 
guaiac, nordihydroguairetic acid, 
tocopherol, lecithin, propyl gallate, 
thiodipropionic acid and its dilaurl 
or distearyl esters and butylated 
hydroxyanisol. Such compounds as 
pyrogallol and hydroquinone are 
regarded as poisonous substances 
and food containing them in any 
concentration would be considered 
adulterated. It is the responsibility 
of the manufacturer to satisfy him- 
self as to the nontoxity of any prod- 
uct before adding it to food, he 
pointed out. He also outlined the 
substance of leading court decisions 
and administrative comments on 
various aspects of the law of direct 
interest to flavoring extract manu- 
facturers. His comments were well 
received as Dr. Sale has been of 
help since 1938. 





Mr. and Mrs. Hamilton Eames, Ernie Briggs Jr.. John S. Hall, Mr. and Mrs. George M. 
{rmor and Mrs. J. 8. Hall. 
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WILL IMPART A VERY MODERN 
FLORAL NOTE 


EVENOL 


A FIRST CLASS BASE, WITH A FRESH 
AND HEADY CHARACTER, RECOMMENDED 
FOR ORIENTAL TYPE PERFUMES 


ROURE-DUPONT, INC. 


ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES 
GENERAL OFFICES 
366 MADISON AVENUE, NEW YORK 17, N. Y. 


CHICAGO BRANCH LOS ANGELES BRANCH 
510 NORTH DEARBORN ST. 5517 SUNSET BOULEVARD, HOLLYWOOD 


SOLE AGENTS IN UNITED STATES AND CANADA FOR 


ROURE-BERTRAND FILS et JUSTIN DUPONT 
GRASSE (A. M.) FRANCE ARGENTEUIL (S. & ©.) FRANCE 
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Frank Nowland leads a threesome at the 


In recognition of 
tious service rendered in the past 
year the full roster of 
re-elected as follows: 

President, John N. Curlett 

First Vice President, Frank D. 
Nowland 

Second Vice 
don Grant 

Third Vice President, William H. 
Hottinger, Jr. 

Secretary, Leland P. 

Treasurer, Lloyd E. 


President, W. Gor 


Symmes 
Smith 


Executive Committee: Frank W. 
Green, o« J. Woolf, Don C. 
Jenks, E. N. Heinz 

hes Committee: Leslie S. 


Beggs, chairman; William B. Dw 
ling, George M. Chapman and Gar- 
rett F. Meyer. The attorney and 
executive secretary is John S. Hall. 
Scientific Research Report 

The report of the S« ientific Re- 
search Committee was made by Dr. 
I. F. Plagge and covered vanilla 
preference in ice cream and also al- 
coholic percentages in the men- 
struum of vanilla extracts. The re 
port was of especial interest and 
will be given in more detail in a 
later issue. Members of this com- 
mittee in addition to Dr. Plagge 
are: Dr. R. Jones, Kenneth 
Newman, Dr. Arthur Behr, Dr. D. 





Lloyd 
popping photographer's flash bulb 


diverted by 


Smith’s attention is 
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ninth hole. 


the conscien- 


officers was 


E. Fletcher, and E. N. Heinz Jr. 
in collaboration with Prof. P. H. 
Tracy, Prof. E. L. Fouts, Prot. D. S. 
Lucas, Prof. E. O. Anderson, Prof. 

H. E. Reid and G. H. Wilster. 
Prot. Tracy of the University of 


Illinois followed with a most inter- 
esting paper on the importance of 
good vanilla flavor to the ice cream 
industry. The results of various con- 
sumer tests highlighted the paper 
which stressed the importance ol 
the use of good flavors to the suc- 
cess of the ice cream industry. 


Vanilla Crop Outlook 


Lhe 1950 crop of Madagascar va- 
nilla beans was estimated in Janu- 
ary to be at least 400 tons while 
stocks at the turn of the year aver 
aged about 300 tons, Ray C. Schlot- 


terer, secretary of the Vanilla Bean 
Assn. reported. In February a cy- 
clone hit the growing region of 


Madagascar causing great damage 
to vines and crops. \s a result ol 
this a reduction in crops of about 
25 per cent is expected. At the turn 
of the year Mexican vanilla beans 
were hard to find, those remaining 
being held at high prices awaiting 
the new crop estimated at 50—175 
tons. The small Mexican crop offers 
no threat to Madagascar. Imports 
of vanilla have been heavy since 


a 


a Don Jenks, William B. Durling, 


Harry Heister 


Henry Eickmeyer, 
and Herbert W. 


John Buslee chats with Frank Green over a glass of something. Michael Cortizas 


the first of the year. Much has been 
sold and users have on hand sub- 
stantial stocks averaging six months 
or more. 


Changes in the Social Order 


A stimul iuing paper by Ernie A. 
H. Briggs Jr. “Let's Be Awake” 
stressed in a vivid way the very real 
possibility of socialism in America 
and offered tangible suggestions for 
putting the brakes on the trend be- 
fore it becomes unmanageable. In 
closing he quoted Father Edward 
A. Kellar, Director of Economic Re- 
search of Notre Dame University on 
our chance to preserve our right to 
stay in private business: “I am not 
going to tell you that ‘it’s later than 
you think. I am telling you you 
have two years at the most.’ ”’ 

The same theme was reiterated 
by Hamilton Eams, educational di- 
rector of the American Economic 
Foundation, in a well considered 
address on “Management, Wages, 
Prices and Profits.” Following this 
a colored movie on the Berlin airlift 
was shown by American Airlines. 

Along similar lines but from a dif- 
ferent angle Rear Admiral Freder- 
ick J. Bell, U. S. N. retired, deputy 
director of human relations of Mc- 
Cormick & Co. discussed in an in- 
formative way the subject of 





Mrs. Fred Lueders, Fred Lueders, 


Farrell 
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Golf Chairman Frank W. 


card when he spotsa“1” which Hans assures him was meant to be a“ 


human relations. ‘The policy fol- 
lowed by McCormick & Co. known 
as ‘multiple management’ was ex- 
plained and the results proved to 
be most enlightening to all who 
heard the talk. 


essential Oil Outlook 


There should be no shortage of 
lemon oil this year, Hans P. Wese- 
mann, president of the Essential 
Oil Assn. reported. Italy recently 
signed the Annecy Pact which re- 
duces the import duty of Italian 
lemon oil from 25 per cent ad va- 
lorem to 17'% per cent ad valorem. 
If this will have any effect on the 


me 


Green looks critically and dubiously at Hans 
7.” That satisfied Frank. 


Gene Kielhofer drives off to win the first leg 


of the president’s cup. 
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price of American lemon oil is un- 
known. Certain Italian shippers, he 
pointed out, are feeding into the 
American market a wide variation 
of compounds under the title of Oil 
Lemon U. S. P. Italy buys orange 
oil from the United States and does 
not export it. Good quality lime oil 
is difficult to obtain. 

Generally all spice oils are up 
and are likely to remain so on ac- 
count of conditions in the growing 
areas. As to other flavoring oils, 
peppermint, spearmint, dill and 
among many, the situa- 
tion varies. It is too early to know 
anything about this year’s crop of 


sassalras, 


Wesemann’s score 


Golfer Reinhardt completes a lusty swing at 
the 


ball looks like a hole in one. 


which 


peppermint oil. Spearmint oil is in 
ample supply. The consumption of 
oil dill continues to increase. Sassa- 
fras is in short supply but produc- 
tion is being increased. 


Developments in Alcohol 


Methods have recently been de- 
veloped which yield a synthetic al- 
cohol of a quality heretofore 
thought impossible and which in all 
respects, both scientific tests and 
odor, is the equal of or superior to 
the finest fermentation product A. 
R. Ludlow Jr. reported in his excel- 
lent paper on “Ethyl Alcohol, Past, 


(continued on page 490) 


{s usual John H. Beach, former president and chairman of the convention committee, is the 


center of attention. 
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A truly great specialty base for creating 


the splendid, dry fragrance found in the 
most precious aldehyde-type perfumes. A smooth, 


powerful base of great adaptability. 


Aldine No. 1946 is another in a long line of 
distinctive specialty bases developed by 
OM ee ome Lal 


who demand top quality and value. 
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Old-time perfume flacons from the Paris Collection 
of the late Leon Givaudan 
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When one thinks of Nature’s perfumes there comes to mind rose and jasmin, 

lilac and orange flower—and always muguet. The elusive odor of that modest flower 
has grown in popularity and the use of muguet specialties has 

expanded far beyond the scope of the lily-of-the-valley perfume. For such 


versatile possibilities, Givaudan presents 
‘ _ 

War 

ode. ; “ bh wy 


Already renowned in the muguet field with its enviable 

Muguet Fleurs 16, Givaudan perfumers have utilized their incomparable 
experience with this odor to develop the moderately 

priced Muguet 31. Here is a product usable in toilet waters, powders, creams, 
lotions and soaps, where it will prove invaluable 


in the development of a total floral harmony. 


SPP AT ee eee See? Ses 


(réater Listinetion through 


ivaudan-| )e awanna. 
Inc. 


330 West 42nd Street, New York 18, N. Y. 


Branches: Philadelphia + Boston «+ Cincinnati « Detroit « Chicago + Seattle « Los Angeles « Montreal « Toronto 
















have you 


considered 


today’s demand 





cologne? 


The vogue for Solid Cologne is increasing to a degree 
where the trendeconscious cosmetic and perfume manufacturer may 
well consider such a product for his line. Felton has 
pioneered in the development of special perfumes of exceptional effusion and 
unusual persisten¢e — ideal for this type of product and offers you 
whole-hearted cooperation in the creation of a solid cologne for your line — from 


the stick, itself, to the most intriguing perfume for it. 
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Essential Oils and Flavors 


Despite the vast advances in synthetic aromatic chemicals 


essential oils maintain an important position in flavor 


formulation. . 


N a previous article it was 

pointed out that the essential oils 
form a very important part of the 
materials and ingredients available 
to the flavor chemist for the for- 
mulation of flavors. They are it is 
well to recall derived from about 
87 plant families and different es- 
sential oils (or volatile or ethereal 
oils, as they are sometimes called) 
may be derived from different 
parts of the same plant. 

These oils may be classified from 
the points of view of (a) geogra- 
phical origin, (b) source, (c) prep- 
aration, and (d) use. They are em- 
ployed for the flavoring of (1) 
foods, confectionery, and _ bever- 
ages; (2) perfumery, soap, and cos- 
metics; and (3) therapeutic pur- 
poses. Our interest lies mainly 
with the first grouping. 

In the previous article those es- 
sential oils which were of interest 
for the flavor chemist and flavor 
formulator were listed alphabeti- 
cally and those from allspice oil to 
dill weed oil were mentioned. In 
this article, the brief description of 
essential oils of interest in the fla- 
vor field will be continued. 


Flavor Essential Oils 
Fennel oil (U. S. P. XIII) is the 


volatile oil obtained from _ the 
dried ripe fruit of cultivated Foen- 
tculum vulgare Miller by distil- 
lation with steam. Substantial 
amounts came from Russia and 
Central Europe. This oil has a dis- 
tinct anise character. 

Fennel Oil, Roman is an analo- 
gous oil which is prepared by dis- 
tillation of the seed of Roman fen- 
nel also known as sweet fennel, 
Foeniculum dulce D. C. This 
product is considered to have fla- 
vor qualities superior to fennel oil, 
itself, and is recommended for cor- 


® Professor of Chemical Engineering, Poly- 
technic Institute of Brooklyn. 
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dials. Roman Fennel Oil may be 
distinguished from Fennel Oil, 
U. S. P. XIII, for it does not con- 
tain fenchone and does have a 
greater amount of anethole. 

Ginger Oil is the essential oil de- 
rived by distillation of the dried 
rhizome of Zingiber officinale Ros- 
coe. Jamaica, West Africa, and the 
Malabar Coast are principal 
sources of the root. Ginger oil is a 
principal flavor essential oil. 

Hops Oil is obtained by the dis- 
tillation of the dried flowers of 
Humulus lupulus L. This oil has 
been employed as an ingredient in 
flavors used for non-alcoholic bev- 
erages such as carbonated bever- 
ages as well as for alcoholic bever- 
ages such as beer. Much of this oil 
came from European sources such 
as Germany, Czechoslovakia, Bel- 
gium, and France but considera- 
ble work has been done on this 
product, recently, in the United 
States particularly in California. It 
is likely that greater use will be 
made of this oil in flavor work. 

Horse-radish is the root of Ar- 
moracia lopathifolia Gilib. for- 
merly named Cochlearia armora- 
cia L. and Radicula armoracia L. 
It yields an extremely pungent oil 
which has corrosive and vesicant 
properties. Imitation oils are avail- 
able and are recommended for fla- 
vor work. 

Hyssop is the bushy herb, Hys- 
sopus officinalis L. An essential oil 
is obtained by distillation from the 
flowering tops of the plant, which 
is cultivated in Germany, Hun- 
gary, and France. It is employed 
in flavor work, one illustration of 
which is its use in the manufacture 
of cordials of the Chartreuse and 
Benedictine type. 

Juniper Oil (N. F.) is the vola- 
tile oil distilled with steam from 
the dried ripe fruit, that is the 
dried ripe berries of shrubs of Jun- 


. Uses for certain flavor essential oils 


iperus communis L. and J. commu- 
nis var. depressa Pursh. Juniper 
Oil has been used as a base for gin 
and is valuable for flavor formula- 
tions. One of its principal sources 
is the European region formerly 
comprising the Austro-Hungarian 
Empire. 

A twice rectified oil, which has 
greater flavor value, and imitation 
oils are also available. 

Laurel Leaf Oil is the essential 
oil distilled from the leaves of the 
laurel tree, Laurus nobilis L. It is 
also known, as was mentioned in 
a previous paper, as Sweet Bay Oil 
but should not be confused with 
common Bay Oil or Oil of Myrcia. 
Laurel Leaf Oil has a warm aro- 
matic flavor and is employed for 
culinary compositions. 

Lovage oil is obtained from the 
aromatic plant, Levisticum officin- 
ale Koch by distillation. Southern 
Germany is one of its geographical 
sources. It is used for seasoning for 
it has a heavy persistent character. 

Mace is the dried arillode of My- 
ristica fragrans Houtt. An essential 
oil can be obtained from this spice 
by distillation. This oil does have 
differences in composition and fla- 
vor from Nutmeg Oil which is de- 
rived from the same plant but the 
differences are slight. 

Marjoram Oil, Sweet is obtained 
by the distillation of the flower- 
ing herb of Majorana_ hortensis 
Moench | (Orzganum majorana L.) 
which grows in Southern France, 
and Hungary. It is a good flavor 
ingredient. A similar oil is _pre- 
pared from Origanum vulgare L. 
This is often called Origanum Oil. 
The oil prepared from M. horten- 
sis is dextrorotatory while that 
from O. vulgare is levorotatory so 
that there may at times be some 
differentiation. 

French Marjoram Oil is said to 
be derived by the distillation of 
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Scheele. 
Mastic Oil is obtained by distil- 
lation from the resinous sap of Pis- 


Satureia nepeta (L.) 


tacia lentiscus L. This product has 
been suggested as a component of 
cordials and liqueurs. 

Volatile Oil of Mustard (U. S. P. 
XII) is the oil obtained by macera- 
tion with water and subsequent 
distillation of the dried ripe seed 
(which have been freed from fixed 
oil of mustard) of Brassica nigra 
(L.) Koch or of Brassica juncea 
(L.) Cosson or prepared syntheti- 
cally. Other varieties of the Cru- 
ciferae family may also be used for 
the preparation of the oil. The 
U. S. P. product must contain 93 
per cent of allyl isothiocyanate. 
This essential oil has wide flavor- 
ing use especially for culinary for- 
mulations. 

Myrcia Oil (N. F.) also known 
as Bay Oil is a volatile oil distilled 
from the leaves of Pimenta race- 
mosa (Miller) Moore (Pimenta 
acris Wight). As mentioned above 
this oil must not be confused with 
Oil of Sweet Bay or Laurel Leaf 
Oil. 

Myristica Oil (U P. XIII) or 
as it is also keown: saniaaaniae 
Nutmeg Oil is the essential oil ob- 
tained by distillation with steam 
from the dried ripe kernels of the 
ripe seed of Myristica fragrans 
Houtt. Nutmeg Oil as mentioned 
is closely related to Mace Oil. 
There is a difference in the alco- 
hol solubility of East Indian and 
West Indian Oils. 

Myrtle Oil is the volatile oil de- 
rived from the leaves and twigs of 
Myrtus communis L., a plant 
which grows in the countries bor- 
dering the Mediterranean Sea. ‘The 
oil has the flavor and characteris- 
tic odor of myrtle leaves and thus 
has use to impart this flavor. 

There are a number of other es- 
sential oils, and some of these are 
actually among the most impor- 
tant of all essential oils employed 
in the flavor field, such as Lemon 
Oil, Lime Oil, Grapefruit Oil, Or- 
ange Oil, Mandarin Oil, among 
the citrus essential oils; Pepper- 
mint Oil, Japanese Peppermint 
Oil, and Spearmint Oil among the 
mint oils; and Sage Oil, Savory 
Oil, and Thyme Oil among the 
spice oils that have not been men- 
tioned in these two articles but 
will be discussed briefly in other 
papers. 


Flavored Notes 


HE Gentry Serenader points out 
that a flavor factor often over- 
looked by food processors is that 
the variation in grind or granula- 
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tion of dehydrated garlic has a di- 
rect bearing on the garlic flavor in 
the finished product. This point is 
true not only for garlic but for 
many other products. 

A public hearing was held by 
the Food and Drug Administra- 
tion at Washington on Feb. 28 to 
get evidence concerning the listing 
of a new coal-tar color, which is 
termed FD&C Violet No. If ap- 
proved this color will be permitted 
for use in foods and flavors. 

The Food and Drug Administra- 
tion has conducted studies of the 
chronic toxicity of the artificial 
sweeteners dulcin and P-4000. 
These studies show that dulcin, 
known also as_ p-phenetolecarba- 
mide, 4-ethoxyphenylurea, and su- 
crol, and P-4000, whose chemical 
name is 2-amino-4-nitro-1l-n-prop- 
oxybenzene, when fed to rats at 
low levels for approximately 2 
years cause injury. The Federal Se- 
curity Administrator looks upon 
these sweeteners as toxic sub- 
stances which should not be used 
in foods. 

At the Philadelphia section of the 
117th meeting of the American 
Chemical Society Dr. Arie Jan 
Haagen-Smit of the California In- 
stitute of Technology, Pasadena, 
California was presented with the 
Fritzsche Award. The award address 
was entitled “Chemistry and Bio- 
chemistry of Volatile Plant Prod- 
ucts.” 

There were four papers of interest 
to flavor chemists and others in the 
flavor field presented at the meetings 
of the Division of Agricultural and 
Food Chemistry. These were: “A 
rapid semimicromethod for the de- 
termination of caffeine,” by R. S. 
Bower, A. D. Anderson, and R. W. 
Titus of the Nestlé Company 
Marysville, Ohio; “Origin of oxi- 
dized flavors and the factors respon- 
sible for their development in milk 
and its products,” by V. N. Krukov- 
sky, Cornell University, Ithaca, 
N. Y.; “Nonvolatile organic acids in 
maple sirup,” by W. L. Porter, C. O. 
Willits, and M. L. Buch, Eastern 
Regional Research Laboratory, 
Philadelphia 18, Pa.; and “Fermen- 
tation of cigar leaf tobacco and its 
chemical background,” by W. G. 
Frankenburg, General Cigar Co., 
Lancaster, Pa. 

In the Organic Chemistry Divi- 
sion, in addition to Dr. Haagen- 
Smit’s paper, the following papers 
were presented: “Reaction of vanil- 
lin and its derived compounds . 
cinnamic acids and benzyl methyl 
ketones derived from vanillin and 
its related compounds,” by I. A. 
Pearl and D. L. Beyer, Institute of 





Paper Chemistry, Appleton, Wis.; 
“Isomerization of 8 (9) -p-men- 
thene,” R. L. Frank and R. E. Berry. 


F. E. M. A. Meeting 


(Continued from page 488) 
Present and Future Trends.” Syn- 
thetic alcohol now accounts for 
about 70 per cent of the total pro- 
duction of industrial alcohol. ‘The 
new production means availability 
and price stability to the flavoring 
extract manufacturer he pointed 
out. After discussing the price fac- 
tor and its fluctuations in the past 
years, he emphasized that there is 
every reason to believe that busi- 
ness will be good for those agres- 
sive enough to really go after their 
share of it. 

J. J. Thompson discussed the re- 
sponsibility of field sales manage- 
ment; A. K. Barta of the Proprie- 
tary Assn. also made an address and 
a message from Paul S. Willis, presi- 
dent of Grocery Manufacturers of 
America was read by Dr. Clarke E. 
Davis. : 

Lloyd Smith, treasurer, reported 
that the association had $3,139.59 
in the bank and owned treasury 
bonds valued at $20,000. Louis J. 
Woolf reported that 105 advertise- 
ments had been secured for the an- 
nual proceedings at $4,800. Other 
reports were made by H. Walter 
Kuhl, E. N. Heinz Jr., Don C. Jenks, 
W. G. Grant, William H. Hottinger 
Jr., and Frank D. Nowland. 

The convention committee was 
made up of John H. Beach, chair- 
man, C. G. Jackson, Robert Krone, 
Leo Green and Louis J. Woolf. A 
rising vote of thanks was given to 
John H. Beach for his untiring work 
on behalf of the association. 


Golf Winners 


Prizes were awarded to the fol- 
lowing golfers at the annual ban- 
quet: Low gross and _ president's 
cup for one year, Gene Kielhofer; 
second low gross, Victor Williams; 
lowest number of putts, James 
Whitescarver; nearest to pin, H. S. 
Leach; and kickers: Ernie Briggs, 
William B. Durling, D. R. Janvier 
and Don H. Bush. 


Past Presidents at Meeting 


The convention was honored 
with the presence of the following 
past presidents of the association: 


Dr. Bernard H. Smith, John H. 
Beach, William J. Meyer, Garrett 
F. Meyer, Lloyd E. Smith, George 


Armor, Dr. Clarke E. Davis, Wil- 
liam B. Durling, George M. Chap- 
man, Leland P. Symmes and Les- 
lie S. Beggs. 
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Trend to Bactericidal Soaps 


Effect of newer components in deodorant and ger- 


micidal soaps ... Why plain white soap has been sub- 


stituted for tincture of green soap in surgical practice 


HE trend to bactericidal soaps 

continues as new products for 
industrial sanitation and “B.O.” 
protection reach the market. Chemi- 
cal Industries, calls the development 
a “germicidal gold rush.” Two new 
deodorant bar soaps have achieved 
national distribution, a new liquid 
germicidal soap is being introduced 
to the industrial and institutional 
trade, and several manufacturers 
are working on a bactericidal soap. 

All of. these new products are 
based on  Givaudan-Delawanna 
Inc.’s germicide hexachlorophene. 
This is the generic name for the 
chlorinated phenol, bis 13,5,6-tri- 
chloro-2- -hydroxypheny! methane. 
It was developed in a search for 
germicidal agents that would retain 
a large part of their bacterial 
tivity when incorporated with ex- 
cess soap. 

The new agent is easily added to 
soap during manufacture—either 
as such or as the monodium salt in 
powder form or as an acetone or al- 
cohol concentrate. The result is a 
non-irritating and relatively non 
toxic product that reduces the bac 
terial flora of the skin considerably 
if used regularly. Such soaps are 
valuable in surgical scrubbing; 
around restaurants; food han- 
dling establishments; hospitals, etc. 
where communication of disease is 
of special concern; in industrial 
plants to cut down on infections 
and dermatitis; and for general an- 
tiseptic use. 
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West Disinfecting Co.’s antisep- 
tic soap, a liquid product has been 
introduced into the institutional 
and industrial field. The manufac- 
turer suggests, according to Chemi- 
cal Industries, that personnel wash 
their hands five days a week sev- 
eral times a day, avoiding intermit- 
tent use of other soaps, to achieve 
maximum antiseptic effectiveness 
through the cumulative action of 
the hexachlorophene. The soaps 
contain lecithin, an emollient to 
eliminate the drying out effect of re- 
peated washing. This has particular 
appeal to those who need pro- 
longed scrubbing followed by a 
strong germicidal rinse. 

Another product, © Winthrop- 
Stearns’ pHisoderm-hexachloro- 
phene 3% is a pre-operative scrub 
for surgeons and nurses. This com- 
bination of pHisoderm (detergent 
emulsion of an ether sulfonate, lan- 
olin cholesterols and _ petrolatum 
having the same pH as the skin 
and 3% hexachlorophene is recom- 
mended as a two-minute scrub to 
replace the long washup common 
in the medical profession. 

In surgery “scrubbing up” is still 
the standard sterilizing procedure 
before an operation. Here many mi- 
croorganisms are removed mecha- 
nically. The soap-water mixture is 
he Ipful as well. Thorough washing 
of the hands with the formation of 
a good lather with an ordinary soap 
is sufficient to destroy any adhering 
diphtheria bacilli, streptococci and 


pneumococci, meningococci, influ- 
enza bacilli and spirochetae palli- 
dae. 

The activity of the soap is greatly 
increased by raising the tempera- 
ture of the water. Dr. Walker has 
shown that the germs of meningitis 
and gonorrhea were destroyed in 
an exposure of 21% minutes at 20°C 
by 1 : 640 dilutions of white float- 
ing soap, coconut oil soap, brown 
bar (laundry) soap, perfumed 
soap, sapo Mollis and olive oil soap. 
The gonococcus was even more sus- 
ceptible, being destroyed by dilu- 
tions of 1 : 1280 of white floating 
soap and coconut oil soap. Yellow 
household soap has decidedly more 
germ-destroying effect on strepto- 
cocci than refined toilet soap and 
soft soap. 


Medicated Soaps 


Medicinal or medicated soaps 
are those to which antiseptics or 
other therapeutic remedies are 
added to secure a certain therapeu- 
tic action. Dr. Th. Cornbleet, in a 
report on the effects of soap on the 
hair, states that medicated soaps 
are used much more in Europe 
than in the United States. Mercury 
bichloride is a frequent constitu- 
ent of these fortified soaps. It is ir- 
ritating to many when it is present 
in a concentration sufficient to be 
effective. 

Tar soaps are the most popular 
of this class, though some people 
are sensitive to tar. The sovereign 
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remedy for seborrhea and its group 
of skin diseases is sulfur. The use of 
salicylic acid in soaps is about the 
same as with tar. The incorporation 
of borax, boric acid, witch hazel 
and similar bland substances in 
soap, seldom does any harm, but 
their efficiency is modest. 

Some compounds such as mercu- 
ric iodide, are bactericidal when in- 
corporated in soaps, according to 
Drs. Kooyman and Halberstadt. 
Many other materials lose their ger- 
micidal power in the presence of 
soap. Soaps containing cresylic or 
carbolic acid are less antiseptic 
than either the soap or the cresylic 
or carbolic acid alone when used in 
the same concentration. 

Traub, Newhall and Fuller have 
described the use of G 11 (hexa- 
chlorophene) in soap. The regular 
use of toilet soap containing the 
compound in a concentration of 2 
per cent reduces the number of 
germs on the skin. A person using 
this soap regularly has a_ lower 
germ count after 2 minutes of wash- 
ing than a person who washes for 20 
minutes with ordinary toilet soap. 

Dr. Traub and his research staff 
suggest the use of this new com- 
pound also in soap or in other ve- 
hicles destined for protection 
against skin infections from barber 
shops or beauty parlors, as well as 
against hair follicle infections from 
cutting oils and the like. 


Round-the-clock Freshness 


On the consumer level, accord- 
ing to Chemical Industries, at pres- 
ent bar soaps are being sold for pro- 
tection against odor-producing skin 
bacteria. Armour’s Dial which is 
advertised as giving “round-the- 
clock freshness” through G-11 (AT- 
7) was the first to challenge Life- 
buoy which was being sold for 
“B.O.” long before hexachloro- 
phene came along. 

In addition to the germ-destroy- 
ing effect, a de-toxifying effect has 
been attributed to soap. Larson and 
Nelson have found that, when cas- 
tor oil soap was added in sufficient 
quantities to tetanus or diphtheria 
toxin, these toxins were entirely de- 
toxified. Some observers have ad- 
vanced the theory that the anti- 
bacterial effects of soap solutions 
may be due in part to the action of 
soaps on the fatty substance in the 
capsule of certain microorganisms. 

The Journal of the American 
Medical’ Association has _ been 
asked by one of his readers whether 
all tincture of green soap should be 
sterilized when it is used in the 
preparation of patients for opera- 
tion. This in fact is a troublesome 


& Essential Oil Review 


procedure, since the soap becomes 
spilled or bubbles out into the auto- 
clave. 

In its reply, the Journal's expert 
pointed out that many men have 
substituted plain white soap for 
tincture of green soap both for 
washing their hands before an op- 
eration and for the preparation of 
the field of operation. 

Clinical observations covering a 
considerable period of years have 
indicated that as a result of this sub- 
stitution even better results are be- 
ing obtained as far as healing is 
concerned. Furthermore it seems 
that plain white soap is less irritat- 
ing both to the hands of the sur- 
geon and to the skin of the patient. 
The white soap that is used, is not 
sterilized. 

Dr. R. H. Jackson and R. H. Jack- 
son, Jr. stated that mechanical 
cleansing with soap and water be- 
fore closure of a wound efficiently 
and harmlessly removed agents of 
primary wound infection with sta- 
phylococci, streptocecci and similar 
germs likely to be present in the air. 
Other surgeons reported that the 
area around the wound where skin 
grafting is to be done, was thor- 
oughly cleansed with plain white 
soap and water and without support 
of antiseptics. Infection did not 
occur. 


Ammoniated Toothpaste 


LYCERINE has a well estab- 
lished role as a major ingredient 
of toothpastes. Hence it is not sur- 
prising to learn that very substantial 
proportions of glycerine are also 
used in the formul: itions of the new 
“ammoniated” toothpastes. Because 
of the possibility of the breakdown 
of the ammonium compounds in 
such dentifrices, special technics had 
to be developed for manufacturing 
these toothpastes. Not surprisingly, 
considerable secrecy has surrounded 
the production of these items. 
However, through the coopera- 
tion of L. A. Kramer, of the Tech- 
nical Service Department of the 
Victor Chemical Works, Chicago, 
Ill., a working formula for making 
an ammoniated toothpaste has been 
made available. While it is difficult 
to say just how closely the following 
procedure compares ‘with the com- 
mercial methods, Kramer points out 
that it will provide a good starting 
point for those interested in this 
type of product: 
Tricalcium phosphate 
(Victor) . 26.67 per cent 
Glycerine .45.40 per cent 
Water . . .15.40 per cent 


Flavoring (pepper- 


Eras Shares ek 0.58 per cent 
Gum tragacanth 0.96 per cent 
SHCGHANIS.. 4.5% oeees 0.10 per cent 


Surface active agent 

(Nacconol LAL) .. 
Diammonium phos- 

phate, Powd. FF .. 5.00 per cent 
Urea, 100-mesh ..... 3.00 per cent 

Allow the gum to expand in the 
water at room temperature for 30 
minutes, add the glycerine and mix 
well. Slowly add the tricalcium 
phosphate to this solution and mix 
thoroughly. Mix in the remaining 
constituents in the following order: 
Saccharin, flavoring, diammonium 
phosphate, urea and surface active 
agent. After adding the surface 
active agent, mix no longer than 
necessary to obtain complete dis- 
tribution. 

N.B. It should be noted that all 
such products are sold under license 
from the University of Illinois, and 
a formula of the type above should 
not be marketed without suitable 
patent arrangements. 


2.89 per cent 


Stopeock Lubricants 


HE addition of appropriate 

quantities of finely-divided solids 
such as silica, to glycerine-base lubri- 
cants, increases their life in stop- 
cocks manyfold. According to a re- 
port in the Canadian Journal of Re- 
search (27F:318,1949), J. R. Farn- 
aud and I. E.. Puddington tested the 
viscosity of various lubricants by ex- 
trusion from a capillary under pres- 
sure. The lubricating value was 
tested by repeated turning of a lu- 
bricated ground glass joint under 
constant loads until seizing or lubri- 
cant streaking occurred. 

It was found that lubricating 
value is in general proportional to 
the viscosity, though cases of false 
viscosity were encountered. The ad- 
dition of 25% of silica to glycerine 
increased viscosity from 8 to 1,100 
poises, while the lubricating’ value 
increased from 36 to 815 cycles. 
They also found that certain forms 
of silica, probably containing some 
impurities, produced somewhat 
thixotropic mixtures with glycerine 
which were highly satisfactory lub- 
ricants. 


Pennsalt Develops New Heavy 
Grease Cleaner for Laundries 


Erustolax, a new solvent emulsion 
type cleaner primarily designed for 
the removal of extremely oily and 
greasy soil found in overalls and 
wiping rags, is now being offered by 
the Laundry and Dry Cleaning De- 
partment of the Pennsylvania Salt 
Manufacturing Co., Philadelphia. 
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After-shave lotion in stick form 


Solid after-shave lotion is the lat- 
est offering by John Hudson 
Moore, Inc., New York. The prod- 
uct, called Sportsman Toddy Stick, 
is wrapped in foil and packaged in 
a jar with an ice-green cap lined 
with matching foil. Toddy Stick 
will retail for 1.00 plus tax and is 
being promoted as a gift item as 
well as for use by the purchaser. 


More. stable bottles for sham- 
poos, rinses, and home wave kits 
could be sales builders for manu- 
facturers who now use_ bottles 
which will fall from a shelf at the 
slightest touch. Once a woman has 
been unable to complete her sham- 
poo because of a bottle tipping 
over she is likely to switch to a 
brand like Halo, which comes in a 
horizontally ribbed bottle with a 
low center of gravity, or else a 
shampoo packaged in a tube. Glass 
bottles aren’t the only offenders; 
the plastic kind are just as likely to 
spill because of their light weight. 


Nursery rhymes are the latest ad- 
dition to Mennen Co.’s baby pow- 
der. Last year the company intro- 
duced the product in a new metal 
can incorporating a rattle. 


Avon Allied Products ran its first 
consumer magazine ad for its line 
of men’s toiletries in the May issues 
of eight consumer magazines. 


Prince Matchabelli, New York, 
is promoting a cologne stick and 
four ounce flask of cologne in a 
combination package. The pack- 
age for the two forms of Potpourri 
fragrance is an acetate sleeve sur- 
rounding box containing the co- 
logne with two loops forming a 
holder for the cylindrical cologne 
stick container. ‘The package retails 
for $1.50. 


Stoneware containers for per- 
fumes and colognes have proved 
so successful in many Scottish and 
Irish tourist centers that large o1 
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ders have been placed with stone- 
ware manufacturers in Scotland. 
The small flagons or jars are hand 
decorated in appropriate motifs to 
suit the particular area where they 
are used. 


Display cards for Pond’s creams 
feature a photograph of a model 
whose appearance is quite different 
from that of the sallow beauties 
used in most cosmetic advertising. 
Since the model is not too pretty, 
but looks attractive and alive, the 
customer tends to take a more op- 
timistic view of what can be done 
with her own face than she would 
if the model had the flawless but 
dead looks of most cosmetic ad 
models. ‘The card is part of Pond’s 
“Your face is what you make it” 
campaign and that legend is 
printed under the photograph. 


Sun and Windproof Lotion is be- 
ing promoted as a summertime 
item by Helena Rubinstein, New 
York. The new product is pack- 
aged in a polyethylene bottle with 
a spray top. Expected to be a big 
seller, the lotion is said to act as a 
make-up base as well as an invisi- 
ble sun tan lotion. It will sell for 
$1.00 plus tax. 


The trend toward simplicity and 
legibility is labelling is shown 
clearly by comparison of the two 
labels. The new packages of Doro- 
thy Perkins Co., St. Louis, use a 


Doty‘ Parkins 


NIGHT CREAM 





From foil label to ceramic lettering 


permanent fired-on green lettering 
matching the green jar caps. Deco- 
rating, glass, and caps are | by 
Hazel-Atlas Glass Co., Wheeling, 
W. Va. 


Aimed at refill demand, which 
constitutes an estimated 85 per 
cent of home wave sales, the new 
Ogilvie Sisters Home Permanent 
omits curling rods, allowing cus- 
tomers to use plastic curlers pre- 
sumably acquired from previous 


home permanent kits. The new 
item is being test-marketed in New 
York, Chicago, and Los Angeles 
and retails for $1.50. 


A reusable satin-lined case is the 
container for three purse sized bot- 
tles of Schiaparelli perfumes now 
on sale. The bottles are cushioned 
in the satin folds so that the case 
can be used as a jewel box or other 
container without removing the 
liner. The outside of the box has a 
design composed of hearts with the 
Schiaparelli name repeated nu- 
merous times in small type. The 
box with three private-mold_ bot- 
tles of perfume sells for $8.75. 


Northam Warren Corp., New 
York, is again offering a combina- 
tion package of Cutex Polish Re- 
mover and Cuticle Remover, at a 
reduced price. Ordinarily a 60¢ re- 
tailer, the combination now sells 
for 45¢. 


Frosted nail enamel in three 
shades of pink has been added to 
Revlon’s line of platinum, gold, 
and bronze metallic enamels. The 
six shades retail for 75 cents each. 


Squire, a new deodorant stick, is 
being distributed by Pat Williams. 
The stick is being promoted as a 
men’s item and will sell for $1.00. 


A miniature Zigane purse size 
non-spill bottle has been adopted 
by Parfums Corday, New York, N.Y. 
To further glamourize the pack: ig- 
ing of the larger size container of 
this perfume the violin shape of the 
magenta satin box is now repeated 
in the bottle itself. 


For that cranium-hugging hair- 
cut and “spit” curls, Shulton, Inc., 
New York N.Y. is promoting its 
new Early American Old Spice 
Brilliantine, a new formula hair 
pomade. In a rose and spice scent, 
a 114 oz. jar will retail for $.50. 


Dryad, liquid deodorant made 
by the Andrew Jergens Co., has 
reached cosmetics counters in 
stores. The new product is pack- 
aged in a squeeze bottle and is de- 
signed to supplement the _ firm’s 
Dryad cream deodorant. The liq- 
uid retails for $.49. 


The American Perfumer 





Hints for Improving Production 


Packaging Machinery Manufacturers Institute to meet in Hot 


Springs, Va. September 


tory to aid production . . 


HE Packaging Machinery Manu- 

facturers Institute will hold its 
18th annual meeting at the Home- 
stead, Hot Springs, Va. September 
23-26. Edwin H. Schmitz, Stand- 
ard-Knapp, Portland, Conn. is 
chairman of the program commit- 
tee. Wallace E. Coughlin, Pneu- 
matic Scale Corp. is president of 
the Institute. Offices of the Insti- 
tute from which details may be ob- 
tained are at 342 Madison Ave., 
New York, 17, N.Y. 


Mirrors are Useful 


The use of mirrors in the factory 
can contribute in many ways to 
more efficient production. Thus 
jams in equipment may be avoided 
and the level in filling machine 
hoppers may be maint 1ined by the 
use of mirrors. They are ine xpensive 
and may be had in various sizes to 
suit any partic ular situation. Some- 
times, as pointed out by Ralph 
Auch, the engineer, it is necessary 
to install an extra electric switch 
for remote control or to move one 
to a more convenient location. 
Again, an extension on the valve 
for a liquid line or on the slide on 
the discharge of a paste or powder 
hopper is also necessary. The use 
of mirrors is not confined to the 
manutacturing and assembly areas. 
If set at the right angle large mir- 
rors permit seeing around corners 
of the conveyor system in shipping 
and receiving departments. It has 
also been found advantageous’ to 
employ one or more on new equip- 
ment, especially where one opera- 
tor cares for two or more pieces of 
equipment such as filler and cappet 
or three case sealers. 


New Colorimeter 


The Leitz Industrial Rouy pho- 
trometer cuts functional error to 
less than 1.1 per cent according to 
EK. Leitz Inc. The instrument is of 
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value in routine processing analy- 
ses in various industries wherever 
colorimetric analysis spells better 
process controls, 


Leather Hand Pads 


For use where hand injuries or 
infection is a risk, Safti-Mitt Hand- 
pads, made of leather for long 





Snap Fastened Strap Keeps Pad on 


wear, are offered by the General 
Scientific Equipment Co. They are 
made to be adjustable to any size 
and are sold at a low cost. 


Coating to Prevent Rust 


A heat resisting coating for use 
on tanks and other metallic sur- 
faces to prevent the formation and 
the spread of rust is offered by the 
Wilbur & Williams Co. It is avail- 
able in six colors and clear and 
comes ready mixed for brush or 
spray application. It has a high 
gloss and it is claimed it will not 
rub off after drying. It is said to be 
effective even when applied over 
solid rust and damp surfaces. 


New Gear Motors 


A new line of gear motors is an- 
nounced by Foote Bros. Gear & 
Machine Corp. and the Louis Al- 
lis Co. The new methods under 
which they are made have _ pro- 
duced it is stated new high stand- 
ards of performance with regard to 
load carrying capacity, wear life, 


23-26 . . . Use of mirrors in the fac- 


New and Improved Equipment 


quietness of operation and com- 
pactness of design. They are man- 
ufactured in 17 sizes and provide 
single, double and triple reduction 
units having output speeds from 
780 rpm down to 7.5 rpm. Horse- 
power ratings from 1 through 75 
are available. 


Glueless Labelers 


New No-Glu labelers, using heat 
seal or thermoplastic labels are of- 
fered in two models by the Du- 
matic Industries. According to the 
makers, the wrap-around model 
gives a complete wrap around la- 
bel with an overlap and the spot 
model is for labeling up to half the 
distance of a round container and 
also flats and odd shapes. ‘The ma- 
chines, it is added, employ a sim- 
plified method of operation and no 
preparation or clean up time is re- 
quired. The unit weighs 250 Ibs., is 
portable and handles up to 50 con- 
tainers per minute the company 
states. 


Dissipating Static Charges 


Probably every user of analyti- 
cal, semi micro and micro balances 
experiences the disturbing effects 
of static electricity. Many chemi- 
cals become charged when being 
handled during weighing. Static 
electricity is also formed when the 
watch glass or weighing tube is 
wiped or brushed clean in prepara- 
tion for use. The effect of the 
charge is either to scatter the 
chemicals from the watch glass or 
to make them stick tenaciously. ‘To 
eliminate static charges from bal- 
ances and charged surfaces E. 
Matchlett & Son offer the Reco 
Neutra-Stat. The unit may be kept 
outside the balance case to neutral- 
ize weighing tubes or watch glasses 
before they are introduced within 
the case or it may be placed inside 
the balance case. 
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Ovens for Drying or Preheating 


High temperature electric grav- 
ity convection ovens are offered by 
the Modern Electric Laboratory 
for production or laboratory 
work requiring precisely con- 


Ovens for Clean Dry Heat 


trolled clean dry heat above the 
average in drying or preheating. 
The ovens have a double walled 
housing and all sides have five in. 
of dual insulation. A series of in- 
take ports at the bottom allows 
fresh air to enter and be diffused 
through a_ perforated — diffuser 
plate. An electric indicating and 
controlling hydraulic unit auto- 
matically maintains the tempera- 
ture inside the oven it is stated. 


Micro Bellows Pump 


For pumping low boiling liquids 
and liquefied solids as well as vis- 
cous materials the Corson-Cerveny 
micro-bellows pump is offered by 
Research Appliance Co. It is espe- 
cially useful for laboratory scale 
pumping of materials which are 
liquid at room temperatures. It is a 
pulsation type pump which is said 
to deliver a constant rate. The rate 
is variable depending on the size of 
the bellows and position of the ad- 
justing nut. It has no packing gland 
or stuffing box and uses a stainless 
steel bellows. 


Nozzle for Wide Angle Spray 


\ unique patented spiral princi- 
ple affording unusually wide angle 
sprays is announced by the Bete 


Spiral Nozzle for Wide Angle Spray 


Fog Nozzle Co. In addition to the 
wide angle of spray the new nozzle 
was designed for low flow rates 
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and is said to require extremely 
low pressures. It will produce, the 
makers says, fine and uniform drop 
sizes with a 180 deg. umbrella 
spray pattern of wide coverage. It 
is relatively nonclogging and may 
easily be cleaned by means of a re- 
rs. pin. It is offered in two 
sizes. 


Safeguarding Drinking Water 


The purity of drinking water is 
safeguarded as it is being bottled 
in Los Angeles by a drinking water 
company with Westinghouse ger- 
micidal sterilamps, according to an 
announcement of the Westing- 
house Electric Corp. The produc- 
tion line, which takes advantage of 
modern mechanical aids to achieve 
virtually automatic production, 
norm: lly bottles up to 100,000 gal. 
daily. On the main production line 
20 of the long, tubular sterilamps 
have been installed to cover every 
step of the production where bot- 
tles or water are exposed to the 
air. In addition another 20 lamp; 
of the same type are used in a spe- 
cially designed cylindrical sterlizer 
through which the water passes for 
a final intenisve sterilization. 


Automatic Bottle Washing 


A compact, self contained bottle 
washer handling all sizes up to one 
gallon is offered by the Ogden Fil- 
ter Co. Bottles are pl iced on spring 
steel wire holders on the arms of 
the unit. The bottles go through a 
preliminary hot water rinse, then a 
wet steam rinse followed by a de- 
tergent wash. After this they pass 
through a clean hot water wash 
and are dried by hot air. It is an 
all steel machine complete with 
pumps; motors and drive mecha- 
nism come with or without a heat 
exchanger. High jet pressure is de- 
pended upon to produce turbu- 
lence in the bottles by simulating 
scrubbing action. Production up to 
eight bottles per minute can be 
achieved, 

Horizontal In-Line Filter 

For sanitary in-line filtration of 
liquids a horizontal plate type of 
filter having one square foot of fil- 
tering space is offered by the 
Sparkler Manufacturing Co. It 
may be installed in the production 
line without a separate pump if 
the pipe line pressure is sufficient 
for filtering purposes. Otherwise 
an auxiliary pump should be in- 
stalled ahead of the filter. Either fil- 
ter cloth or paper may be used. All 
parts including one-inch sanitary 
tubing connections are of steei. 


Light Pallet Truck 


A new, shorter, lighter 12 or 18 
volt pallet truck for operating in 
smaller spaces is offered by the 
Moto-Truc Co. It has an auto- 
motive type, internal expanding 


Light Pallet Truck with Automotive Brake 


brake mounted on the side of the 
drive wheel as an integral part. 
The roller type handle controls 
two speeds forward and two re- 
verse. An electric pump is located 
on top of the truck for accessibil- 
ity. 


Stainless Fastenings 


Many types of stainless steel fas- 
tenings which are said to be highly 
corrosion resistant are offered by 
the Carpenter Steel Co. They 
include bolts and nuts for use 
where acids, etc. are employed in 
the chemical process. 


New Infrared Spectrophotometer 


beam infrared 
with a_ wider 


A new double 
spectrophotometer 
range of operating variables an- 
nounced by the Perkin-Elmer 
Corp. is said to be the first infrared 
spectrophotometer that meets the 
demands of the structural chemist 
for high resolution and sensitivity 
and the analytical chemist for 
speed and accuracy. Model 21, as 
it is known, records directly in per- 
cent transmission against a wave- 
length scale on large, easily read 
charts. Use for the versatile instru- 


Wider Range of Operating Variables 
ment may be found in practically 
every application of infrared spec- 
tometry. 
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Hydrocarbon Synthesis | U,S.1. Launches 1950 Program 
For Truck-Crop Insect Control 


Source of Acetaldehyde 


And Propionaldehyde 


Compounds Are Important 
Raw Materials for Syntheses 


The hydrocarbon synthesis will soon pro- 
vide a new source of two members of the 
chemically active aldehyde series, acetalde 
hyde and propionaldehyde. These compounds 
are important intermediates in countless 
chemical syntheses. The two aldehydes will 
be available from U.S.1. shortly after plant 
operations are initiated. 

An extremely volatile, colorless liquid with 
a strong, penetrating odor, acetaldehyde is 
widely used as a chemical raw material in the 
production of other organic chemicals. It is 
used in the manufacture of pentaerythritol, 
a polyhydric alcohol important in the produc- 
tion of alkyd resins, and in making the resin, 
polyvinyl acetal. 

Currently, the largest use of acetaldehyde 
is to produce acetic acid by catalytic oxida- 
tion. The U.S.I. acetaldehyde to come from 
the synthesis will be carefully separated from 
a water solution and subsequently purified to 
most rigid quality specifications. 

Propionaldehyde has physical properties 
between those of acetaldehyde and butyralde- 
hyde. The reactivity of the aldehyde group 


and the ready replacement of 
the alpha hydrogen makes it c> 
of wide use in chemical syn- 
Wetting, Penetration 
Of Surface-Active Agents 
Measured by New Method 


A new method has reportedly been devised 
to determine comparative wetting and pene 
trating qualities of surface-active agents. The 
new technique involves adding a definite 
volume of surface-active agent solution to the 
most porous of a series of five stainless steel 
filtering crucibles having sintered, stainless 
steel filtering elements of varying porosities. 
A record is made of the time in seconds re- 
quired to deliver the first drop and the first 
milliliter of solution. Based on the time for 
delivery under each category. a rating is given 
and the comparative wetting and penetration 
of each surface-active agent studied are evalu- 
ated, according to the scientists who developed 
the new technique. 

The same method is said to be applicable 
for copper. bronze, medium steel, glass, can- 
vas, cloth, and other textile materials; it re- 
portedly can also be used in research on 
metal cleaning problems. 


New Book on Safe Handling 
Of Radioactive Isotopes 


A new 30-page booklet on safe handling of 
radioactive isotopes. conveniently subdivided 
tabula 
tions of properties of the principal isotopes. 


for ready reference, is said to inclucte 


| 








On-the-Job Tests in 1949 Proved U.S.I.’s CPR Dust Base 
Is Faster, More Versatile, Longer Lasting than Rotenone 


In 1949 American truck farmers, who use over a billion pounds of insecti- 


cides each year, found a new, powerful ally in their war against crop insects — 


U.S.L.’s CPR Dust Base. This combination of piperonyl cyclonene, pyrethrins, 


Two New Free Booklets on 
Farm Insect Control 


Tips on economical insect control — on the 
dairy farm and on the truck farm — are 
tained in two new free booklets available now 
from U.S.1. “Controlling Insects on the Dairy 
Farm” presents important data on Pyrenones* 

and includes frank 
discussions of: the 
dollar side of insect 
control; choosing an 
insecticide: how to 
apply insecticides; 
how to avoid toxic 


hazards and contami- | 
[ and 


nation of milk: 
effectiveness 
range of control. 
The new, informa- 
tive booklet on truck- 
crop insect control, “CPR,” presents data on 
the impressive results 
achieved in actual on- 
the-job tests of CPR 
conducted during 
1949. It also contains 
important information 
on just what insects 
CPR controls and how 
CPR prevents the haz- 
ard of toxic residues 
For free copies, write 
the Editor, U.S... 
Chemical News. 


and 


Methionine-Supplemented 
Soybean Meal Is Found 
Equivalent to Egg Protein 


Recent work at a leading eastern university 
has shown that the protein of soybean meal 
has a biological value equal to that of whole 


nine. The addition of approximately 0.2 per- 
cent methionine to soybean meal resulted in 
a protein which was retained as effectively by 
the animal as whole egg protein. The addition 
of whole eg 

meal and methionine did not further enhance 








and rotenone was thoroughly field-proved last 
year and test results show that CPR: 

1. Proved effective against a wide variety of 
insects, including certain destructive insects 


In 1949, their first season of commercial use, 
CPR-based insecticides proved they have the 
versatility needed for all-around, all-season 
truck-crop insect control. 


against which rotenone alone is not too effec- 
tive, such as the green clover worm, the dia- 
mond back moth and the imported cabbage 
worm; 
2. Demonstrated a killing potency six times 
faster than rotenone itself, with CPR effect- 
ing a kill in 12 hours and rotenone in 72 hours 
against the same insects; 
3. Indicated a more effective residual power, 
with CPR lasting from 5 to 6 days, and rote- 
none from 2 to 3 days, under field conditions. 
Prevents Toxic-Residue Hazards 
CPR Dust Base was introduced by U. S. 
Industrial Chemicals because of the apparent 
need of that 
toxicity with effectiveness. Growers can use 


an insecticide combined low 
CPR-based insecticides right up to and during 
harvest. No special processes are needed to 
remove deposits from CPR-treated crops. The 
washings ordinarily given to fresh vegetables 
before canning or packing are sufficient, be- 
cause CPR leaves no toxic residues. 
Nation-wide Tests 

Last year’s investigations of CPR dusts had 

the cooperation of 31 federal and state-sup- 


the value of the protein in the experimental | ported institutions and 15 actual or potential 


rations. The work was carried out on hogs | CUStomers In tests on insects 
using a diet made up of 10% protein derived | 


entirely from soybean meal. 


| etable crops, and ornamentals. 


destructive to small fruits, veg- 
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em Insect Control 


The dust was used in practically all sections 
of the country, both commercially and experi- 
mentally, throughout the The positive 
results against a wide range wy insect life are 
sufficiently to regard CPR Dust 
Base Materials as ideal general purpose in- 
secticides for use in the vegetable, small fruit, 
and ornamental field. 
CPR-based insecticides were 
particularly outstanding against the principal 


yeatT. 


conclusive 


shown to be 


This is what happens to healthy bean plants 
when Mexican bean beetles move in. Once an 
infestation reaches the pupae stage shown 
above, the damage is done. A treatment with 
CPR when beetles first appeared could have pre- 
vented it. 


insects affecting beans, including the Mexican 
bean beetle, the bean leaf beetle, 
clover worm and bean thrips — also against 
worms and loopers on cruciferous crops, flea 
beetles, blister beetles and many other leaf- 
eating Other recommendations for 
CPR formulations, made possible by reported 


the green 


insects. 
observations, include onion thrips, corn-eat 
worm, diamond back moth, melon 
pickle worm, squash vine borer, 
leaf tier, 


worm, 
omnivorous 
lygus campestris, asparagus beetle, 

and box-eldet bug, the latter 
ornamental pest. 


webworm, an 


ALCOHOLS 
Amy! Alcohol (Ilsoamy! Alcohol) 
Butanol (Normal-Butyl Alcohol 
Fusel Oil—Refined 
Propanol (Normal-Propyl Alcohol) 
Ethanol (Ethyl Alcohol) 
Specially Denatured—all regular 
and anhydrous formulas 
Completely Denatured—all regular 
and anhydrous formulas 
Pure—190 proof U.S.P., 
Absolute—200 Proof 
Solox*—proprietary solvent— 
regular and anhydrous 
ANTI-FREEZES 
Super Pyro* Anti-Freeze 
U.S.1. Permanent Anti-Freeze 
ANSOLS 
Ansol* M 
Ansol* PR 
ACETIC ESTERS 
Amyl Acetate—Commercial and High Test 


Buty! Acetate 
Ethyl Acetate—all grades 
Normal-Propy! Acetate 
OXALIC ESTERS 
Dibuty! Oxalate 
Diethy! Oxalate 
PHTHALIC ESTERS 
Diamy! Phthalate 
Dibutyl Phthalate 
Diethyl Phthalate 
Diisoocty! Phthalate 
OTHER ESTERS 
Diatol* 
Diethyl Carbonate 
Ethyl Chloroformate 
INTERMEDIATES 
Acetoacetanilide 
Acetoacet-ortho-chloroanilide 
Acetoacet-ortho-toluidide 
Acetoacet-para-chloroanilide 


is a paid advertisement 


U.S.I. CHEMICAL NEWS 


Uses Superheated Steam 


In Spray Painting 


Recent research experiments indicate use 
of superheated steam in spray painting instead 
of compressed air has these advantages: one 
pass application for 2 mils of film, and in- 
creased efficiency (less Boiler 
employed in the experiments is described as 
self-regulating and free of flame or fire haz- 
It is said to 
have no coils or tubes to burn out, 
to need replacing. 


overspray). 


ards and all low-water danger. 
scale, ¢ 


Sem Aldehydes 


thesis. Propionaldehyde condenses with itself 
to form an aldol which may be dehydrated 
and hydrogenated to yield 2-methyl pentanol, 
a hexyl alcohol of promise in the manufacture 
of With formaldehyde, propi- 
onaldehyde condenses to form pentaglycerol, 
a trihydroxy alcohol superior to glycerine and 
pentaerythritol for some uses. Polyvinyl pro- 
pional resins have properties similar to poly- 


plasticizers. 


vinyl acetal but better adapted to some appli- 
cations. 

Propionaldehyde may be used to modify 
thermosetting for which other alde- 
It may be oxidized 
to propionic acid or hydrogenated to n-propyl] 


resins 
hydes are raw materials. 
alcohol. Condensation with amines produces 
rubber accelerators. Reactivity of the material 
makes possible the synthesis of materials of 
interest to the pharmaceutical industry. 


Specifications 


Propionaldehyde Content by wt. ... 
Specific Gravity 20 20°C. (in air)... 
Color (ASTM D-268) 

Acidity, % by wt. as propionic 


96.0% min. 
0.803 to 0.809 
Water White 


Distillation Range 4°C., incl. 47.9 


Non-volatile matter, gm/100 «c., 


Max. 


Heavy Metals, % b by wt., 
(Calc. as Iron) 


PRODUCTS OF 


Ethyl Acetoacetate 

Ethyl Benzoylacetate 

Ethyl Sodium Oxalacetate 
ETHERS 

Ethyl! Ether, U.S.P. 


ACETONE — A.C.S. 
FEED PRODUCTS 


Choline Concentrates 
Curbay B-G* 
pt -Methionine 
Riboflavin Concentrates 
Special Liquid Curbay* 
U.S.1. 
Supplement 
Vacatone* 40 


Arochem*—modified types 
Arofene*—pure phenolics 
Aroflat—for special flat 


*Reg. U.S. Pat. Off. 


Ethyl Ether, Absolute—A.C.S. 


Animal Protein Factor 


RESINS (Synthetic and Natural) 


finishes 
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TECHNICAL DEVELOPMENTS 


Further information regarding the 
manufacturers of these items may 
be obtained by writing U.S.1. 


A new-type container for packaging toiletries, 
deodorants, medicinal and household creams and 
waxes, reportedly combi featur of the col- 
lapsible tube and the ver container. 
A twist of th ) ) said t 
force ingredi su nd out, leav *y linde r 
intact. Tube may be veeatly eI aie 4 and exact 
amounts required can be delivered each time 


the makers state (No. 569) 


An electric motor run continuously on a small 
flashlight battery, 11” high by 152” wide, has 
a speed of approximately 10,000 rpm on a 3-volt 
battery, the manufacturers claim. (No. 570) 


A new washable non- skid floor saan ¢ 
in deep-free s and refrigerators, s 
houses, hot 1 itchens, and hosp 5 
be unaffe cted by fruit juices, butte a 
blood. 


s id to 
m milk, and 


(No. 571) 


ran- 


To restrain oxidation of soaps an 
1, an ind 


cidity ind disco lo 
which can 1 be I 

soaps is av ss 

color to soaps or “to affect their effi 


To simplify spray painting and 
spray pattern’’ width fr 

an inch to over 12 inches, a r 
llable nozzle aa: 4- 
market. 


a contr 


the 


An automatic pipette for 
venient dispensing of li 
small quantities, will handle 

it is claimed. An ad tor can u the 
pipette 20 to 30 times per minute, according 
the makers. ~ (No. 574) 


A new stopper and unloading device { 
gency use on tank cars, said to st op w ld 
as soon as it is put in place bern \ 

of contents without necessity of unloadin 

head. (No. 575) 


An aluminum foil- backed wrapping paper for 

1portight packaging of ne ind spa parts is 
a »scribed as waterp! f, scuffpr f os istant 
to oils, greases, mild alkalies and a ;. (No. 576) 
For imparting fire-retardant 
types of cellulosic fabrics, a r 
-al composition is rep 


properties t all 
w low-cost chem 
lable. (No. 577) 
Viscosity measurements directly in centipoise 
units without need for calculati 

possible 

reproducib 

over its full 

plicable for 

tonian type. 


Aroplaz*—alkyds and allied materials 

Congo Gums—raw, fused & esterified 

Ester Gums—all types 

Natural Resins—all standard grades 
INSECTICIDE MATERIALS 

CPR Concentrates: Liquid & Dust 

Piperonyl Butoxide 

Piperonyl Cyclonene 

Pyrenone* Concentrates: Liquid & Dust 

Pyrethrum Products: Liquid & Dust 

Rotenone Products: Liquid & Dust 


INSECTIFUGE MATERIALS 
Indalone* 
Triple-Mix Repellents 


OTHER PRODUCTS 

Collodions 
Ethylene 
Nitrocellulose Solutions 
PiB*—Liquid Insulation 
Urethan, U.S.P. 
Special Chemicals 

and Solvents 


Lj =. JNOUSTRIAL CHEMICALS, INC. 
a * 


60 EAST 42ND ST., NEW YORK 


i7, MM. Y. BRANCHES 


IN ALL 


PRINCIPAL CITIES 








New Products and Developments 


Small Sized Aerosols 


Small sized aerosol containers 
made of aluminum are being sold 
in ready to fill 1 oz., 2 o2., 3 oz. 
and 4 sizes complete with pin 
and spring type valves and unat- 
— bottoms by the Sun Tube 
Corp. The valve consists of a poly- 
ethylene push button knob to 
which a gasket spring tube and 
metal pin are assembled. The con 
tainers may be filled by conven- 
tional equipment or can be han- 
dled by custom filling concerns the 
company states, After the con- 
tainer is filled the bottom is 
seamed into place. 


Glyceryl Mono Ricinoleate 


Glyceryl (mono) ricinoleate is 
now being produced by a new 
process according to Glyco Prod- 
ucts Co. Inc. which makes possible 
the production of an improved, 
lighter colored product not dis- 
persible in watef. It is offered also 
at a lower price than heretofore 
available. Its use as an emulsifying 
agent and stabilizer for water-in-oil 
emulsions is emphasized. It is also 
stated to be compatible with and 
may be modified with cationic and 
anionic surface active agents for 
use as an emulsifier for oil-in-water 
emulsions. 


Sales Motivators 


Sample sets of a new series of 
six “sales motivator” broadsides 
are being offered free to sales ex- 
ecutives by Belnap & Thompson 
Inc. The motivators feature a wide 
and varied selection of nationally 
advertised merchandise prizes in 
specific retail price ranges from $5 
to $70. Each broadside features 24 
to 31 merchandise prizes. ‘They are 
used for short period sales cam- 
paigns and as pep injectors for 
long range campaigns. 


Trade Literature 


Over 1000 new products and 
services are listed in the 1950 com- 
pilation of the Journal of Com- 
merce fifth annual new products 
survey. The products of over 60 
industries made by more than 750 
of the leading manufacturers are 
listed. The survey sells for 50 
cents. 


& Essential Oil Review 


Facts for Business Policy is the 
subject of a four page leaflet got- 
ten out by Arthur D. Little Inc. 
which will be sent on request. 
Among the subjects briefly treated 
are: Diversification and Growth, 
Distribution Policy, Revitalizing 
Product Lines, Potential Markets, 
Marketing Effectiveness, Product 
Acceptance, Appraising Trends 
and allied subjects. The purpose 
of the leaflet is to call attention to 
the service of the organization in 
making field surveys, and in aiding 
companies in reaching decisions 
on matters of strategic business 


policy. 


The chemistry of guanidine is 
the subject of volume 4 in the 
series of Cyanamid’s Nitrogen 
Chemical Digest which has been 
issued by the American Cyanamid 
Co. The guanidine structure is in- 
volved in a number of important 
synthetic pharmaceuticals etc. and 
because of the reactivity of the 
molecule it is of value to the re- 
search chemist. The booklet was 
written to call attention to the va- 
riety of chemical syntheses which 
are possible with this versatile in- 
termediate and to the number of 
industrial uses which have been 
found for various guanidine deri- 
vatives. 

Why Glycerine for Drugs and 
Cosmetics? is the subject of a 20- 
page booklet issued by the ota 
ine Producers’ Assn., 295 Madison 
Ave., New York, N.Y. that gives 
basic technical data to the chemist 
with interesting facts about usage 
for the non-technical buyer. U.S.P. 
glycerine has four major properties 
—as an humectant, a solvent, a 
sweetener and an antiseptic. ‘The 
booklet will be sent on request. 

A Guide to a Better Beginning 
is the way Florasynth Laboratories, 
1513 Olmstead Ave., New York, 
N.Y. refers to its new 28-page cata- 
log covering an extensive variety 
of flavoring, aromatic and essential 
oil material utilized in the proc- 
essing of foods, cosmetics and 
soaps. In addition to product list- 
ing, several categories include sug- 
gestions for the use of the product 
or complete breakdowns of the 
contents. The company represents 
Schmoller & Bompard, Grasse, 
France, in the United States. Co- 
pies may be had for the asking. 


A display guide for Spring and 
Summer featuring seasonal photo- 
murals, continuous design materi- 
als and three-dimensional display 
units all in color as well as stand- 
ard construction materials and 
novel display accessories has been 
issued by Sherman Paper Products, 
Inc. It gives ideas for building dis- 
plays at moderate cost. 


A manufacturers’, chemists’ and 
buyers guide is the way William A. 
Hoffman, Inc., 366 Broadway, New 
York, 13, N.Y. describes its raw 
materials for perfumers, soap mak- 
ers and flavor manufacturers. The 
company is exclusive distributor 
for T. Noirot & Cie, Nancy, France 
makers of concentrated juices, fla- 
vors and distilled concentrates; 
Francesco de Pasquale fu Santi, 
Messina, Italy, producers of citrus 
oils, fruit concentrates and jasmin 
concrete; and Joseph Wurth, Vi- 
enna, Austria distiller of Hinterse- 
ber’s Tyrolean pine oils, etc. 


The USSR Journal of Applied 
Chemistry is now available to 
American research laboratories and 
libraries in English translation. 
Subscribers to the English transla- 
tion will receive complete transla- 
tions of each 1950 issue within 
seven weeks after its arrival in this 
country. The Consultants nee 
is taking subscriptions at $80 
year. The Journal of Applied 
Chemistry of the USSR is also be- 
ing translated and the annual sub- 
scription in English translation is 


$95. 


The complete line of corrugated 
mailing and small shipping car- 
tons offered by Corrugated Paper 
Products Inc. is described in a two 
page leaflet which will be sent to 
anyone interested. 

How far can a state tax collector 
pursue a recalcitrant taxpayer is 
one of many questions answered 
in one of the recent issues of Taxes, 
a magazine issued by the Commerce 
Clearing House. 

D & O News, the interesting and 
informative house organ of Dodge 
& Olcott Inc., New York, N.Y. is 
one year old. The most recent is- 
sue had interesting articles on 
French perfumes and _ specialties 
and Mexican vanilla as well as 
other miscellany about executives 
of the organization. 
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Send the Right 
Message to the 
Right People 

Paid subscriptions and re- 
newals, as defined by A.B.C. 
standards, indicate a reader 
audience that has responded 
to a publication’s editorial 
appeal. With the interests 
of readers thus identified, it 
becomes possible to reach 
specialized groups effective- 
ly with specialized adver- 
tising appeals. 
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Rule of Facts 


HERE is no substitute for FACTS. That goes 

for measuring advertising values or making 

laboratory tests of materials for your factory. 
When you buy advertising space in a publication you 
have a cash investment in every copy of the issue that 
carries your sales message. Obviously some of the 
people who receive the paper are better prospects for 
your goods and services than others. Thus the distribu- 
tion of your advertising, via the publication, becomes 
a No. | factor in the success or failure of your invest- 
ment. To appraise a publication’s advertising value to 
your business therefore it is necessary to have all the 
facts about its circulation. 

Factual information regarding the identity, quality 
and size of business paper audiences is available to 
advertisers in the reports issued by the Audit Bureau of 
Circulations. The Bureau, a cooperative association of 
3300 advertisers, advertising agencies and publishers, 
has established standards for measuring circulations— 
maintains a staff of experienced circulation auditors to 
audit the circulations of publisher members—issues 
the information thus obtained in A.B.C. reports for 
space buyers to use in evaluating, comparing and 
selecting media. 

The audited information in A.B.C. business paper 
reports includes the answers to these questions: How 
much paid circulation? How much unpaid? What do 
subscribers pay? What is their occupation or kind of 
business? Were premiums used as circulation induce- 
ments? How many subscribers renewed? How many 
are in arrears? Where are the subscribers located? 

By using the audited information in A.B.C. reports 
in connection with market facts you can accurately 
judge media for its advertising value to your business. 
This business paper is a member of the Audit Bureau of 
Circulations. Ask for a copy of our A.B.C. report 
and then study it. 
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T is certain there will be no fur- 

ther development in the ‘Toilet- 
ries Trade Practice Rules proposal 
until next Fall. The Federal Trade 
Commissioners will close their 
docket for all proceedings of this 
nature on May 30, 1950. The new 
plan is founded on the basis of 
working in a manner similar to the 
way in which the Supreme Court 
functions. The Justices of the Su- 
preme Court quit their formal 
Court work at the end of May and 
resume their proceedings in the 
august chambers in the Fall. In 
the meantime they each take with 
them, wherever they may go, a 
mountain of work upon which 
they ponder and which they proc- 
ess in more tranquil surroundings 
than the simmering, stewing heat 
of the Capital. 

Chairman Mason has long 
striven to introduce into the func- 
tioning of the Federal Trade Com- 
mission something that is broadly 
parallel to the atmosphere of the 
Supreme Court. He conceives of 
the Federal Trade Commission as 
the business man’s ultimate court. 
He thinks, apparently very rightly, 
that the Federal Trade Commis- 
sioners can process the causes that 
come before them, and which are 
unfinished when summer comes, 
with much more benefit and profit 
to the business people involved, by 
doing as the justices of the Su- 
preme Court do. It is generally the 
opinion in the purlieus of the Fed- 
eral Trade Commission that the 
new Masonized practice will es- 
sentially speed up the whole ma- 
chine of the FTC, and will solve 
many problems of the part of the 
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economy that must depend upon 
the Federal Trade Commission for 
rulings and clarification of the in- 
numerable laws that burden the 
life of the business man. 


Reorganization of F.T.C. 
Planned During Summer 


The summer vacations also will 
enable the FIC organization to 
adjust itself to the reorganization 
which was announced in mid-May 
and becomes effective on June 1. 
At the moment, naturally, there is 
a good deal of dislocation because 
the changes require many adjust- 
ments. The object of the reorgani- 
zation is to eliminate delay in the 
handling of the cases; to promote 
cooperation with industry; to 
eliminate waste of effort and cost 
in litigated matters by simplifying 
investigations ol complaints with 
due regard to the preparation that 
must be made for trial. Finally, 
is the object to coordinate the eco- 
nomic investigations with which 
the FTC is charged by law with 
the preparation and trial of cases 
so that conditions which encour- 
age monopolistic development 
and practices will be treated in 
their incipiency. As is apparent, 
the whole object of the reorgani- 
zation is to formalize the cutting of 
corners. The Commissioners hope 
that the FTC organization will be 
able to proceed more directly and 
with less red tape routine. 


Men Who Will Make Up 
the Federal Trade Commission 


D. C. (Scott) Daniel, who has 
been Secretary and Executive Di- 
rector of the Commission, and Di- 
rector of the Bureau of Adminis- 
tration, stays where he is. Wil- 
liam T. Kelley, a veteran in the 
Commission, and an authority in 
business law, continues as General 
Counsel. Henry Miller, most inti- 
mately known to the cosmetic, 






by ARNOLD KRUCKMAN 


perfume and _ toiletries industries, 
as head of the Trade Practice Di- 
vision, has been advanced to the 
post of Associate General Counsel. 
He is to handle all the legal ques- 
tions relative to the cooperative 
work of the Commission. Miller is 
regarded as the best authority in 
the field. James A. Horton has 
been placed in charge of the Bu- 
reau of Industry Cooper ration with 
P. B. Morehouse, formerly Direc- 
tor of the Bureau of Stipulations, 
as his associate. The chief object 
of this Bureau is to work with in- 
dustry to find ways of wiping out 
unfair and deceptive trade _prac- 
tices. Mr. Morehouse succeeds Mr. 
Miller as Chief of the Division of 
‘Trade Practice Conferences, and is 
directly in charge of the work 
which formerly was administered 
by Mr. Miller. This means, natu- 
rally, that Mr. Morehouse will take 
up the negotiations with the cos- 
metic industry in regard to the 
Trade Practice Rules where they 
were left by Mr. Miller. Mr. More- 
house intends to keep closely in 
touch with the industry, both with 
those who visit Washington and in 
visiting gatherings of the industry 
wherever they may be held. 


Seeks to Make Demonstrator 
Requirements Workable 


The overall supervision of the 
program in which the industry is 
interested comes under Commis- 
sioner Carson. He will work for 
the people in the FTC and the 
people in the industry to attempt 
to find a solution to the problems 
more definitely posed by the Ar- 
den decision, and by the need for 
clarification of the demonstrator 
puzzle. The Federal Trade Com- 
mission is sincerely convinced that 
the businessman who is almost 
forced to use the service of dem- 
onstrators is just as eager to do it 
properly as are the law adminis- 
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tering bodies to enforce the law. 


The FITC commissioners, more- 
over, are wholly convinced that 
the law, as now on the books, is 
not workable and that some 
amendment must be secured from 
Congress to enable business to 
function properly and _ honestly. 
Under the new dispensation, there 
appears to be a very eager effort 
to work with the business man to 
secure this result. Consequently, 
there is littke doubt the Federal 
Agency will combine with the 
businessmen to secure appropriate 
new legislation. It is too much to 
hope that it will be enacted in this 
Session; but there is no doubt it 
will be one of the first Bills to be 
introduced in the next Session. 


Business Conditions in Northeast 


United States Analyzed 

This correspondent _ recently 
travelled from Washington to the 
Northeastern most point of Maine. 
Things apparently were humming 
so far as surface indications were 
concerned; but those who should 
know said that conditions really 
are slightly off. Some businesses, 
and some areas, in the Northeast- 
ern part of the United States, seem 
to be in worse stead than others. 
For instance, the Northeastern- 
most town of the United States, 
Eastport, Maine, for sometime has 
been classified as a distressed area 
with an official unemployment rec- 
ord of 45 per cent. 

We were told that overdrafts 
had increased surprisingly. ‘The 
average sum of the overdraft was 
small. The arresting aspect was 
the universality of the condition. 
Analysis revealed that the re- 
ported slowing-down of business in 
many instances was not actual cur- 
tailment but was absence of cash. 
Those who sell television sets, 
washing machines, — refrigerators 
and the many gadget things that 
go into the home, and which are 
bought on the installment plan, 
have large sales. Installment buy- 
ing has increased tremendously. 
is reflected in the constant expan- 
sion of the construction of homes. 


Outlook for General Business 
in the U. S. is Good 


It is curious that while through- 
out New England, New York, New 
Jersey and Pennsylvania, there is a 
sober sense of caution about busi- 
ness, the professional optimists in 
Washington, and elsewhere, who 
circulate the greatly increasing 
numbers of so-called private let- 
ters, insist that business is good 
and will be still better this year 
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and next. Almost all economists, 
and other specialists in Govern- 
ment, are convinced of net gain 
ahead. They tell us the backlog of 
orders is far greater now than it 
was last year. They point to the 
tremendous number of homes 
started the year past, and insist 
this building will continue for a 
number of years ahead. 

It is reported inventories are low, 
automobile construction constantly 
growing, and the demand for auto- 
mobiles is always increasing. ‘They 
tell us the consumer has much 
more income than he had in 1949. 
They say that the present unem- 
ployment, which is near five mil- 
lion, and which is expected to ap- 
proximate six million by July, will 
sharply decrease during the last 
six months of the year. 


Lester A. Barber Gets Status 
Under Civil Service 


Lester A. Barber, the specialist 
on essential oils and allied prod- 
ucts in the Department of Com- 
merce, one of the men in govern- 
ment best known to the industry, 
has finally obtained his status un- 
der Civil Service in the _profes- 
sional classification. This gives him 
permanence and substance in his 
place in government which he 
highly deserves. Congress depart- 
ment has been affected by a number 
of personnel earthquakes which has 
reduced the number of workers by 
thousands. Barber, among others, 
has been deprived of essential assist- 
ance, purely as a result of this over- 
all policy. 


Essential Oil Imports Up 
and Gum Imports Down 


Chief Lowell D. Kilgore of the 
Chemicals Division of the Office 
of Domestic Commerce reports 
that in January gums and balsam 
decreased in tonnage volume and 
that essential oil imports reached 
a new high. The gums, 2,591,437 
pounds, having an import value of 
$635,617.00 were 20 per cent under 
quantity arrivals in the preceding 
month. Gum arabic, and gum tra- 
gasol were off 56 per cent and 58 
per cent. Gum tragcanth recorded 
the largest tonnage since March of 
last year. Gum kadaya, also was up 
in volume. Balsam, during January, 
34,425 pounds valued at $29,089.00, 
was 140 per cent greater than in De- 
cember. The 11,692 pounds of sty- 
rax from Turkey, and 2,085 pounds 
from Honduras reflected the great- 
est increase. The total tonnage of 
essential oils was 1,114,290 pounds, 
89 per cent greater than the preced- 





ing month, in 79 per cent above 
the imports of January 1949. Only 
ten of the 37 oils listed in the table 
showed decreases for January of 
this year when compared with De- 
cember 1949. Citronella was the 
largest gainer, 172,162 pounds 
more than in December. The 289,- 
292 pounds of citronella oil re- 
ceived in January had an import 
value of $288,202. The oil came 
from Ceylon, Indonesia, China 
and Taiwan. China sent the 
greatest quantity, 238,492 pounds 
valued at $232,096.00. It is also re- 
ported cosmetic sales in 1949 in- 
creased 4.3 per cent over 1948, 
and 5.1 per cent over 1947. The 
sales for 1949 were $782 million 
while in 1948 they were $749,750,- 
000.00, and in 1947 they were 
$743,800,000.00. 


Citronella Exports From Indonesia 
Down Considerably 


Citronella oil exports from Indo- 
nesia during February 1950 were 
six metric tons valued at 56 thou- 
sand guilders. In January 1950, 
they sent us 24 metric tons valued 
at 236 thousand guilders. A metric 
ton equals 22,205 pounds and an 
American dollar equals 3.80 guild- 

‘They tell us that in 1949 Indo- 
nesia sent us 446 metric tons of cit- 


ronella oil valued at 2,162,000 
guilders. From Australia the De- 
partment of Commerce received 


word that only a small quantity of 
otto of boronia (absolute) is being 
produced. Before the War they 
sent us approximately 1000 ounces 
per year. The only firm producing 
boronia for export says there is no 
other flower type, or bouquet simi- 
lar in odor. Up to the present only 
wild-growing flowers have been 
used, but the Government botanist 
in Perth states that the common 
brown boronia, from which the oil 
is extracted, is very easily culti- 
vated. The cultivated variety will 
produce in three years. A thousand 
pounds of flowers will yield five 
pounds of oil. 


Israel Produces Three Million 
Boxes of Citrus Fruit 


Israel, during 1949-50, produced 
more than 3,000,000 boxes of citrus 
fruit. The Philippines, the first 
three months of this year, sent us 
127 thousand long tons of copra 
and cocoanut oil. Japan has some 
people in this country who are try- 
ing to sell us camphor oil, euca- 
lyptus oil, safrol, sassafras oil, and 
agar agar. Scotland also has sales- 
men over here who wish to sell us 
toilet articles. 
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Francois Goby Reports on Crop 
and Economic Conditions 


Francois Goby, director of Tom- 
barel Freres, Grasse, France, ar- 
rived in the United States May 19 
on the Ile de France on his 53rd 
crossing of the Atlantic ocean, for 
a stay of six weeks in the United 
States. 

Etienne Gaziello, director com- 
merciale of Tombarel Freres, who 
has been associated with the com- 
pany for 30 years, arrived by air- 
plane May 28 on his first visit to 





Francois Goby 


the United States in celebration of 
his anniversary. Both Mr. Goby 
and Mr. Gaziello spent most of 
their time in conference with exe- 
cutives of Tombarel Products 
Corp., New York, American agents 
of which Dr. Paul Muhlenthaler is 
president. Before returning to 
France Francois Goby attended the 
international convention of Rotary 
Clubs in Detroit June 18-22. Mr. 
Goby is president of the Rotary 
Club of Cannes, France. 

“France,” reported Mr. Goby, 
“is recovering fast economically 
and otherwise.”” This he attributed 
largely to the efhicient use of funds 
supplied under the Marshall plan 
combined with the common sense 
and industry of the people and a 
better balanced economy. Extrem- 
ists are losing influence and the 
monetary situation is much im- 
proved. 

He reported that the rose and 
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orange blossom crops have been 
harvested. Due to rainy weather 
the orange flower crop was short 
and the production of neroli will 
be about 20 per cent below nor- 
mal. The yield of rose flowers and 
the production of rose oil was simi- 
larly affected except that the 
amount of rose oil produced will 
be about 40 per cent below nor- 
mal. Prices are higher for both. 
Jasmin is sure to command higher 
prices this year and _ lavender 
which will be harvested in mid 
Summer has remained steady and 
there is no prospect of a decline in 
prices. 

Due to the pressure of business 
Mr. Goby was unable to visit his 
many friends in the United States 
and scheduled his return to France 
on the Ile de France for June 28. 
Mr. Gaziello flew back to France 
June 18. 


Curl Shampoos Ruled Subject 
To 20% Tax 


Curl shampoos are subject to the 
20% cosmetic tax even though they 
contain more than 5% saponaceous 
matter, according to a recent rul- 
ing by Charles ]. Valaer, Deputy 
Commissioner of the Bureau of In- 
ternal Revenue. In a letter to Ja- 
cob Reck, counsel for the National 
Beauty and Barber Mfr’s Assn., 
Mr. Valaer maintained that since 
Shampoo-Curl and Tru-Curl are 
advertised and sold for curling the 
hair as well as cleaning it, they are 
toilet preparations and are subject 
to tax. Mr. Valaer also ruled that 
dry shampoos are taxable when 
they contain no more than 5% of 
Saponaceous matter. 


National Beauty Trades Show 
in New York August 27-29 


Plans for the national Beauty 
‘Trades Show to be held in the Stat- 
ler hotel, New York, August 27-29 
are well advanced according to a 
report by L. A. Freiberg, managing 
director of the show. 


Warns Business Men to Watch 
Their Trade Associations 


“It is an unhappy fact,” said 
Senator William Benton, who 
formerly did notable work for 
some of the largest companies in 
the toilet goods and allied indus- 
tries, ‘‘that American business men 
today to too great an extent are ab- 
dicating their responsibility and 
often their thinking about big key 
problems to trade association ex- 
ecutives whom they would not hire 
in their own companies. 

“They are allowing these trade 
associations to make statements in 
their behalf which they would 
never permit the treasurer of their 
own company or the vice president 
of their company to make even on 
behalf of their own individual 
businesses.” 

Continuing his speech in the 
senate Sen. Benton said “I have ob- 
served these trade associations, 
have belonged to some of them 
and know their weaknesses. I think 
it is imperative for the country, 
particularly for the business 
groups, to understand the situation 
better if they want to be more effec- 
tive and more constructive in their 
work with the federal government 
and notably with members of Con- 
gress." He cited several examples 
to enforce his remarks. They 
pointed the way to effective work 
with the government. 


German Ammoniated Toothpastes 
To be Shown at Trade Fair 


Ammoniated toothpastes and 
powders produced in Western Ger- 
many will be displayed at the In- 
ternational Trade Fair, Chicago, 
August 7-20, according to Henry 
Abt, American Director of the 
Assn. for German Export in the 
U.S. The West-German pharma- 
ceutical and cosmetic industries 
have again begun quantity produc- 
tion and exported over $514 million 
worth of pharmaceuticals and 
about $50,000 worth of quality cos- 
metics. 
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Dow Chemical Co. to Operate 
Bush Aromatics as a Division 


The Dow Chemical Co., Mid- 
land, Mich. has acquired Bush Aro- 
matics Inc. of New York in order to 
better coordinate chemical research 
with customer needs according to 
an announcement by Dow Presi- 
dent Leland I. Doan. 

The newly acquired firm will 
function as a division of the Dow 
Chemical Co. under the direction of 
Dr. Arthur Behr who has been di- 
rector of aromatic research for Dow 
for the past decade. 

Ernest Briggs, Jr., present aro- 
matic chemical sales head at Dow 





tions it appears that there are 
123,230 beauty shops in the United 
States. The 1949 census of beauty 
shops has as yet not been issued by 
the Bureau of the Census. 


Fleuroma, Inc., Expanding, takes 
Over Demont Laboratories Inc. 


Fleuroma, Inc., New York, pro- 
ducers of perfume oils and_ basic 
aromatic specialties, announces the 
appointment of Dr. Michel Demont 
as chief chemist of their recently 
acquired chemical laboratories, for- 
merly Demont Laboratories, Inc. 
The laboratories continue to oper- 
ate at their present location, 155 


B. T. Bush Discusses Plans with Ernest Briggs Jr. and Dr. Arthur Behr 


will be responsible for sales accord- 
ing to Mr. Doan who added that his 
company felt fortunate to be able to 
retain the services of Burton T. 
Bush, president of Bush Aromatics. 
Mr. Bush is well known throughout 
the industry and will serve in an 
et ( apacity. Edward A. Bush 
and B. T. Bush, Jr., will continue as 
sales vine ol the new divi- 
sion. 

The new division will continue 
to be exclusive U.S., Canadian and 
Cuban representatives of Synarome 
of Paris. Sales offices continue at 136 
Liberty St., New York and adminis- 
trative offices and plant will be 
oe at 629 Grove St., Jersey 

City, N.J. 


Beauty Shops in United States 


Now Number 123.230 


From figures obtained from state 
cosmetology boards in all but six 
states and from surveys in the miss- 
ing six states by beauty publica- 
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Waverly Place, New York, as a di- 
vision of Fleuroma, Inc. The offices 
and perfume laboratory remain at 
73 Sullivan Street, New York. 

Dr. Demont, a graduate of both 
La Sorbonne and the University of 
Caen, Paris, brings with him an en- 
viable record of outstanding devel- 
opments in the field of aromatic 
chemistry, originally in France and 
more recently in this country. Wal- 
ter Lengsfelder, president and _per- 
fumer of Fleuroma, Inc., in close 
collaboration with Dr. Demont, 
plans to extend the firm’s research 
in the field of new aromatic bodies 
for the exclusive use in the com- 
pany’s perfume specialties. 

According to a statement by 
Emanuel Poons, general manager, 
the operations of the new laborato- 
ries have been completely inte- 
grated with the current activities of 
the company. Rupert C. Watson 
continues to direct the sales depart- 
ment of the expanded Fleuroma in- 
terests. 


Robertet Develops New Method 
For Extracting Floral Oils 


The new method of extracting 
floral oils by means of butane gas 
developed by Maurice Maubert and 
E. P. Meunier of P. Robertet et Cie, 
Grasse, France, marks a forward 
step in the science of extracting 
floral oils according to Shaw Mudge, 
manager of the American branch 

Robertet, Inc., New York, who 
has just returned from an airplane 
trip to the parent company in 
Grasse. 

“By employing the new method a 
more delicate and more faithful 
odor results” Mr. Mudge reported. 
“The problem of floral waxes does 
not occur in the new process and it 
is so efficient that floral oils pro- 
duced by it are reasonably priced. 
Moreover it makes possible the ex- 
traction of oils from exceedingly 
delicate flowers such as lily of the 
valley, lilac and honeysuckle. The 
latter, as yet are not available in- 
dustrially. The response of the 
trade both here and abroad to the 
floral products extracted by the new 
method has been outstanding. : 


Stuart Brothers Co. Now Sales 
Agents for Chiris in Canada 


Stuart Brothers Co. Ltd. of Mont- 
real has been appointed sales agents 
in Canada for the Antoine Chiris 
Co. The concern was founded in 
1870 and is one of the oldest flavor 
manufacturers in Canada. 

Fred Shoninger, president of 
Antoine Chiris Co. who directs 
operations of the company in Eng- 
land as well as in the United States, 
has just returned from a month's 
stay in England. 


Jinx Falkenberg and Hans 
Groenhoff Guests of CIBS 


Jinx Falkenberg, of radio and 
newspaper fame, and Hans Groen- 
hoff, aviation and fashion color 
photographer, were the guests of 
honor of the Cosmetic Industry 
Buyers & Suppliers Association at 
the May luncheon. Miss Falken- 
berg talked on her experiences 
while entertaining soldiers in the 
China Burma area during the war. 
Mr. Groenhoff, recently appointed 
director of Colonial Airline’s - 
ture service bureau, exhibited sev 
eral aviation photographs and 
fashion pictures. 

Many of the outstanding ladies 
of the cosmetic industry attended 
the association luncheon as guests 
of members. 
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Norman F. Dahl Elected 
President of Bourjois 


Norman F. Dahl was elected 
president of Bourjois, Inc. at a re- 
cent meeting of the firm’s board of 
directors. Mr. Dahl was formerly 
vice-president in charge of sales and 





Norman F, Dahl 


advertising, and before that was 
president of Prince Matchabelli. 

Paul Douglas resigned as_presi- 
dent of Bourjois due to ill health. 
He was named vice-chairman of 
the board however, and will again 
take an active part in the manage- 
ment of Bourjois when he has re- 
covered from his illness. 


Verona Chemical Co. To 
Distribute Sozio Products 

The Verona Chemical Co., New- 
ark, N.J., has been appointed ex- 
clusive U.S. distributor for prod- 
ucts made by J. & E. Sozio, Grasse, 
France. The French firm produces 
essential oils, resinoids, and abso- 
lutes. 


Heads of British Fragrance 
Bureau Announced 


The newly tormed Fragrance 
Bureau, the British counterpart of 
the Fragrance Foundation, has an- 
nounced that T. Lyddon-Gardner, 
managing director of Yardley Ltd. 
will be its chairman. The organiza- 
tion’s secretary will be D. R. Col- 
lins, managing director olf Goya 


Ltd. 


Stanton Laboratories Opens 
New Plant in Bristol, Pa. 


Stanton Laboratories went into 
full production May 15 in its new 
plant in Bristol, Pa.. N. L. Fields 
executive vice president reports 
that months of careful planning, 
engineering and chemical research 
were involved in constructing the 
new plant. A completely instru- 
ment controlled, continuous proc- 
ess method of manufacture, em- 
ploying advanced methods of vac- 
uum distillation was provided, he 
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reports, to insure a uniform stand- 
ard of purity and increased produc- 
tion capacities. The company spe- 
cializes in the manufacture of dis- 
tilled thioglycolic acid, ammonium 
thioglycolate and sodium __ thio- 
glycolate. 


Lower Air Shipping Rates 
For Cosmetics Now in Effect 


Substantially lower air freight 
rates on cosmetics are now in effect 
on eastbound shipments from nine 
western cities to major mid-west 
and eastern communities served by 
United Airlines, according to E. L. 
Dare, manager of air cargo sales 
for United. The reductions of 20 to 
10 per cent are designed to stimu- 
late eastbound shipments, which 
have always been lower than west- 
bound traflic. 


Paul Marin Made Chevalier 
of Legion of Honor 


Paul Marin, director of 
lissements Charabot & Cie., Grasse, 
France, was awarded the rank of 
Chevalier of the Legion of Honor 
by the French government at re- 
cent ceremonies. He was given the 
award in token of his military serv- 
ice in two wars, first as a lieutenant 
in 1914-18 and later as a captain 
in the recent war. He won the 
Croix de Guerre and a citation for 
his service in each war. 


Etab- 


Dallas Department Store as 
Arbiter of Fashion 


Choosing Neiman-Marcus, a Dal- 
las, Texas, department store as the 
foremost arbiter of American 
fashion, Norman Myer, chairman 
of Myer Emporium Ltd. of Mel- 
bourne and Adelaide, Australia, 
the largest single retailing opera- 
tion in the British empire, has se- 
lected it to assemble the best in 
American fashion for presentation 
in Australia. A group of models 
with clothes and accessories will 
travel 9,575 miles to make showings 
during July and August in the 
principal Australian cities and will 
return via Europe. 


Quality Protection to be Theme 
of Western Packaging Show 


“Quality Protection” has been 
selected as the theme for the nine 
conference sessions to be held in 
conjunction with the third Western 
Packaging and Materials Handling 
Exposition, to be held August 16 
through 18 in’ San_ Francisco’s 
Civic Auditorium. Nine speakers 
for the conference sessions will be 
chosen at the next meeting of the 
Conference Council. 


T.G.A. Opposes Contact Com- 
mittee to Deal with Government 


In a letter to the publisher of this 
journal S. L. Mayham, executive 
vice president of the Toilet Goods 
Assn., writes: 


“IT noticed in the column written 
by deN avarre entitled ‘Desid- 
erata,” a suggestion that a “contact 
committee” be established to deal 
with the Food & Drug Administra- 
tion and the Federal Trade Com- 
mission along the lines of the 
Pharmaceutical contact committee 
which has worked quite success- 
tully for some years. 

“Inasmuch as the T.G.A. Scien- 
tific Section was mentioned as pos- 
sible participants in such a com- 
mittee, I thought I should place 
clearly on record the views of the 
T.G.A. toward the establishment of 
such a group. 

“The T.G.A. believes that the 
formation of such a group is com- 
pletely unnecessary and highly un- 
desirable from every _ possible 
standpoint. The relationship be- 
tween the cosmetic industry and 
the Food & Drug Administration 
and the cosmetic industry and the 
Federal Trade Commission is such 
that no committee could do any- 
thing but deteriorate the situation. 
‘The industry has never been in the 
unfortunate position that the drug 
industry was in at the time when 
its joint committee was established. 
No one in this industry, with the 
possible exception of a few selfish 
individuals who would desire what 
little glory might be attached to 
a committee membership, so far as 
I know, desires the establishment 
of such a committee or favors it. 
Through my close contact with au- 
thorities in W ashington, I am sure 
that they do not favor it. I think 
even the proposal of the establish- 
ment of such a committee is a dis- 
service both to the government and 
to the industry which has worked 
at all times in complete harmony 
with regulatory authorities. 

“IT was sorry to see deNavarre 
bring this up in his column and 
hope you will make clear to your 
readers that the T.G.A. is not in 
favor of any such a move.” 


Arrow Laboratories Executives 
Named to Connoisseurie Board 


Ralph Bernstein, president of 
Arrow Laboratories, and Eric Eich- 
wald, vice-president and_ chief 
chemist for the firm have joined 
the board of directors of F. H. Con- 
noisseurie, Inc. of New York, man- 
ufacturers of Mary Lynn Products. 
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STANDARD SYNTHETICS 


Barnes, London, England. 
Cable address: — Standchem, London 


Finest Essential Oils 


AGENTS IN U.S.A. 


LTD. 


Cloves, Cassia, Geranium, Juniper, Lavender, Lav- 


andin, Italian Lemon, Orange, Bergamot, Spike 
Lavender, Rosemary, Pine Needle, Sage, Lime, 


Vetivert — etc. 





Also all Aromatics, By-Products, and Raw Mate- 


rials for Perfumery. 


BERJE CHEMICAL PRODUCTS, INC. 
359 West Broadway, New York 13 





+ 


WE CAN SUPPLY the 


Chemical Formulary (Bennett) VIII 


Chemistry and Manufacture of Cosmetics (de Na- 
varre) 


Condensed Chemical Dictionary 


Cosmetic Dermatology (Goodman) 


Cosmetics and How to Make Them (Bushby) ..... 
Drug & Specialty Formulas (Belanger) ......... 


Emulsion Technology—a symposium 


The Essential Oils (Guenther) Vol. I .......... 
The Essential Oils (Guenther) Vol. II 


The Essentials Oils (Guenther) Vol. III 


Fundamentals of Detergency (Nevin) .......... 
Hanley’s 20th Century Book of Formulas, Proe- 
esses & Trade Secrets 


How to Make and Use a Small Chemical Laboratory 


Introduction to Emulsions (Sutheim) ........... 
The Law of Foods, Drugs & Cosmetics (Toulmin) 
One large volume, 1460 pages 


Modern Cosmeticology (Harry) 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
! 
Flavor (Crocker) 
| 
| 
| 
| 
| 
| 
| 
! Book Department: 
| 

+ 
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7.00 


10.00 
10.00 
3.00 


5.50 


4.00 


Send remittance with your order. 





FOLLOWING BOOKS 


Modern Cosmetics (Thomssen) ...............- 8.00 
Ieetional Permeebaty, VEEL. ccc cciccccncccsiccces 7.50 


Natural Perfume Materials (Naves and Mazuyer) 6.75 


Perfumes, Cosmetics & Soaps (Poucher) 


Vol.I Raw Materials Dictionary ............ 8.00 
III Treatise on Cosmetics ................ 7.00 
Porfames & Spices (Verril) ..00cscecscccccns 3.50 
Pharmaceutical Selling, Detailing & Sales Training 
ID) 5 ioe eka unease whe en en ee 4.50 
Practical Emulsions (Bennett) ...............+. 8.50 


Principles & Practice of Beauty Culture (Wall) .. 6.00 


Science & Art of Perfumery (Sagarin) .......... 3.00 
Soaps & Detergents (Thomssen & McCutcheon) .. 9.00 
Biekee eek (ENG) occa soc cisiesce cece noasia 6.50 
Surface Active Agents (Scliwizrtz & Feory) ........ 10.00 
Synthetic Food Adjuncts (Jacobs) ............. 5.50 
US OR TY oxo ie sricancdeevascanis 20.00 
Cs S. Pe een, BEN nx oven ovvesicienesaaan 8.00 


Foreign postage extra 


MOORE PUBLISHING CO. 


9 E. 38th St., New York 16, N. Y. 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
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Helen Neushaefer Distributes 
To Supermarkets 


The Helen Neushaefer line of 
lipstick and nail polish is being dis- 
tributed to super markets by A. 
Sartorius & Co., College Point, 
N.Y., manufacturers of the Neu- 
shaefer line. Mrs. Neushaefer 
rented space at the Super Market 
Institute convention in May and 
ran a full page advertisement in 
Super Market Merchandiser maga- 
zine to announce her exhibit. To 
promote her products, she is offer- 
ing special display cabinets at no 
extra charge to stores buying sufh- 
cient amounts of her products. 

Mrs. Neushaefer’s advertising 
and display booth emphasized the 
high profit available to sellers of 
her line and played up the offer of 
a free display cabinet. According to 
her, response on the program was 
very encouraging, with chains of 
30 and 40 outlets in the mid-west 
and west requesting her products. 


Customs Curb on Perfumes 
Due August 1 


Beginning August 1 travelers 
will be permitted to bring only one 
bottle of each foreign made _ per- 
fume of fragrance product bearing 
an American-owned trade mark, it 
was announced recently at T.G.A 
convention. The action is the re- 
sult of agreement by 20 manufac- 
turers to follow a uniform practice 
under the provisions of Rule E of 
the Customs Bureau. The rule is 
based on Section 526 of the Tariff 
Act of 1930 concerning protection 
of trade marks. 


Annual Summer Party of Cosmetic 


Credit Men June 23 


The annual Summer party of the 
Drug, Cosmetic & Chemical Credit 
Men’s Assn. is to be held at the 
home of Nat Otte, the popular 
group secretary and at the Riviera 
Beach Club, Port Washington, L.L., 
June 23. 


Sagarin Cites Perfume 
Uses in Many Industries 


Edward  Sagarin, advertising 
Inc., New York, showed the impor- 
tance of perfumery to industries 
other than the cosmetic field at a 
recent address before the Western 
Connecticut Section of the Ameri- 
can Chemical Society in Stamford, 
Conn. 

Mr. Sagarin pointed out that 
products such as many textiles, fab- 
rics, inks, and many others would 
be unacceptable were it not for 
perfume additives which effectively 
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mask the malodorous properties in- 
herent in them. He also outlined 
the broadened horizons of perfum- 
ery in current years made possible 
by scientific research and industrial 
expansion. 


TGA Committee to Examine 
Public Relations Activities 


The Toilet Goods Assn. has ap- 
pointed a special committee to 
study possibilites for expanding the 
groups work to cover public rela- 
tions for the toilet goods industry 
and its products. 

Chairman of the committee is 
Norman F. Dahl of Bourjois, Inc. 
Members include H. L. Brooks, Al- 
exandra de Markoff Sales Corp.; € 
A. Pennock, Hudnut Sales Co.; J. S. 
Wiedhopf, Parfums Ciro, Inc.; 
Robert P. Johns, Jacqueline Coch- 
ran, Inc., Mrs. —_— Bell, Muriel 
Bell, Inc.; and J. I. Poses, D’Orsay 
Sales Co. , 

New Ceramic Labelling 
Plant Begins Work in Baltimore 

Glasscrafters, Inc. has recently 
begun ceramic labelling and deco- 
rating operations on glass con- 
tainers in a new building on the 





New Glasscrafters Plant 


property of the Carr-Lowrey Glass 
Co., Baltimore. The new firm is 
owned jointly by Carr-Lowrey and 
the W. Braun Co. of Chicago. 


Flett Presides at American Insti- 
tute of Chemists Meeting 


Lawrence Flett, president of the 
American Institute of Chemists, 
presided the meeting of the as- 
sociation in the Hotel New 
Yorker, May 11 and 12. Reports 
on flavor and cosmetics and other 
things developed by chemists to im- 
prove every phase of living were 
made. 





Among Our Friends 


EDWARD A. OLDS III is the 
new president of Packer's Tar 
Soap, Inc., New York, N.Y. 


RICHARD D. WEBB, son of R. 
R. WEBB of W. J. Bush & Co., 


New York, has been elected presi- 
dent of the Duke University 
Young Republican Club. His elec- 
tion gives him a membership in the 
Durham County (North Carolina) 
Republican Executive Committee. 


WILLIAM LAKRITZ, _ presi- 
dent of Florasynth Laboratories, 
Inc., and Florasynth Ltd. (Canada) 





William Lakritz 


recently returned from a trip to 
England and Europe. In France he 
visited Grasse to see the distillation 
of rose and orange flowers. 


MAXWELL BOWER has re- 
turned to Milkmaid, Inc. as sales 
manager, a position he previously 
held for ten years. 

HEINZ MESSTORFF, general 
manager of Empresa Importadora, 
S.A., Mexico City has returned to 
Mexico after visiting New York 
and attending the Toilet Goods 





Heinz Messtorf} 


Assn. Convention. His firm is sole 
distributor in Mexico for Fritzsche 
Brothers’ line of flavors, perfume 
raw materials and related products. 

JOHN P. GREIVELDINGER 
has been appointed Production 
manager for the firm’s corrugated 
box divisions and WILLIAM H. 
was appointed manager of Robert 
Gair’s Thames River division at 
New London, Conn. 
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ragrances 
that help sales 


Culrodor 


Rich and exotic, Cuirodor has almost 
limitless use . . . a long-lasting and 
distinctive base for a scent of mellow 
tobacco . . . for perfumes and toilet 
waters of an Oriental type . . . and 
for imparting warmth to many fra- 
grances. For quality that is exceptional 
at a price that is moderate, send for a 


working sample. 


Fleuraldine 


Soft, delicate, and characteristically 
French, this modern Aldehyde creation 
will enhance the finest floral fragrances. 
As a flowery note for heavier composi- 
tions . . . as a base for your own 
formulas . . . as a compound for per- 
fumes, toilet waters and cosmetics .. . 
Fleuraldine is an inspiration, Its dis- 
tinction, its quality and its reasonable 
price warrant your sending for a work- 


ing sample. 
* 


Creators of the finest perfume bases 


for every purpose, in every price range. 


Essential Oils 
Perfume Materials 
Aromatic Chemicals 





OR 
601 WEST 26th STREET, NEW Y 
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, VERONYL 


a well-known specialty by 


—. 


SYNAROME 


of Asnieres. France 


VERONYL is the truly fine addition 
to your Eau de Cologne. It gives the 
effect of a citrus overtone with an 


underlying, persistent sweetness. 





Five percent of VERONYL in your 
cologne base will add a strength 
and a richness which shows the 
economy of this $36 product. 

Send for your sample of VER- 
ONYL, or for a balanced cologne 


containing VERONYL. 


BUSH “RET 


136 Liberty Street 
New York 6, N.Y. 


St. Louis Chicago ‘ 
—7 C. Weiler & Co. David Freeman i 
8003 Forsythe Blvd. 218 E. Huron St. 
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MISS CLARE |. GINCEL, 
credit manager of Givaudan-Dela- 
wanna, Inc., has just returned from 
a three week trip to Los Angeles, 
Calif. to attend the 54th Annual 
Credit Congress of the National 
Assn. of Credit Men. The meeting 
was attended by over 2,000 dele- 


RES oe 
Gr x P 





Miss Clare 1. Gincel 


gates. Miss Gincel is a member of 
the Advisory board of the Drug 
and Chemical Group of the New 
York Credit Men’s Assn. and the 
trip marked her 25th year with 
Givaudan. 

MRS. EMILY WATSON, presi- 
dent of Gini Products, Los Angeles, 
manufacturers of Pinwae Perma- 


nent, has been visiting New York to 
contact retail outlets, representa- 
tives, and beauty editors. 


HAROLD J. EDMON, manager 
of the Naugatuck Aromatics divi- 
U.S. Rubber Co., has re- 
turned from a six week trip through 
Europe. Mr. Edmon visited sup- 
pliers in France, Italy, Germany, 
and England. 


sion of 


H. GREGORY THOMAS presi- 
dent of Chanel, Inc. was honored 
at a luncheon given by the board 
of directors of the Toilet Goods 
Assn., celebrating his wedding. 
GERARD J. DANCO acted as 
master of ceremonies. 


LEE H. BRISTOL, president of 
the Bristol-Myers Co., Hillside, 
N.J. who was born on November 
11, later to be Armistice Day, was 
the subject of an amusing inter- 
view on his splendid work in de- 
veloping sales of the company’s 
products by various types of me- 
dia, in a recent issue of the New 
York Herald-Tribune. 


HARRY J]. LEHMAN, head of 
the Wildroot Co. has been  ap- 
pointed to a policy forming group 
for the 1950 drive of the Buffalo 
Community Chest. 





| (Quality — 


VAUGHAN has 
been named vice-president and 
treasurer of Jacqueline Cochran, 
Inc. and Parfums Charbert, Inc., 


JOSEPH W. 





Vaughan 


New York, Mr. Vaughan was for- 
merly controller and manager of 
the company’s factory in Newark. 


NORMAN W. F. KLEIN has 
been appointed director of the Ex- 
port department of Morehouse In- 
dustries with headquarters in Los 
Angeles, Cal. Mr. Klein is a native 
of Holland and was educated in Eu- 
ropean technical schools and uni- 
versities; and has had much ex- 
perience in export work. At 
present in company with George 
E. Missbach, general sales manager 


METAL CONTAINERS and CLOSURES 


by 


BRIDGEPORT 


* = Perfume Vial Cases and Caps 


Vanities Powder Boxes 

Jar Caps 

Bottle Caps Lip Brushes 

Dry and Paste Rouge Cases Drawn Talc Containers 


Lipstick Containers—Swivel, Slide, Automatic 


and 


Other Special Metal Products for the Cosmetic Industry 


THE Bripceport Meta. Goops Mec. Co. 


BRIDGEPORT 


Established 1909 


CONN. 
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IF YOU HAVE A 
CHALLENGING COSMETICS PROBLEM— 


—calling for product improvement to halt 


lagging sales or 


—wish to safeguard volume with a new 
item in home permanent-wave kits, hair 
conditioners, creme shampoos, anti-per- 


spirants or deodorants for example or 


—seek a discriminating (private label) 
formula carefully compounded, pack- 
aged and labeled—with costs mini- 
mized but with quality, consistency and 


ro) [ol mmare olla l Lilt: moe 


—then you can turn with confidence to 
this concern with 40 years experience 
as private label specialists. 


Ler Darel ll troll M ili te Raila) 
ele all eet oa le eo lg 
disposal the finest in laboratory and 
lee ale Me ela tee ME Mets] 
uae er ZL Me 
mation gladly furnished without 
OT Ta 
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SPILLPROOFS 
i) elie Lower Left 
Plain Round (1 dr.) Atala at > Mey 11 a) 


Top Right Lower Right 
Plain Round (1 '/2 dr.) Watch Case (1 dr.) 


T 


— “ 


SPILLPROOFS IN METAL 
Plain round (1 dr.) encased in highly polished 
Brass container with flush cap. Tarnish~ Proof 


RICHFORD CORPORATION 
Byemee 251 FOURTH AVENUE -N. Y. 3, N. Y. 


PEND «TRADE MARK ee 
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of the company, he is in Europe 
visiting the company’s foreign rep- 
resentatives. 


Obituary 
Rudolf Fischer 


Rudolf Fischer, general manager 
of Helen Neushaefer Cosmetics, 
Inc. died recently at his home in 
Queens County, New York. He was 
58 years old. 


C. L. Rice 


C. L. Rice, head of Luzier, Inc., 
Houston, Texas, died recently in 
Kansas City, Mo., during a business 
trip. He was 61 years old. 


Eugene Muller 


Eugene Muller, general manager 
of J. Mero & Boyveau, Grasse, 
France died at his home there re- 
cently. He was about 70 years of 
age. He was well known in the 
United States and had made 29 
trips here in the last 50 years. His 
last trip was made in March and 
when he sailed April 15 for France 
he had made 58 crossings of the At 
lantic ocean. For many years his 
company was represented in the 
American market by Dodge & OI- 
cott Inc. 


FOR SOMETHING 


BETTER! 





Rene Maurice Gattefosse 


René Maurice Gattefossé, well- 
known chemist and writer on cos- 
metics, died recently in French 
Morocco at the age of 69. M. Gat- 
tefossé was the author of 29 books 
on cosmetics and perfumery as well 
as Numerous magazine articles and 


René Maurice Gattefosse 


several books in other fields. He 
was the founder and editor of La 
Parfumerie Moderne, a_ French 
magazine. 

M. Gattefossé was a pioneer in 
the isolation and use of many 
chemicals and essences which have 
now become standard. He _pro- 


duced the first terpeneless oils 
made in France and worked to im- 
prove French oils and solvents. 

His first work was the Formu- 
laire de Parfumerie which had its 
first edition in 1906. His last com- 
plete book was the Technique of 
Beauty Products, which was pub- 
lished in London in 1949. At the 
time of his death he was preparing 
a book on the use of odor in medi- 
cine. 


Dr. Frederick W. Brown 

Dr. Frederick W. Brown, vice 
president and technical director of 
D. W. Hutchinson & Co., New York, 
N.Y. died May 21 while visiting his 
son in Palermo, Maine. He was 70 
years old and is survived by his 
widow and three sons. He had been 
with D. W. Hutchinson & Co. for 16 
years and prior to that his entire 
professional life was spent in the es- 
sential oil and its related industries. 
Clarence Lever 

Clarence Lever, head of Lever 
Bros. of California, died recently 
in Los Angeles. He was 49 years 
old. Mr. Lever was formerly vice 
president and sales manager for 
Sutho Suds Corp., Indianapolis 
and before that was district sales 
manager for General Foods Corp. 





Ve SING Das 


CHOLESTEROL IN ITS MOST ACTIVE AND EFFICIENT FORM 


are Offglwrally verrer 


NON-IONIC EMULSIFIERS, EMOLLIENTS AND PENETRANTS 


The AMERCHOLS are surface-active agents which are Naturally good for the skin. Of 


Natural Origin, they represent odorless, color-free forms of cholesterol and related rare 
sterols which we isolate in purified form from animal tissues. They are stable in the 
presence of acids, alkalies and most drugs. 


WE KNOW OF NO CASE OF ALLERGY DUE TO AN AMERCHOL 


For complete information write on your company letterhead for your copy of our technical 
booklet. Contains valuable data on the use of the Amerchols in O/W and W/O 
emulsions. Formulas for all types of creams, lotions, hair preparations, etc. 


Our Research Laboratories are available to you for advice and information at all times. 


Have you tried AMERCHOL L-101 Liquid Cholesterol Penetrant for your hair preparations? 


AMERICAN CHOLESTEROL PRODUCTS 


ee ee ee ee a 


MILLTOWN 
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OIL ORRIS ROOT LIQUID ABSOLUTE 
ORRIS CONCRETE 
ORRIS OLEORESIN (Resinoid) 


Experience demonstrates that none of the substitutes for Orris 
is wholly satisfactory in giving the characteristic Orris note. 
It is therefore fortunate that these well known Bush specialties 


are now readily available. 


W. J. BUSH & CO.,, Inc. 


ESSENTIAL OILS... AROMATIC CHEMICALS .. . NATURAL FLORAL PRODUCTS 
11 EAST 38TH STREET, NEW YORK 16, N. Y. 


LINDEN, N. J. NATIONAL CITY, CAL. 
LONDON MITCHAM WIDNES 

















MACK PLASTIC 
MOLDED CLOSURES 
AND PACKAGING 
SPECIALITIES 


| STANDARD SIZES DELIVERED FROM 
STOCK — FAST SERVICE ON CUSTOM 
PACKAGING AND SEALS 


| Count on MACK for quick delivery 
of molded closures — in all sizes and 
in any quantity. Choose from an in- 
| teresting variety of modern stock 
| designs, And for special packaging 
ideas, consult MACK technicians. 
Their sales-proved experience cover- 
ing products of every kind is avail- 
able to you without obligation. Sam- 
ples of closures and prices sent on 
request. Just call or write Mack 
: Molding Company, Inc., 160 Main 
Street, Wayne, New Jersey. 





THREE FULLY EQUIPPED oe iii aici Se 
PLANTS TO SERVE YOU Bee Me Z 
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Market Report 


Price Trend Comiinues Upward 


* EVERAL tonnage chemicals 
K took the lead in the raw mater- 
rials market over the past month 
when a major producer announced 
that it was raising prices 10¢ per 
100 pounds on soda ashand 15¢ 
per 100 pounds on chlorine and 
caustic soda July 1. The announce 
ment was made by the Solvay 
Sales Division, Allied Chemical & 
Dye Corp. The chlorine advance 
of 15¢ will mark the first change 
in single unit tankcar prices since 
July 1, 1949. In April this year, it 
became necessary for manufactur- 
ers to increase their prices on mul- 
tiple unit tankcars. 


Glycerine Strong 


The movement of refined gly 
erin was slowed up somewhat by 
the rail strike, but this failed to 
change the general supply picture 
which is regarded as strong. Virtu- 
ally all offerings of Argentine and 
Russian crude glycerine have dis- 
appeared because of heavy Euro- 
pean demands. European soap 
manufacturers are reported using 
fatty acids instead of tallows in 
their finished products. This in 
turn has created a greater Euro- 
pean demand for curde glycerin. 


Essential Oil Prices Levelling Off 


Recent price advances in sey 
eral items in the essential oil group 
were fully maintained but the gen 
eral upward price trend noted in 
the earlier months of the year ap- 
pears to have leveled off some- 
what. 

Spot prices on anise oil are be- 
low those a month ago despite the 
fact that shipping prices have 
shown a rather satisfactory recov- 
ery from the low | vels of around 
78¢ to 80¢ per pound. Other arti- 
cles registering declines included 
coriander, lemongrass, and spike 
lavender. 

For a time the availability of 
camphor fractions served to have 
a dampening affect upon the 
strength in ocotea cymbarum from 
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Brazil. Late reports indicate how- 
ever that because of the chaotic 
conditions at primary sources the 
supply of camphor fractions ap- 
pears to be rapidly disappearing. 
This in turn should again place 
ocotea symbarum in a more favor- 
able position. 


Soda Ash and Caustic Soda 


Soda ash, caustic soda, and chlo- 
rine are used by all basic indus- 
tries including soap, petroleum, 
chemical, glass and paper. Settling 
back from the high rate of indus- 
trial operations during and imme- 
diately following the war, last 
year’s alkali production indicated 
a considerable drop in soda ash 
demand from nearly 4,900,000 
tons in 1948 to about 4,100,000 
tons in 1949. The decline in caustic 
soda production was not as sharp, 
amounting to 2,223,000 tons last 
year in contrast to 2,356,000 tons 
in 1948. Output of electrolytic 
caustic soda in 1949, however, was 
approximately 70,000 tons greatet 
than in 1948. 


Increased Demand for Citrus Oils 


Ihe demand for citrus oils, fruit 
flavors and certain specialties for 
the account of confectioners and 
beverage manufacturers got off to 
an early start this year. The in- 
creasing sale of television sets for 
home use is expected to influence 
soft drink sales and in turn to be 
reflected in greater oil and speci- 
alty sales. 

Based on U.S. Census of Manu- 
facturers’ figures the food and 
chemical processing industries are 
the top manufacturing industries 
in the dollar, value of product 
manufactured in the country. 
The official figures reveal that 
the chemical process industries 
shipped $35,411,130,000 of prod- 
ucts in the last census year, 1947. 
Foods ran second with a value of 
$32,944,173,000. The food field in- 
cludes beverages, canning and pre- 
serving, confections, meat pack- 


ing, dairy products and _ various 
other closely related items. 

Although weather conditions 
proved highly unfavorable for the 
production of gum rosin in the 
naval stores belt during April, the 
early part of May brought about a 
rather sharp drop i in the prices of 
all grades. Such a decline had 
been more or less expected, how- 
ever, in keeping with the Govern- 
ment’s lower support price for the 
new season. 


Coconut Oil Easier 


Coconut oil displayed an easier 
tone in sympathy with the down- 
ward trend in copra. A rei isonably 
good inquiry was noted for coco- 
nut oil at times but the easier tone 
served to make buyers rather cau- 
tious. 


Balsams Advance 


Among the balsams, spot prices 
on Tolu were advanced sharply 
from around $2.90 to over $3.50 a 
pound. The spot market had been 
rather slow in reflecting the high 
shipping prices in the primary 
center but toward the close of last 
month local houses were forced to 
revise their selling schedules as 
their stocks of lower cost material 
started to run down to a low level. 
No drastic price movements were 
noted in copaiba or balsam Peru. 


Menthol Advancing 


\ series of advances were noted 
in menthol over the past month. 
Closing prices were fully $l per 
pound higher than those in effect 
during the previous period under 
review. Absence of offerings from 
Brazil and China, high prices 
quoted from Japan and a gener- 
ally depleted supply in this market 
were the reasons for the sharp rise 
in the local market. 

Several metal derivatives moved 
higher in sympathy with the hard- 
ening trend in lead, copper, and 
zinc. Latest rise in zinc oxides 
amounted to one half cent a 
pound affecting all grades. 
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You'll no longer worry about damaging Mixer or Filter 
Motors or the electrical connections because they’re com- 
pletely protected from spilled or splashed liquids and care- 
less washing at the end of an operation. You'll like the 
sparkling appearance of the highly polished, easy-to-clean 
stainless steel and you'll find it takes less time and labor to 
keep Alsop Equipment clean. Whether you base your buy- 
ing decision on efficient year-round service or on price, 
you'll be influenced by the obvious superiority of Alsop 
Filters, Mixing Machines and Tanks. Why not write for a 
copy of our complete descriptive catalogue today? 


This Alsop “Sealed-Disc” 

Filter assures uniform, 

positive filtration at low- 

est-cost. It’s simplicity, 

portability and compact- 

ness means convenience j 
and speed in operation. 









Write to Alsop Engineering Corporation 
506 Rose Street Milldale, Conn. 





SVR aa 


Filters, Filter Discs, Mixers 
Agitators, Pumps and Tanks 
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PRICES IN THE NEW YORK MARKET 


jNUNETTENUATUOEROLTOOOO OR Crt isoneeeeneneauentecenepseenconertaecaneceted AUDTUELEAEREVGSEOSEUUUSCSESUCUCUOUOUSUCRSUOOOEVENTU a cnenseusorancneray: 











(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


Ce WOOO Sewevncavinws 40@ ~=si5S Rawage (6G) oadscccscsesi 10.00@ 12.00 
COME ccdetcvsce .. 15.00@ 16.00 NS FF ivetacewdacns 3.50@ 4.50 
: Chamomile Roman ....... 250.00@280.00 CEC CCT ECCT TTC 21.00 
ESSENTIAL OILS Cinnamon oil- Neroli, Bigarde P. ........ 85.00@ 95.00 
BOE cp ckccentocesivcccce Queene Petale, extra NF ........ 155.00/@ 180.00 
All prices per lb. unless otherwise speci- BD dee Viker enced eucawe 125@ 1.35 NUNN saccceduxseaedssd 3.30@ 4.00 
fied. Citronella, Ceylon ........ 1.25@ 1.35 Ocotea Cymbarum ........ 75@ ~ .90 
DE IEE cesiecnnei .- 185@ 2.25 CIN a dcacadixeseeses 4.80@ 8.50 
Almond Bit, FPA per Ib. . 3.75@ 4.50 Cloves, Zanziba: ......... 1.65@ 2.00 NOE ck inudecasewads 33.00@ 40.00 
ee Te 70@ 1.00 Madagascar ....... .. 150@ 1.85 Orange, Florida .......... 50@ _ .75 
Apricot Kernel ...... . 50a 38 GI os as cecaceneses 20.00@ 25.00 pS 95@ 1.10 
Amber, rectified .......... Nominal Imitation .... ... .. 10.00@ 12.50 COM acacewsates 15@ 1.00 
Angelica Root ............ 135.00@190.00 I ctl a ea aracd 5.00@ 6.20 Orris Root, abs. (o0z.) ..... 65.00@ 70.00 
eS SS Pee 100@ 1.20 eee vesessne Glos G16 Artificial ........ ..... 36.00 Nom’ 
Aspic (spike) Span ...... 100@ 1.45 ND vig ccdcumundedds . 5.60@ 6.30 Pennyroyal, Amer. ....... 4.10 Nom’l 
ND oo. cn clean keen we’ 110@ 1.50 NS hi'gen cy vandeukan 5.00@ 5.80 EI cacec<cnedas 4.60@ 5.80 
PE ob cercsdatseeee es .. 135@ 2.00 I, Sac cancneewns . 60@ td Peppermint natural ...... 6.25@ 6.50 
eet Ter .. 450@ 4.85 Fennel, Sweet ............ 2.65@ 3.00 RE varcecidecens 6.60@ 7.00 
Artificial .............. 210@ 3.00 oo ES Berrerrer cece . 825@ 9.00 PONE: cacecansecenves 2.20@ 2.75 
Birch, sweet ... cccsee See SAO  ctadcénitncanwis 65@ 80 Pimento 
Birchtar, crude ...... . 100@ 1.50 Geranium, Rose, Algerian . 15.50@ 16.50 OS EPC CU CECT TEE Ce 3.85@ 5.50 
Birchtar, rectified . oose 43508 SW ED ace Cue ewe ued 17.50@ 18.00 EM ecasinccucnedeweats 1.60@ 2.00 
ee ere 3.50@ 3.85 MU iwekcenectuecent 7.75@ 9.25 Pinus Sylvestris .......... 2.50@ 2.65 
Cade, U. S. P. 5 . ; A0@ 60 ia nay cg acsbweices 23.00@ 30.00 PU Ssaucesuvecwaaswde 2.80@ 3.15 
Cajeput U.S. P. ......... 235@ 2.50 Guaiac (Wood) ......... 1.90@ 2.20 Rose, Bulgaria (0z.) ..... 30.00@ 56.00 
Cajuput (imitation) ...... 1.75 SR: Keiaweserds voces EOB@ 325 SUMAN TY a ciecceace 22.00@ 28.00 
COIAMIGS cccccccccvsscesce BOGOR aaue Juniper Berry ............ 3.00@ 5.20 Rosemary, Spanish ........ 85@ 1.50 
Camphor “White” ........ 25@ ___ .50 Laurel leaf ...... .... 10.00@ 12.50 OGG) CONN hse ciducccas 1.25@ 2.00 
Cananga, native .......... 425@ 4.50 DAE Careednt ert ones 140@ 1.80 Sage, Dalmation .......... 6.25@ 7.20 
DEN hhh heca deus « SIS SSS Lavender, French . ..«- 2.20@ 5.00 Sandalwood, N. F. ........ 11.50@ 12.25 
RS ewentnn tawetese 3.75@ 4.25 Lemon, Calif. .... ..e. 3.00@ 3.25 Sassafras, artificial ....... 60@ «75 
CE iekenstnwces . 52.00@ 60.00 arc re 2.90@ 5.50 SN BOS a Sc wktcedins 19.50@ 23.00 
CREE ec avecesapauniea 10.00 ee ee PCC ECT E TES 2.15@ 3.00 WM ciccniscniwevevs 3.25@ 3.80 
Cassia, rectified, U.S. PP... 2.50@ 2.75 Limes, distilled .eeeee 600@ 6.85 Sweet birch Southern ..... 2.00@ 3.60 
Cee SOG i vivsccaesinnke 5.75 Expressed ........ ... 13.00@ 13.50 IGS Sones es eueceeun 4.75@ 6.00 
Cedar leaf U.S. P. ....... 1.75@ 2.00 Limaleoe Weed «.....6s.008% 3.35@ 3.75 (Continued on page 515) 


component 
parts 





Limbs —torso— head blend into 
exceptional beauty; Imagination —skill—experience 
unite to create superior products. 


It's finding the right combination that counts most 

in perfecting cosmetic products. 

For over 40 years, our meticulously-kept 

standards of service have given leading American private 
brand manufacturers the skill, imagination and merchandising 
know-how that have brought their products sales success. 





Manufacturers of Private Label 
Cosmetics since 1900 


YOUR idea and our chemical knowledge and 
production performance could be 

the right combination. Let's 

discuss the possibilities. 


VK ER 
K L | \ MANUFACTURING COMPANY + 9210 BUCKEYE ROAD, CLEVELAND 4, OHIO 
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THE C. E. ISING CORPORATION 


MANUFACTURING CHEMISTS 
AROMATIC PRODUCTS 


FLORAL BASES 


ONSOLIDATED ‘ales 
Established 1858 FRUIT JAR CO. TRUODORS 


(For Perfumes and Toilet Waters) 
NEW BRUNSWICK, NEW JERSEY FOUNDED 1908 


SHEET METAL GOODS : SPOUTS : SPRINKLER TOPS : DOSE CAPS FLUSHING . NEW YORK 





| Absolute French eal ons COSMETICS 


All of the Most Popular Types SPECIALISTS TO THE 
Series 300 Oils PRIVATE LABEL TRADE 
Water Soluble Perfume Oils | © Mametactortng 


e Styling 


Exquisite Perfumes in Bulk © Packaging 


Our experienced staff offers a com- 


Write for our price list of new low prices. 


For 30 years we have served a satisfied clientele. Our plete service for Distributors in 
consulting Department is always at your service. the Atlantic and Central states. 
E. M. — Company COSMETIC LABORATORIES, INCORPORATED 











433 Stuyvesant Avenue Irvington 11, N.J. 5850 Second Avenue Detroit 2, Michigan 





WHITE OIL 


This oil has been the standard for many of America’s very 
oldest cream manufacturers since their origin. It is water- 
white and crystal-pure . . . odorless and tasteless . . . of 


U.S. P. Acid Test and free of fluorescence . . . especially 


PLYMOUTH PETROLATUMS U.S. P. 


refined for the cosmetic industry and as pure as a mineral 41 petrolatums are refined and straight filtered from 


Pennsylvania Crude. None are acid treated and all are 


oil can be made. Because of its extra lightness you should eng Ghee and of U.3.P enti. 
ae ‘ Both soft, low melting point consistencies and pharma- 
specify it for the soft, light, fluffy creams demanded today. sateen . ..cx-ailtep teenie aalie ie 
3 ; : , s the drug and cosmetic industry. All grades are offered 
Other mineral oils of heavier body if desired. from Snow White to Amber. 


A Complete LINE OF COSMETIC RAW MATERIALS 
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(Continued from page 513) Amyl Butyrate ........... 85@ 1.10 Geranyl Acetate .......... 2.80@ 3.60 


Teng 860@ 9.00 Amylecinnamic Aldehyde .. 2.10@ 2.50 Geranyl Butyrate ......... 5.30@ 6.10 
Thyme, red era Tee 215@ 285 Amyl Formate ........... 100@ 1.25 Geranyl Formate ......... 5.50@ 6.10 
White eRe Lie, in 2.40@ 3.95 Amyl Phenylacetate ‘enka 3.75@ 4.10 Guaiae Wood Acetate ..... 4.50@ 5.00 
aa an 75 00@ 88.00 Amyl Propionate ......... 100@ 1.60 Heliotropin, dom. ........ 3.10@ 3.90 
V ‘b ° ay ren enes (9G oe. Amyl Salicylate ......... 85@ 1.00 Hydrotropic Aldehyde .... 630@ 6.85 
GOOME svcciccccsccccces 8.00 , : 95 : all E 7 90 
Veti ae . Amyl Valerinate ......... 180@ 2.25 Hydroxycitronellal ....... 7.25@ 8.00 
etivert, Haitian ......... 11.00@ 12.00 Reoaiel 1.00¢ 1.20 Indol, C. P @ 
—_....... 13.75@ 14.75 methol .......++++eeeeee: 00a 20 eee: Ga Be iaxeicucaccder 18.00@ 20.00 
ms - Anisic Aldehyde 2.45@ 2.75 lonones 
Wintergreen, natural ...... 4.00@ 14.50 ional’, 5 85 (@) 6.00 Bet: 8.00@ 8.65 
————.. 425@ 4.60 een _ covcceceseces ”0@ UU M h 1 ee erccccccccccccce 0. a 09 
Ylang Ylang, Bourbon .... 12.00 Nom’ enzyl Acetate ........... -70@ 85 DNUEE > ca @eddcasexecans 5.25 @ 8.80 
Haitain 10.50@ 12.00 Benzyl Alcohol .......... 65@ «71 | CTT OR COP OP ET 165@ 1.80 
a eee eee Cee eS , ain Benzyl Benzoate .......... 85@ 1.00 Iso-butyl Acetate ......... 100@ 1.75 
Benzyl Butyrate ......... 1.70@ 2.15 Iso-butyl Benzoate ........ 115@ 1.75 
TERPENELESS OILS Benzyl Cinnamate ....... 3.30@ 3.60 Iso-butyl Salicylate ....... 2.15@ 3.00 
Benzyl Formate .......... 2.00@ 2.30 DOGO, “sc inciacecssaue 340@ 3.85 
ea es Sheet r eee aie 2.65@ 2.90 Benzophenone ........... 150@ 1.85 DINU «wedsioveweanads 2.10@ 2.80 
Bergamot ..........+0++: 10.00@ 13.00 Benzyl-Iso-eugenol ...... 9.35@ 10.00 PION: okcacdveewewededs 5.00@ 6.35 
GEOPOTIER: oc cccccescocess 30.00@ 38.00 Benzyl Propionate ....... 1.60@ 2.20 Linalyl, Acetate 90% ...... 5.20@ 5.75 
ROE Kcrvicsevccevani 7.25@ 10.00 Benzylidene Acetone ..... 2.00@ 2.75 MO wterdevatecurcesene 4.25@ 4.60 
Lemon peieedeseceewednes 35.00@ 41.00 OOUINUON iiviccccnnmaccs 5.75@ 6.35 Linalyl Formate .......... 11.00@ 12.00 
Lime, 2 See 80.00@ 90.00 Butyl Acetate, normal .... .1444@ .15% Linalyl Propionate ....... 10.00@ 11.10 
Distilled § .....cccccvees | 5.00@ 62.00 Cinnamic Alcohol ........ 3.00@ 3.75 PRONE s caicnveuwavadsaaxs 11.40@ 12.00 
Orange sweet ............ 70.00@ 95.00 Cinnamie Aldehyde ....... 115@ 1.35 Methyl Acetophenone .... 1.50@ 1.90 
Peppermint ...........+4. 12.00@ 14,00 Cinnamyl Acetate ........ 3.75@ 4.50 Methyl Anthranilate ..... 2.40@ 2.65 
Petitgrain ........0.s00e: 5.75@ 7.00 CO GUS ncvccecveceacs 5.50@ 6.10 Methyl Benzoate ......... 60@ 1.00 
eee 6.25@ 7.00 CEL Sch aee ide wesiee 3.15@ 3.50 Methyl Cinnamate ........ 1.75@ 2.25 
Citronellyl Acetate ...... 3.95@ 5.40 ae a sees eon oa 
DERI Vv ‘HEMICAL I et ccna 2.75@ 3.00 Methyl Heptine Carbonate 45.00@ 60. 
Sev Astree AND CeeCaes Cuminic Aldehyde........ 7.75@ 10.00 Methyl Naphthyl Ketone .. 3.25@ 4.75 
Acetaldehyde 50% ........ 1.90@ 2.50 Diethylphthalate ......... 35@ 43 Methyl Phenylacetate .... 130@ 1.85 
Acetaphenone ........... 150@ 1.75 Dimethyl Anthranilate .... 5.50@ 5.90 Methyl Salicylate ......... A2@ 50 
BE GD kvidcseveces 210@ 2.85 Ethyl Acetate ............ 26@ 30 Musk Ambrette .......... 5.40@ 5.85 
Cot sce pevawuncaciowaes 17.25@ 18.00 Ethyl Benzoate .......... 5@ .90 Ketone ........s.eceese 5.00@ 5.30 
Oa ytetictecsevanten 2.40@ 3.00 Ethyl Butyrate ........... 10@ 85 Ayleme .......eseseeese 1.75@ 2.00 
| ae ener 14.50 Ethyl Capronate .......... 2.20@ 3.15 Neroline (ethyl ether) .... 2.10@ 2.40 
Ce ie rt erweueex eens 2.30@ 2.65 Ethyl Cinnamate ......... 2.45@ 2.80 Paracresyl Acetate ....... 2.15@ 2.75 
Aldehyde C 8 ............ 9.00@ 11.00 Ethyl Formate ........... 65@  .75 Paracresyl Methyl Ether .. 2.50@ 3.00 
Re, Weminesd mack eee 7.00@ 8.50 Ethyl Propionate ......... 75@ 1.00 Paracresyl Phenyl-acetate . 4.75@ 5.40 
ek. ‘aisiiebrenmanacas 19.25@ 22.00 Ethyl Salicylate .......... 80@ 95 Phenylacetaldehyde 50% . 2.75@ 3.25 
Cae 260e0iuseccnacers 14.00@ 16.00 Ethyl Vanillin ........... 6.75@ 6.80 SOOOE Céanceteckdcanenes 410@ 4.65 
C14 (Peach so-called) .. 7.00@ 7.50 DE, cde cecvausues 155@ 2.05 Phenylacetic Acid ........ 150@ 2.25 
C16(Strawberryso-called) 6.00@ 7.10 EE venicwsuncewncens 2.05@ 2.85 Phenylethyl Acetate ...... 1.85@ 2.50 
Amy] Acetate ............ 33@ «7 Geranoil, dom. ........... 3.00@ 3.35 (Continued on page 517) 





ORIGINATORS. os 
NEW PERFUME TONES 


FLORALS * BOUQUETS * SPECIALTIES 


OUR SPECIALTIES 


* JASMIN - ROSE - NEROLI - GERANIUM - LAVENDER 
* MUSK - CIVET - AMBERGRIS 





Danco Quality 


Imported Directly from Selected Producers 


RD J. DANCO, INC. 


IMPORTERS ° EXPORTERS ° MANUFACTURERS 


Guaranteed by Reputation 


GER 


5 EAST 19th ST. 


NEW YORK 3, N.Y. 


ORegon 3-6790 
Cable: CODAN, N.Y. 


Fine Essential & Floral Oils, Aromatic Chemicals 
Laboratories: Grasse, France, New York, N.Y. 


wee Dee eee eee esses 


& Essential Oil Review June, 1950 515 











neal Gre. | 


21 Ireing Place New York 3, N. Y. 


PRIVATE FORMULA 
MANUFACTURERS OF 
COSMETICS AND TOILETRIES 


BULK AND COMPLETE PACKAGING SERVICE 


Skilled Factory Employees 
Progressive Management 
Personalized Service 
Perfected Details 


REPUTATION BASED UPON PAST PERFORMANCE 








@ A 100% pure, uniformly textured, white bees- 
wax that “always retains its quality and consist- 
ency. Will not settle, turn watery or give a curdled 
appearance—emulsions remain stabilized even 
during long periods of shipment, storage and 
display. Write for complete information. 


Spermaceti Stearic Acid Ceresine Hydistear 


Composition Waxes RedOil Yellow Beeswax 


JOHN HORN« 835-839 TENTH — NEW YORK 18, N.Y. 
DIE STAMPING 
Telephone: 

COLUMBUS 5-5600 


For the Fast-Growing Detergent Industry 


The 
FUNDAMENTALS 
of DETERGENCY 


by William W. Niven, Jr. 
Midwest Research Institute 


1950 - 260 pages - illustrated - $5.50 





This volume presents a thorough-going treatment 
of the theory and practical applications of deter- 
gents with special reference to their use in launder- 
ing processes. All those who require a basic know]- 
edge of the factors involved in detergency, both 
physical and chemical, and who wish to under- 
stand the chemical formulation of modern deter- 
gents will find this book of the greatest value, since 
its principles can be applied to all fields in which 
surface tension and its related phenomenon play 
a part. 


Order Now for Immediate Delivery 


THE meee PERFUMER 


New York 16, N.Y. 


9 East 38th St. 





ENGRAVING EMBOSSING 


* Cable Address 
HORNLABELS NEW YORK 
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(Continued from page 515) Camphor, pwd., domestic . 45@ A7 Sodium Carb. 
Phenylethyl Alcohol ..... 1.65@ 1.90 Castoreum, nat., cans ..... 10.50@ 12.50 58% light, 100 pounds .. 1.25@_ 2.65 
Phenylethyl Butyrate ..... 4.00@ 435  Cetyl, Alcohol ........... 150@ 1.55 Hydroxide, 76% solid, 100 
Phenylethyl Propionate ... 3.10@ 4.00 Chalk, precip. bags, clts .. 02%@  .03 BOMENS {vcaudkacnaeies 3.05@ 4.2 
Phenylethyl Salicylate .... 4.30@ 4.80 Cherry Laurel Water, jug, TIONOD vc cdcnwcccccens 25@ 28 
Phenylethyl Valerianate .. 5.60@ 6.00 ee a aie seis 1.25@ 1.70 Stearate Zinc U.S.P....... .34@ 36 
Phenylpropyl Acetate .... 425@ 485 Citric Acid .........++-+- DOUG 26% Sayre oc cess cece cccuses 150@ 1.85 
Safrol ......cscsececseees 95@ 1.25 CGR GD cedcccccuvans 4.50@ 15.00 iC we” 31Y%@ ~ 35 
Seatol C. P. (0z.) ........ 2.85@ 3.60 Cocoa butter, bulk ........ 55 56 Tragacanth, No. 1 ........ 2.75@ 3.40 
Styrolyl Acetate .......... 2.00@ 2.85 Cyclohexanol (Hexalin) .. .2144@ _ .22 Triethanolamine ........ .2144@ .22\% 
Vanillin (clove oil) ...... 4.00@ 4.50 Fuller’s Earth, Mines ton .. 27.00@ 30.00 Vicks Blawene .......... 180@ 1.85 
(guaiacol) ............ 3.00@ 3.05 Glycerin, C. P. ........+. 24%@ 25% Zine Oxide, US.P. ectns. ... .154%@ .16% 
Lignin 0.0.6... ee eeees 3.00@ 3.05 Gum Arabic, pwd. ........ 21@ 22 
Vetiver Acetate .......... 30.00@ 37.50 IIR ion Bs Suk 124%@ 14 
Violet Ketone Alpha ..... 7.45@ 10.50 Gum Benzoin, Siam ...... 3.50@ 3.85 
Yara Yara (Methyl ether) 2.25@ 2.80 Ee er re 55@ 65 OILS AND FATS 
Gum Galbanum .......... 80@ ~=«.95 
Ge NE ecw ik cedevawews 35@ 37 Castor, — —_— shew 20%@ 21% 
> > SO MOMS cp acccucuwees 27@ 29 Coconut, crude, Atlantic 
BEANS Cue, J {. : ao 
TOME. KécScecceerscaaned 05@ 07 es WED is 6 ic cen cade 15%2@ 
DO Sicck ne citeteds 1.75@ 1.80 TO, ve nkwscus been 5.00@ 7.00 Corn, crude, Midwest, mill, - 
Tonka Beans Surinam .... 1.00@ 1.10 Lanolin, hydrous ......... 29@ ~~ 30 CUR soi diawescnnivessa 14@ 5 
Vanilla Beans Anhydrous ..........e0- 31@ ~~ ~-32 Corn Oil, refined, tanks ... .174@ . 
ee 4.50@ 5.00 Magnesium, carbonate .... .11@ .124% Cottonseed, crude tanks ... .14%@ 15 
Mexican, whole .......... 7.50@ 7.75 NS a ae aa ware et 35@ 37 Grease, white ............ 0658 @ 
MEGRICAM, GME nose ccccccese 6.25@ 6.50 Pe GUND nv wteccedccas 35.00@ 48.00 RMU, COMONRO  ccccdaccceaa 12%@ 
I 3.25@ 3.50 Olibanum, tears .......... 16@ 30 Lard Oil, common, No. 1 
SO neirenveunsenes 12@ ~~ «=«18 CI idence cancdeceeds 10%@ 11% 
Orange Flower Water, gal. 1.75@ 2.25 Olive, edible _ weaaes ans a 
SUNDRIES AND DRUGS Orris Root, Italian ....... 14@~ 221 Palm Congo drums ...... 1 Nom 
DN de calawicweuneds 06%@ 07% Peanut, refined tanks ..... 18%@ 
DOS. cn icpcenennKeden 09@ 14 Peroxide (hydrogen U. S. P.) Red Oil, single distilled ; 
Ambergris, ounce ........ 8.50@ 18.00 BEE. ecccncuneun<éseuus 034@ 05 _ drums ..........eeeeee 13%@ 15 
Balsam, Copaiba ......... 654 .70 Petrolatum, white ......... 0634@ 083% Stearic Acid 
SRS -Satiseinsnusseccen’ss 20@ 1.00 ee OS ererrerercre 100@ 1.50 Triple Pressed ......... 164@ = «17 
Beeswax, bleached, pure ee 124%4@ 15 Double Pressed ........ 14@ ~~ 15 
Sy Secaieodned ees 63Q@ 64 Rose flowers, pale ........ 39@ AO Tallow, acidless, drums ... .11@ .11% 
Yellow, refined ........ 52@ ~~ «54 Rose Water, jug (gal.) ... 2.00@ 2.50 ROM: ONO ccc cediwdens 064% @ 
Bismuth, subnitrate ....... 2.30 Rosin, M. per ewt. ........ 6.20@ 6.25 Whale oil, refined ....... Nominal 
Borax, crystals, carlot ton . 61.25@ 81.25 pO | ere 40@ = «A2 
Boric Acid, U. S. P., ton ..129.00@133.50 Saponin No. 1 ........... 2.45@ 2.60 
Calcium, phosphate ....... 08@ .08%, Silicate, 40°, drums, works, no , 
Phosphate, tri-basic ..... .0660@ .0730 500 POE va vicccexics 1.00@ 1.35 


Sn troducing 


FIXATONE 


Fixatone is our revolutionary, non-nitrated, smooth blending, synthetic musk, pos- 
sessing unexcelled fixative properties for finest products. 


—OTHER SPECIALTIES— 


e Hydrotropic Aldehyde Dimethyl Acetal 

@ Hydroxy-Citronellal Dimethyl! Acetal 

Hexyl Phenyl Acetate 
Methyl Nonyl Aldehyde 
Dimethyl! Anthranilate 
Linalyl Anthranilate 
Linaly! Butyrate 


e Guaiacwood Acetate 
e Hydrotropic Aldehyde 
e Strawberry Aldehyde (C-16) 
e Geranyl Anthranilate 
e Terpinyl Anthranilate 
e Hydroxy-Citronellal 


We welcome your inquiry. Samples submitted on request. 


GENEVA CHEMICAL CO. 


10 Avenue B 


Newark 5, New Jersey 
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CLASSIFIED ADVERTISEMENTS 


Rates per line, per insertion: Business Opportunities, $1.00; Situations 


Wanted and Help Wanted, 50c. Please send check with copy. 


BUSINESS OPPORTUNITIES 





WANTED Chemicals, Colors Pigments, Resins. Solvents, Oils, 
Aromatics. Other Raw Materials & Supplies. Machinery & Equip- 
ment: CHEMICAL SERVICE CORPORATION, 80-08 Beaver St., 
New York 5, N.Y., HAnover 2-6970. 





WANTED: 2—Dry Powder Mixers; 2—Pony Mixers; 2—Tablet 
Machines; 1—Filler; 3—Kettles; 2—Filling Machines. No deal- 
ers. Write Box 2353, The American Perfumer and Essential Oil 
Review, 9 E. 38th St., New York 16, N.Y. 


WHAT’S YOUR TROUBLE? Cosmetic Chemist Long Experience 
can help you. Tell me what you want. I will send you finished 
samples and price of formula before you buy. Saves Time and 
Money. If It’s New I have it. Anything you want. Cosmetic 
Chemist, 5634 Lucas-Hunt Road, St. Louis 20, Missouri. 


LOOK; — Everyone likes a wave or curl in their hair. Chemist 
has two New Products. Pin Curl Cold Wave. No curlers necessary. 
New Curl Shampoo; Shampoo a curl in your hair. Sell formulas 
or make products for you. Cosmetic Chemist, 5634 Lucas-Hunt 
Road, St. Louis 20, Mo. 


WANTED: Bakelite Caps — 20mm/410 — only. Any quantity 
or color at a reasonable price. Send sample to OLIVO Co., 
2030 E. Willard St., Philadelphia 34, Pa. 


IMPORTANT PERFUMERY FABRIQUE, modern installations, 
suburb near Paris, desires collaboration with important American 
firm wishing to distribute or to introduce one or several per- 
fumery products in France and in Europe. Write to: LUC FRE- 
MONT, 12 Rue Jacquemont, Paris, who will forward. 


FOR SALE 


FOR SALE: 1—Standard-Knapp Self-adjust. #4 9 Auto. carton 
Gluer-Sealer & Compression Unit; 2—Colton 3DT Tablet Ma- 
chines with 1” punch & die (send for list of other exceptional 
buys in tablet machines); 14—Dry Powder Mixers 1004 to 
2000#; 10—Day single deck 40”x 84” S/S “Roball” Sifters; 6— 
World Auto. & semi-auto. Labelers; 1—Stokes 79-80 Tube Filler- 
Closer-Clipper; 1—4TH Mikro-Pulverizer; Vacuum & gravity 
Fillers; 40 to 100 gallon Stainless Aluminum, Copper & Steel 
jacketed kettles. Save money by sending us your inquiries. Un- 
used 32—Aluminum 200 gallon Storage Tanks, original cost 
$295.00 our price $75.00 each. We are also in the market for your 
surplus equipment. Consolidated Products Co., Inc.14-15 Park Row 
New York 7, N.Y., Phone: BArclay 7-0600 


HELP WANTED 


MASTER PERFUMER: A manufacturer offers good opportuni- 
ties to a master perfumer who can improve and give an appealing 
touch to existing perfumes. Partial time only. Give full informa- 
tion of qualifications and references. Box 95, Station “N”, Mon- 
treal, P. Que. Canada. 
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SITUATIONS WANTED 


EXECUTIVE—long established essential oil house, would be in- 
terested in securing connections with substantial and progressive 
perfume and cosmetic manufacturer in capacity as buyer. Com- 
prehensive knowledge essential oil, aromatics, chemicals with 
particular experience in judging qualities. Know market well, 
best sources each item. Well-known buying acumen. Excellent 
knowledge formulation plus overall money saving know-how and 
general ability which years of specialized experience has brought. 
East or west coast considered. Interviews confidential. Write Box 
2864, The American Perfumer, 9 East 38th Street, New York 16, 
New York. 


COSMETIC CHEMIST AND PERFUMER GRADUATED seeks 
position with progressive company in N.Y. or N.J. territory. 10 
years of unusual experience. Able to take charge production, 
laboratory, research, formulation and developing high cosmetics 
and shampoos for U.S.A. or Latin America. Willing to start at a 
moderate salary. Write box 2855, The American Perfumer, 9 E. 
38th St., New York 16, N. Y. 


CHEMIST—M.S.—Two years experience factory and laboratory 
essential oils. Desires to continue in this field in any phase. Write 
Box 2865, The American Perfumer, 9 East 38th St., New York 16, 
N.Y. 








Just Published 


PHARMACEUTICAL SELLING, 
DETAILING & SALES TRAINING 








By ARTHUR F. PETERSON 


Marketing and Management Consultant 


374 pages 6x9 $4.50 
Here is the specific information 
the man in the field needs to sell 
more productively. It shows him 
how to get dealer cooperation and 
how to facilitate clerical work. It 
equips him for the more scientific, 
more technical selling required to- 
day to keep pace with what physi- 
cians and dealers expect. It ana- 
lyzes the salesman’s job and shows 
him the most efficient manner in 
which to organize his territory, 
prepare standard route lists, ar- 
range selling equipment, handle 
buyers, rate physicians, conduct 
interviews, etc. 


Gives practical, useful infor- 

mation on: 

@ professional service selling 
principles 


relationship of field and office 
activities 


the ethics of selling 
advantages of taking stock 


fair dealing and fair trade 
submitting new ideas 
dispensing towns and dis- 
pensing physicians 

the detail approach 

the “‘case”’ type of detail 
outlets for ethical products 
relationship with competitors 
ete. 


ORDER FROM 


MOORE PUBLISHING CO., Book Dept. 
9 East 38th St., New York 16, N.Y. 
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PROFESSIONAL SERVICE 





BJORKSTEN RESEARCH LABORATORIES 
RESEARCH ON CONTRACT BASIS 
ARRANGEMENTS FOR DERMATOLOGICAL TESTING 


13791 S. Avenue “O” 
323 W. Gorham St. 
50 E. 41st St. 


CHICAGO 33, ILLINOIS 
MADISON 3, WISCONSIN 
NEW YORK 17, NEW YORK 


“L'ART de la PARFUMERIE par EXCELLENCE” 
DR. JEAN JACQUES MARTINAT 
PERFUMER CONSULTANT 


Creations of Highly Original Perfumes. 
Duplications of Most Difficult Fragrances. 
Unique Kind of Professional Services. 


333 West 52nd Street, New York 19, N.Y. Tel. PL. 7-3708. 


ALBERT B. PACINI, Sc.D. 


Cosmetic Consultant 
Processes Products 
208 N. Maple Ave., East Orange, N. J. 
Tel.: ORANGE 2-7806 


GEORGE W. PEGG Ph. C. 


Consulting Chemist 
M:DICINALS COSMETICS 
Specializing in Labeling and Advertising 
to meet Federal and State Regulations 
Appointments promptly arranged 
57 Fourth Ave. Telephone ORange 5-9007 East Orange N. J. 





Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 


Your inquiries are invited 


FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


142 Lexington Ave. Our Own Building 
New York 16, N. Y. 


45 Years of ‘RESULT PRODUCING" Service 
Proves Our Worth. The “TRADES Recognized 
CREDIT and COLLECTION AGENCY. 


“TRAVELING ADJUSTORS == RESULTS" 
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PERFUME 
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* 
. ONSTANT research, skillful blending and ® 
development of subtle aromatics by the 
Perfume Chemists of N.B.W. assures the 
quality of its Essential Oils, Aromatics and 
Floral Creations, 


To be sure of constant high quality and lasting 
consumer acceptance of your products... 
Rely on NEUMANN-BUSLEE & WOLFE, Inc. 
where RESULTS have merited your repeat 


business since 1920. 


NEUMANN-BUSLEE « WOLFE 


rye ee Chicago 10, Ill. 


LET OUR CHEMICAL CONSULTANTS HELP YOU 


In Packaging Problems . . . Perme- 
ability and Dermatological Studies 
‘ . Organoleptic Panel Tests on 
Taste, Odor and Flavor Evaluation. 


FOSTER D. SNELL, te. 
Write Today 


for Booklet No. 2A 
“The Chemical 


Consultant and 
Your Business” 


_ Chemists 
Engineers 


29 W. 15 St. New York 11, N.Y. WA 4-8800 


Aromatic Chemicals 
FOR PERFUMERY AND FLAVORS 


Iso Propyl Quinoline e 
Ethyl Anthranilate 


Skatol 
Linalyl Anthranilate e 


Isobuty!l Quinoline 
Butyl Anthranilate 


Linalyl Ilsobutyrate 


EAIRMOUN 


CHEMICAL CO., INC. 
600 Ferry Street Newark 5, N. J. 
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B-W LANOLIN U.S.P. 


EVENTUALLY—F or better creams, with economy 


B-W Lanolin the superior quality puts into your cream that which gives the 
skin that smooth soft velvety feeling. 


B-W Lanolin will never cause your cream to darken, is best by test and con- 
tains over 15% free and combined Cholesterol. 


No other base used in your cream, equals the merits of B-W Lanolin. 


B-W HYDROPHIL (Absorption Base) Made in U.S.A. 


BOPF-WHITTAM CORPORATION 


| Executive Office, Laboratory 
and Factory: Linden, N.J. 
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America’s Original Lanolin Producer 


ESTABLISHED 1914 


Sales Office: 509 Fifth Ave. 
New York, N.Y. 
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It’s surprisingly inexpensive to add magic 
sales appeal to your product with 


costly-looking containers like these. 


Exclusive manufacturing methods 
permit us to make multi-colored finishes 
and embossed designs on a variety of 


materials mechanically and economically. 


Take one of the containers shown here, 
the lipstick. Scovill found a new way to 
create an intricate, inlaid pattern... 


and keep it in line with a modest budget. 


There are simple solutions for many 


problems in our wide array of containers. 


Best-selling brands in Or we can completely re-style your 


leading stores have present package with a family look 


uniquely yours. Won’t you call us in? 


Phone or write SCOVILL MANUFACTURING COMPANY, Drug and Cos- 


ea ae as ‘ A PRODUCT OF SCOVILL 
metic Container Division, 62 Mill Street, Waterbury 20, Conn. 





